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BOOK POSTAGE REDUCED 


Authors will benefit both directly and indirectly 
from the new postage rate on books, which went into 
effect November 1, 1938. In response to the repre- 
sentations made by various organizations, as noted in 
these columns last month, President Roosevelt, on Oc- 
tober 31st, signed an executive order to the Post 
Office Department setting a flat rate of 114 cents a 
pound for all books mailed in this country to points 
in the United States or its territorial possessions. 

The order continues in effect until June 30, 1939, 
when the new rate probably will be made permanent 
by congressional action. 

President Roosevelt told the committee of book- 
sellers, publishers, and numerous other groups which 
presented the matter to him, that he looked upon the 
move as a spontaneous one for popular education and 
enlightenment. He pointed out that this step for low- 
cost distribution of books in the United States was 
taken just at the time when many other countries are 
curbing authorship and restricting the types of reading 
available. 

A “book”’ is considered to be any bound volume 
having 24 or more pages of which 22 are printed. 
Advertising matter is not covered—for example, cata- 
logues or books containing advertising matter other 
than the usual publishers’ announcements on cover 
and jacket. 

Pearl S. Buck, author of “The Good Earth” and 
other novels, has been awarded the Nobel prize 
for Literature for 1938. Previous American winners 
of this prize were Sinclair Lewis and Eugene O'Neill. 

In addition to the regular trade edition of “Gone 
with the Wind,’ of which about 1,500,000 copies 
were sold, the Macmillan Company has reported that 
250,000 copies of a special $1.49 edition were sold 
during the early part of November, bringing the total 
up to 1,750,000 copies. 


The O. Henry Memorial award committee an- 
nounces that its $300 award for the best short-story 
of the year was given to Albert Maltz for “The Hap- 
piest Man on Earth,” published in Harper's Magazine, 
and the second prize of $200 to Richard Wright, ris- 
ing Negro writer, for ‘Fire and Cloud,” published in 
Story. Third prize went to John Steinbeck for “The 
Promise,” published in Harper's. The stories, with 
twelve runners-up, appear in the O. Henry Memorial 
Award Prize Stories for 1938, issued by Doubleday, 
Doran & Co. 
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RADIO PLAY LABORATORY 


From Carlos Jones, instructor in the department 
of dramatic art, the University of New Mexico, Al- 
buquerque, New Mexico, comes the following state- 
ment which will interest many A. & J. readers: 

“Beginning in February, 1939, the University of 
New Mexico plans to add to its radio activities by 
offering a course in Radio Play Production, in which 
special attention will be given to original scripts. 
This course, to be known on the campus as “Dra- 
matic Art 83,” will provide student and adult talent 
for the interpretation of worth-while scripts sent in 
to us. 

“Here's a chance for the writer of radio plays and 
short-stories to see how his scripts sound in actual 
performance; moreover, the script as altered (if 
altering for timing or dramatizing is necessary) will 
be returned to the writer so that he may later use 
our suggestions if he likes. If the author prefers not 
to permit any alterations, however, he may say so 
when he submits his script and his wishes will be 
respected. 

“The most interesting feature of this attempt to 
cooperate with writers in offering them a free labora- 
tory for their work is the recording of programs. 
Even if a worth-while script is not ‘aired’ the writer 
may hear it, at least in part, for we plan to rehearse 
and record one deserving script each week. The re- 
cording will be made on both sides of a cellulose disk 
which may be played on any phonograph with an 
ordinary steel needle, at the usual speed of 78 r.p.m. 
We can also record at 33 r.p.m. This disk will be 
sent to the author free of charge in return for the use 
of his script, but express charges must be collect. 

“Not every script received can be broadcast or even 
recorded, as the budget for Dramatic Art 83 is limited, 
but we shall be glad to record scripts that we would 
otherwise return unused provided that the author so 
instructs us. These recordings will be made at nominal 
charges depending upon the size of the disk used. 

“The University of New Mexico broadcasts over 
the commercial station KOB, an NBC affiliate of 
10,000 watts and one of the country’s oldest stations. 
It began operating in 1921. Additional time is avail- 
able to us over KGGM, the local CBS station.” 
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THE FIRST HUNDRED TO FORGET 


Ida Clemens Tuma, author of a column on “How 
Not to Write Verse,”’ in El Monte, Calif., contributes 
the following: 

“Here is a handy list of the hundred words used in 
trite rhymes, any one of which may send your very 
fine poem to a basket instead of to an honored spot 
in a poetry journal. 

“Learn them by heart and then forget to use a single 
one of the combinations. Let the poor things rest in 
peace !”’ 

Say, stay, way, may, day 
Shower, flower, bower 
Art. apart, dart, heart 
God, sod, trod 

Joy, boy, toy 

Roam, home Live, give 

Street, meat, feet Well, bell, Hell 

Night, might, bright, light Peace, release, cease 

Dawn, lawn, fawn Moon, spoon, June, croon 
Truth, youth Bird, heard, word 

Life, strife Furled, world 

Holly, jolly Soul, scroll, goal 

Breath, death Sky, fly, high 

Dove, above, love Heart, dart, part, art 

Bar, star, far You, too, two, through, do 
Dance, glance, romance Me, see, three, tea 

Desire, fire 


Kiss, miss, bliss, this 
Blush, hush, thrush 
Wing, sing, bring, Spring 
Note, throat 

Breeze, trees 
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GRINDING TO A PULP 


. . . By KENNETH A. FOWLER 


TO me, the amaz- 
ing thing about 
pulp writers is not 
the quantity of 
their output, 
which is prodig- 
ious, but the qual- 
ity, which is poor. 
Even after hand- 
ling hundreds of 
their yarns as a 
copy editor I have 
not ceased to be 
amazed by that 
poorness, nor, I 
might add, have 
editors ceased to 
be annoyed by it. 

Now obviously, it isn’t wise to annoy editors 
unnecessarily; even they can be goaded too far, 
and indeed, the best plan is not to annoy them 
at all. They have enough annoyances without 
adding you to their list, and the less you bother 
them, the better they'll like you, And one of 
the ways you can earn that liking—one of the 
surest ways I know—is to give them better 
stories, not just better plotted stories, but better 
written ones. 

Let me give you a few tips from the copy 
editor’s angle. But first let me re-emphasize 
that most all writers and would-be writers who 
are grinding it out to a pulp market possess 
the common weakness. They may have a good 
yarn to spin, may have colorful and exciting 
characters, may have a vivid and exotic back- 
ground for their stories—but, (soft, sad music, 
Professor!) they can’t write. That is, can’t 
or won’t. They are carpenters, not cabinet- 
makers; they can saw and plane and drive nails, 
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Mr. Fowler was formerly a copy editor with 
Street & Smith Publications. Consequently, 
the charges against pulp writers in general, 
contained in the article herewith, while 
caustic, are based on experience and should 
prove helpful to those who wish to improve 
their product. 


but they can’t be bothered with the delicate 
mortising of a joint, or the toilsome buffing 
that would give a fine, high luster to the fin- 
ished product. Such exactions are too fatiguing; 
yet they call themselves writers—these lazy ap- 
prentices who are unwilling to perform the 
drudgery that would make them finished jour- 
neymen and worthy exemplars of their craft. 

A writer, to my mind, is one who can turn 
his hand to any particular kind of writing job 
and turn out copy that has style and sinew 
in it. And few pulp-grinders are writers, by 
that definition, because of an almost total in- 
ability to infuse their yarns with a certain rare 
quality of smoothness which pulp book editors 
sometimes refer to as “flow.” They may pro- 
duce the sinew, but more often than not the 
style eludes them like some perverse will-o’-the- 
Wisp. 

What makes the great majority of pulp 
writers so woefully inept when it comes to 
stringing sentences together in smooth and ord- 
erly patterns? One reason, of course, is the 
obvious one: they write too rapidly to pay much 
attention to editorial styling or the niceties of 
grammar and punctuation. The second reason 
is less obvious but equally true: they have been 
too busy writing the wrong way ever to learn 
the right. 

What is this “flow,” then, that the editors 
talk about? Stated simply, it is the elimination 
of choppy and awkward sentence construction, 
the weeding out of the obtrusive phrase, the 
clumsy or jerky line—anything, in short, that 
impedes the smooth, easy current of narration. 
Sometimes the use of 
“but,” “although,” “yet,” ‘“‘or’—helps to re- 
lieve this bumpy writing. Too many commas, 
particularly when doubtfully placed, also can 
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hinder the narrative flow, and one editor of my 
acquaintance draws the line at semicolons, con- 
tending that they act as a check and break up 
the smoothness of a sentence. I don’t entirely 
subscribe to that belief; semicolons have their 
place, but doubtless can be used to excess, like 
every other device of punctuation. Too many 
exclamation points, for example, are a sign of 
weakness, for the writer is trying to obtain 
by mere punctuation an effect which he should 
have gained by painstaking writing. 

I know of one Western pulp author who, 
when his characters are talking, ends nearly 
every other sentence with an exclamation point. 
This is not only a source of irritation to the 
weary copy editor who must edit them out, but 
an annoyance to the reader, also, if too many 
of these superfluous punctuative appendages are 
permitted to remain. For instance, it is absurd 
to tack an exclamation mark to the end of a 
sentence such as, “I’ll see you tomorrow!” for 
it serves only to confuse the reader by attract- 
ing undue attention to an ordinary and matter- 
of -fact statement. 

As a copy editor for one of the oldest pulp- 
paper plants in the business, I worked over pulp 
yarns by the hundreds—mending, amending, 
cutting, sewing up, reshaping and rewriting— 
and of this endless editorial influx, I should say 
that better than fifty per cent of the stories 
that came to my operating table were in dire 
need of the knife. 

These yarns had sold because they had told a 
story, but certainly not because they had ful- 
filled that other important function of the 
story-teller’s art—telling it well. It was the 
copy editor’s task to inoculate these stiff, often 
lifeless narratives with the saving elixir of 
fluency, giving them not only the editorially 
desirable flow, but also, where possible, some 
faint vestige of verisimilitude. 

The point I make is this: how much more 
certain would be the sales of these bungling 
writers, how much more interest would editors 
take in their wares, how much greater would be 
their chance for higher word rates, if only they 
would show some evidence of care and solici- 
tude in the simple task of framing their sen- 
tences and choosing their words. I grant that 
it isn’t always easy to find the mot juste, the 
word that conveys precisely and accurately the 
intended meaning, the word that is fresh, crisp 
and exactly right! But it is worth hunting for, 
and trying to get, if only for the thrill of finally 
discovering it and doing a writing job as nearly 
perfect as you can make it. 

Not all fiction writers have served journa- 
listic apprenticeships, but training on a daily 
newspaper is nevertheless invaluable, for it 
grounds writers in the fundamental art of writ- 
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ing simply and cleanly, without any literary 
furbelows. Authors who can write or have 
written verse also have a slight head start on 
their fellow writers, for the discipline of meter 
and fixed verse forms will be of unquestionable 
benefit to those who hope some day to graduate 
from pulps to slicks. 

It is my conviction that there are too many 
incompetent writers plying the trade of fiction 
today. It is an astonishing fact—for which I 
can provide astonishing proof!—that even the 
established, high-powered pulp-grinder is guilty 
at times of inexcusable lapses, is prone to the 
same faults and errors that are committed by 
his humbler compatriots in the writing game. 

For example, I choose this sentence from the 
work of a writer whose name appears frequently 
in the better Western pulp books—a sentence 
lifted from a 20,000-word story bought by the 
magazine of which I was associate editor: “He 
acted decisively, exploding sideways, twisting 
his neck to look both ways at once.” The New 
Yorker would have liked that for its “Neatest 
Trick of the Week Department”—if we hadn’t 
been lucky enough to catch it. 

Another writer—without question one of the 
best-known pulp authors in the country—was 
guilty of this weird grammatical miscarriage: 
‘They splashed through the mud to a shed be- 
side the blacksmith shop, where the ponies had 
been sheltered from the storm, howling and 
singing and wild with drink.” The story didn’t 
mention where the ponies got the hootch, but I 
have a feeling that it wasn’t out of a grammar. 

And here is a careless sentence by a writer 
whose work appears not only in numerous pulps, 
but in Collier’s and other slick magazines: ‘No 
woman had the power to make him feel her as 
Christine did.” I’m afraid the wrong kind of 
feeling may be implied here, however uninten- 
tionally. 

Some writers either don’t know the meanings 
of the words they use, or are inexcusably care- 
less in putting them down. One such author 
became lyric, not to say slightly dizzy, over 
the song of a lark. “A lark,” he chanted, “sent 
high a shaft of melody, expounding his yellow 
throat with the delight of song.” Another, also 
ornithological-minded, referred to an “eagle’s 
aria.” Funk and Wagnalls Standard Dictionary 
lists four different ways of spelling “aerie,” yet 
this author had to go operatic on us. Another 
bright star in our literary firmament saw noth- 
ing wrong with the sentence: “But getting 
away from them this way was helping Conna 
get back her proper prospectus of things.” 
What this author needed was a prospectus on 
a new dictionary, and a somewhat better per- 
spective of etymology. 

Occasionally the lapses are too awful to be- 
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lieve, but, believe it or not, this sentence was 
fished out of a manuscript purchased from a 
Western-story author noted neither for the par- 
ticular suavity of his style nor the excellence 
of his grammar, if any: “In a flash, he re- 
membered all that had happened before his 
horse drug him to the edge of the ridge above.” 
We doubt if even Ripley would believe that one, 
particularly when we mention that the writer of 
those beautifully chiseled lines was paid for his 
story at the rate of two cents a word. 


a 

An inability to say what he means has been 
another great difficulty of this blood-and- 
thunder specialist, and as a result, he very fre- 
quently doesn’t mean what he says. Take the 
sentence: “ had not thought 
much about what was happening to the owners, 
particularly the girl; there had been other things 
too urgent to worry about.” The way this is 
written it means, paradoxically, that the man’s 
troubles were so pressing that he didn’t have 
to worry about them. 


The same writer strives so hard for effects 
that the effect he gets, usually, is mere absurd- 
ity. This is a sample: “With a certain wild 
madness beginning to creep through him, 
turned his pony and drove back towards the 
ranch house.” I submit that a high school stu- 
dent with even half an ear for sentence balance 
would never be guilty of a circumlocution like 
that. 


Many times writers simply do not pause to 
consider the sound of what they have written. 
Here, for example, is a remarkable phenomenon 
—a face that ages in front of your very eyes: 
“An hour he stood there—two hours—his quick 
restless hands rolling many cigarettes. As he lit 
them each match flame revealed a determined 
face, growing swiftly older as time dragged by.”’ 
The poor guy must be as old as the high lama 
in “Lost Horizon” by this time! 


Sometimes it is the highest-paid writer who 
is the most careless, and this carelessness may 
prove a boomerang as new and more meticulous 
craftsmen bid in the pulp marts for editorial 
favor. A few months ago one of the best- 
known Western pulp writers, who had been 
shooting his product exclusively to one house, 
was lured away by an offer of five and a quarter 
cents a word from a rival publisher. The rival 
publisher paid five and a quarter cents each for 
the following words, part of a 12,000-word 
novelette, and make what you can of the 
jumble: 


ec 


’s men in other sections hustled 
stolen stuff into these ranches. The cattle were 
rebranded with registered brands of these out- 
fits stolen from other regions approximated the 


“I THINK THE EDITOR IS PREJUDICED! 
I SENT HIM A STORY WORD FOR WORD 
LIKE ONE HE PUBLISHED LAST MONTH 
AND HE REJECTED IT!” 


breed, ages, and all, of the legitimately owned 
stock of each outfit in the ring; a duplicate of 
just what the owner’s tally book showed.” 


This is simply a case of careless, slipshod writ- 
ing, but the same author can be guilty of such 
a curious-sounding sentence as: “He was anx- 
ious, but not too anxious to start going some- 
where before he knew where he was going.” 
If it sounds funny, all I can say is, it wasn’t 
meant to. And to me, the funniest part of it 
all is that a publishing house will pay five and 
a quarter cents a word for gibberish. 


Even pulp writers should bear in mind that 
good taste is still de rigueur, notwithstanding 
the blood and thunder. The sentence, “‘Bill saw 
something in his sister’s eyes that made his 
guts ball up,” is not only obtrusively physiologi- 
cal, but sounds awkward as well. It would have 
been better if the writer had taken a little more 
time to think that one over; what Bill saw in 
those sisterly orbs could be stated just as em- 
phatically in more refined terms. 


* 

In many cases a phrase or sentence will be 
found to be merely inept or awkward, and not 
necessarily incorrect grammatically. For in- 
stance, ‘“‘My dear Morgan,” one of them, ob- 
viously the leader, said,” is just clumsy ar- 
rangement of a sentence, and was changed to, 
‘My dear Morgan,’ said the obvious leader of 
the group.” The same author wrote: “He 
wished he could shake off his love of Alice.” 
Now I contend that you may shake off fear, if 
you will, but not love. “He wished he could 
forget his love of Alice” was all that was need- 
ed to tune up this sentence. ‘She looked as if 
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she had died, but not yet fallen,” (same author) 
is yet another example of grammatical inepti- 
tude—the lazy writer’s way of avoiding the 
hard work of being original and striking. The 
above is striking, perhaps—strikingly bad—and 
it is also cumbersome, poorly expressed, and very 
close to absurdity. 

Many large publishing houses, including some 
of the more prominent pulp publishers, have 
style books for the guidance of their editors and 
compositors, and an author earnestly desirous of 
being cooperative (it pays) might wisely call 
at the editorial office and request a copy of the 
booklet. It would, I think, gladly be given. 

Such style guides will not, however, teach 
an author to write well, but will merely fur- 
nish him with assistance and information in 
matters pertaining to punctuation, capitaliza- 
tion, paragraphing and kindred subjects. At the 
house with which I was connected, Webster’s 
Dictionary was the office authority for any in- 
formation not contained in the style book, and 
patently an author can’t go far wrong if he 
follows Webster or some equally outstanding 
authority. 

Embryonic authors are unaware, I imagine, 
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also gave him a moderately severe pain in the 
neck. It is a good plan to learn as quickly as 
you can whether the magazine toward which 
you intend slanting your yarns permits the use 
of swear words. For years no oath or cuss word 
ever sullied the pristine pages of Street & 
Smith’s Western Story Magazine, although in 
recent months ‘“‘damns” and “hells” have been 
allowed to creep in, in a sort of literary “mod- 
ernization movement.” 


To sum up, writers who wish to make a fav- 
orable impression on editors—particularly on 
editors who represent new markets they are try- 
ing to crack—will do well to adhere to the 
following rules: 


1. Write smoothly and preferably simply, ob- 
serving the elementary requirements of correct 
grammar, spelling and punctuation. The extra 
time taken in turning out a good writing job 
will be time well spent, for, aside from the fact 
that editors appreciate good writing and can’t 
get too much of it (they get darned little!) 
clean copy gives their copy editors time to help 
with manuscript reading or other pressing edi- 


torial duties. 


how rigorously some pulp books are edited. I 


Be venture to say that the one with which I was 2. Don’t overwrite. It is easy to fall into 
ao identified was edited as closely as The New awkward and clumsy phraseology merely by 
i é York Times, and I have rewritten by type- trying too hard to say a thing with originality. 

¥ writer as many as four complete pages of a Avoid verbs such as “grated,” ‘‘clipped,” 

a short-story, not to mention turning in manu- “‘jabbed,” as substitutes for “said,” and remem- 

4 script pages that, after editing, resembled noth- ber that the words of Phidias, ““The simplest 

a ing so much as a block of Egyptian hierogly- thing is the most beautiful,” may be applied 

: phics. to prose as well as sculpture. 


Besides the taboos marked down explicitly in 
style books, most editors have a flock of private 
taboos, and it is advisable to discover what these 


3. Compare your story as published with the 
carbon copy draft in your files. Study the 
changes that have been made in it, and in this 
way you will get an accurate slant on the edi- 


4 are and eschew them as you would a witch’s 
‘i curse. Some editors object rather violently to 
verbs such as “grunt, laugh, smile” used as sub- 
stitutes for good old “‘said.” ‘“‘O, la,’ she 
zi laughed,” is, you know, a linguistic feat be- 
a yond the power of the human tongue, and many 
publishing houses insist on: “ ‘Oh, la,’ she said 
laughing,” or, ‘ ‘Oh, la,’ she said with a laugh.” 


tor’s stylistic prejudices. 


oooo 
THE PRIZE FOR ME 


By LESLIE E. DUNKIN 


Or you can write it this way: “‘O, la.’ She I’ve never gained a golden prize 
q laughed.” But don’t have her laugh the “Oh, For what I write each day; 
a la.” It can’t be done, and in the more select It never seems to be the size 


editorial circles, it isn’t. To gain the larger pay. 


Another private hate of some editors is use 
of an adverb at the end of a quotation, without 
subject or predicate. An example of this is: 
“Ts that so?’ surlily.””. These editors want you 
to write it, “ ‘Is that so?’ he said surlily.”’ 


But still I write with hopes set high 
That I may see the time 

When other folks will want to try, 
Since they have read my rhyme. 


They'll try to smile though others frown, 
They’ll find a joy within; 

They’ll never know when they are down;— , 
This prize I want to win. 


One editor with whom I have worked insisted 
.; on absolute deletion of the word “rasped” from 
all stories, and “he grated” and “he ground” 
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AN obscure Jewish student 
in Paris—his mind _half- 
crazed from persecution 
and from brooding over the 
plight of his family and 
countrymen—shoots a Nazi 
embassy secretary — and 
over night the incident is 
seized upon to plunge the 
world into another crisis 
which affects writers and 
journalists all over America, 

“How?” you may ask. ‘“What does this world 
event have to do with me?” 

Much more than you may think, if you are 
to believe the testimony of a score of editors 
and literary agents whom I visited last week in 
New York. 

The repercussion of that shot has started the 
most horrible persecution of the Jews in Ger- 
many that the world has known since the dark 
ages; but more than that, influential persons 
rise to the defense of their fellow men and start 
financial drives to help them, radio campaigns 
to influence public opinion, and bring pressure 
to bear upon congress and president to secure 
change-of-immigration laws to allow the op- 
pressed people to come to America. 

This is all as it should be, but in the mean- 
time, wealthy Jews become fear-ridden on the 
one hand and overworked on the other, and cut 
down on their advertising appropriations to 
newspapers and magazines. Of the one million 
seven hundred thousand Jews in New York, sev- 
eral edit or own magazines and publishing houses, 
to say nothing of concerns which advertise 
heavily and financial institutions on which busi- 
ness depends. All of these are upset and ren- 
dered cautious by the Nazi terror and its pos- 
sible world results. 

The business manager lies awake nights wor- 
rying, and in turn tells the editor: “Go slow 
on buying stuff for a while.” 

Then John Brown in California and Mary 
Smith in Wisconsin wonder unhappily: “What 
was wrong with that last story of mine? Why 
did it come back? I thought it tne best one 
I'd written.” 

John Brown sits down and starts to figure out 
on the back of the rejected manuscript how he 
is going to pay the grocery bill, and Mary Smith 
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THE WRITER AND 
WORLD CRISES 


Olga Edith Gunkle has sold articles, short- 
stories and poems to some seventy-two dif- 
ferent periodicals, including Scribner's, Your 

Printer’s Ink, Epworth Herald, Pic- 
torial Review, D. C. Cook publications and 
other juveniles. Her experience has heen 
largely in social work. In private life she 
is Mrs. V. L. Board, wife of a public utili- 
ties official. 


contemplates trying to get back her old job as a 
stenographer. 

Both of these writers, along with thousands 
of others such as you and me, are temporary 
vistims of the world crisis. 

Manuscripts lie unopened on editors’ desks, 
decisions are postponed, and stories go back that 
would have been accepted in a period of opti- 
mism. 

One Jewish editor spent half an hour while I 
was in his office, condemning the outrages of 
Hitler against a minority people. And of course 
he wasn’t buying material that day. 

It is not only affairs in Europe that affect the 
writer, but events here in America as well. 

“You’ve no idea how the hurricane slowed up 
the buying of stories,” one literary agent told 
me. 

“You're joking. How could the hurricane af- 
fect a writer?” 

“Oh, thousands of dollars worth of maga- 
zines were destroyed by the storm—magazines 
all ready for distribution. The printing had 
been paid for, the art had cost cold cash, the 
authors had been paid. Those magazines could 
not now be sold—many had to be replaced. 
Publishers became discouraged and told the edi- 
tors to quit buying for a while. I know several 
who wouldn’t even look at new material.” 

So a storm sweeping along the Atlantic coast 
and hurling destruction at New York, New Jer- 
sey, and the coast-line states affects writers 
from Texas to Washington. 

Another agent remarked: “You've no idea 
how the war scare in Czechoslovakia stopped 
buying. Editors and publishers kept their ears 
glued to their radios while they listened for the 
latest move of Chamberlain or to the threats 
of Hitler, and few of them bought anything. 
They left mail unopened. And writers kept the 
wires hot asking ‘““What about that last yarn 
of mine?’ ” 

“What is a writer to do?” you ask. “Are 
we to be at the mercy of every fresh world 
crisis? After all, they positively jump out at 
us every few weeks.” 

Several editors and agents gave me some 
advice which seems apropos. (Ted Malone of 
Pictorial, Amita Fairgrieve of All Story, George 
Hanrahan, reader, and a half dozen others.) 
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“Wait for the lull between these crises—and 
the lull always comes—to market your output.” 

“Be willing to gamble a bit on some new type 
of material, particularly on shorter material— 
and even gamble on a better market.” 

“Fight discouragement as you would the 
plague. Keep on writing. Study your markets 
and write about locales you know. A good story 
gets across world crises, but it takes more time 
to write.” 

And this was an encouraging note: “Maga- 
zine buying—if we take the long view—is 
picking up—because business is better and be- 
cause reserve stocks are depleted. We agents no- 
ticed a decided revival in calls for material as 
soon as the war scare abated.” 


. . . By KATHLEEN MOW 


I’M working upon 
a story which I 
hope, eventually, 
to sell for around 
two hundred dol- 
lars. I know the 
plot is sound, the 
characters human, 
the situations both 
plausible and ex- 
citing. Thus far 
I have written al- 
most thou- 
sand words—and 
every one of them 
will have to be 
thrown into the 
wastebasket. 

Why? Simply because I got interested in the 
“whys” leading up to the little heroine’s actions 
and had to record them. As explanations of hu- 
man behavior, I found her childhood poverty 
and humiliations intensely interesting. But even 
though I could not restrain myself from writ- 
ing that long-winded explanation, I don’t kid 
myself that any reader—or editor—would stay 
with the story long enough to find out what 
actually happened. 

So, after the story is written out in my own 
way, I'll determine the first dramatic incident 
that appears and cut off everything that pre- 
cedes it. That will give me an attention-getting 
beginning (narrative hook, if you like),°and I 
can undoubtedly condense all the explanations 
that are absolutely necessary into a couple of 
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Even though editors may become discouraged 
or may be restrained from buying by unstable 
conditions, after the shock of a world event (or 
budget cut) has passed, they’re ready to forget 
war-scare, hurricanes, and the plight of the par- 
titioned Czechs and begin buying stories. 

An author’s best method of meeting the situa- 
tion is to stick to his business of writing, avoid- 
ing the temptation to become upset either by 
events or because his manuscript has been held 
up six weeks, or even returned. Don’t become 
hypnotised by the mood of crisis that hangs as 
heavy as a fog in the air. Do what you can to 
help oppressed people, but in the meantime 
write—and in the lulls that follow all storms— 
you'll sell. 


THROW AWAY YOUR 
INTRODUCTION! 


Kathleen Mow has contributed to. Macfadden 
and Dell true-story magazines, Secrets, and 
other periodicals. She has been represented 
by various helpful articles in the A. & J. 


paragraphs and slip them in somewhere in the 
second or third page. 

Wouldn’t it be simpler to start writing at 
the dramatic point, you ask? Certainly it 
would—if I could make myself feel dramatic 
about the situation. But, unfortunately, my 
writing emotions aren’t sufficiently disciplined 
always to function to order. Sometimes I have 
to spend time and effort getting them in sym- 
pathy with the effect I want to create. And for 
my personal use I know of no better system for 
putting myself in the correct mood than to sit 
down and write out what happened before my 
story actually begins. 

Maybe that’s a mark of literary adolescence. 
I know most beginning writers start their stories 
too early—and carry them too far past the cli- 
max. But I contend that I’m learning—learning 
to knock off that unnecessary beginning before 
the story leaves my desk. 

If I had known enough to do that a couple 
of years ago when I wrote the story of a girl 
with a brutal step-father, one of the confession 
houses would have been spared the bother of re- 
turning it with a request for the removal of a 
thousand words. You see, I had started out by 
telling the readers what a grand person the hero- 
ine’s real father was, and how she missed him 
when he died! I don’t think I did more than a 
half page of rewriting on the whole thing when 
it came back. I simply cut off the beginning, 
plunged the girl directly into her difficulties— 
and cashed the check for $150! 

After that, I wrote the story of a girl whose 
marriage was marred by the fact that she had 
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an illegitimate child—starting out with the cir- 
cumstances leading up to the heroine’s unfortu- 
nate choice of companions which resulted in 
the party at which she unwisely drank too much 
—isn’t this sentence becoming tiresome? And 
that beginning made my story equally so. Be- 
sides, the actual story I wanted to write wasn’t 
about the child at all. It was about the effect 
that illegitimate baby had upon the girl’s mar- 
riage. 

I had to throw away almost half of that story 
in order to start with the heroine’s first mari- 
tal difficulty, but what was left brought me 
$165. 

My story of a second marriage—published by 
the same company—likewise had a history. i 
wrote it out laboriously in the early days of my 
scribbling, sent it to every confession house then 
existent—and received nothing but rejection 
slips. Later I rewrote it and began sending it 
around again—with the very same results. 

Then, remembering the earlier experience, I 
read the tale over critically, condensed the de- 
tailed account of the girl’s first marriage into 

I had been deserted by my first husband just 
before the twins were born—and consequently was 
suspicious of men in general—and particularly of 
handsome ones, 

and inserted it in the second page, following a 
quarrel with her second husband. Told that 
way, the story sold—on the first trip out! 

Sometimes, of course, one-can start a story 
where it should be started and go zipping 
through it without having to discard anything. 
And happy is the author who finds himself (or 
herself) doing it more and more frequently. 
But how often it happens that you discover a 
really good story which should sell, select the 
dramatic episode which ought to make an at- 
tention-arresting opening, and then your facul- 
ties for transmitting to paper the emotions of 
suspense, excitement or what-do-you-desire will 
sit down like tired dogs and refuse to budge. 
That’s when you have to treat them to a little 
preliminary baiting before they’ll get up and 
work for you. 

For instance, take this story I’m working on 
now. If I started out at the point I’ll eventually 
use for a beginning, I’d produce something 
about as flat as “Jenny was arrested for the 
theft of a bracelet-—which she didn’t steal.” 
But by working myself into the emotional pitch 
where I actually am Jenny, I won’t be telling 
the story—I’ll be living it. 

And when I can do that, I’ll be able to pro- 
duce a piece of work that is something more 
than a descriptive narrative. It will be a cross- 
section of life, unfolding before the readers’ 
eyes with breath-taking suspense, emotional 
drama, conflict. (At least it will have those ele- 
ments if it develops into a story worth those 
two hundred dollars I mentioned! ) . 


“IT’S A SHORT-STORY CONTEST AND 
FPIRST PRIZE IS A TRIP AROUND THE 
WORLD.” 


Thus, I may get a beginning something like 
this: 

“But, Pete,’ Jenny’s frightened blue eyes shifted 
from the circle of’ glittering diamonds in the de- 
tective’s fat palm to her fiance’s averted face, “tell 
them you gave it to me—tell them it couldn’t pos- 
sibly be Angel’s bracelet.” 

There we’ve got all the explanation that’s 
necessary—in thirty-eight words. We know 
that Angel’s bracelet has been stolen, we feel 
immediately that Jenny is innocent—although 
we're willing to bet that what the detective is 
holding is the stolen piece of jewelry, and be- 
cause of the one word—averted—used to de- 
scribe Pete’s face, we immediately decide that 
he knows more about the theft than he wants 
to admit. (Maybe he does—and maybe he 
doesn’t. Maybe there’s another reason for his 
averted face, a reason that will pop up to add 
further complications to the story. For the pres- 
ent case, however, the word has served its pur- 
pose—it has helped to paint a definite picture 
of Pete in that opening sentence.) 

But could I have gotten off to that start 
without first warming up to it? Well, maybe I 
should have, but I didn’t, so I’m tackling it in 
the way that has served me before. And I’m 
stopping to write this article because I’m sure 
there are others who also find themselves in need 
of a little priming occasionally. If you’re one 
of those, try this method the next time you get 
stuck for a really interesting beginning for your 
story. 

Or maybe you’ve already done it—uncon- 
sciously. Get out your duds and see if some 
of them couldn’t be made more attention-ar- 
resting by lopping off the first four or five 
pages. It’s a treatment that frequently works. 

I know, for I tried it on some of mine—and 
sold them! 
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THE AUTHOR & JOURNALIST’S 
AANDY MARKET LIST 


FOR LITERARY WORKERS + = PUBLISHED QUARTERLY 
DECEMBER, 1938 


The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 
assist the writer in locating the markets for apne types a material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, bi ca Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.”” 
indicates payment on acceptance or shortly after; “‘ Pub. - "indicates payment shortly before or after publication. When 
specific word rates are not given, “first-class | rates” indicates a general average around 5 cents a word or better; “ 
rates,”’ around 1 cent a word; “‘fair rates,’’ around % cent a word. The parenthetical statement following title of 
magazine indicates the banner or name of pub’ ishing house; “S. & S.”’ stands for Street & Smith; ‘‘Macfadden’’ for 
Macfadden Publishing Co., etc. The notation ‘“‘Slow” or ‘‘Unsatisfactory’’ is a warning that delays or non-payment for 
material have Been reported by contributors, It should be obvious that The Author & Journalist can assume no responsi- 
bility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always he accompanied by return postage—preferably by stamped, addressed return enve- 
lopes—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


Fortune, Time & Life Bldg., New York. (M-$1) Articles with 


industrial tie-up. 95% staff-written. Some source material 
STANDARD PERIODICALS purchased. Russell W. Davenport, Mng. Ed. 


Forum, 570 Lexington Ave., New York. (M-35) Challenging. 
controversial, personal-problem, articles up to 3000; humor and 


NATIONAL MAGAZINES—WIDE POPULAR APPEAL freshness desirable, verse. Henry Goddard Leach. Indefinite 
: rates, Acc. (Overstocked. ) 
American Magazine, The, (Crowell) 250 Park Ave., New York. Free America, 112 E. 19th St., New York, (M-15)_ Political- 
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under 500. Articles usually arranged for or staff-written. Sum- 2c, Pub. ; : ; 
ner N. Blossom; Albert Benjamin, fiction Ed. First-class rates, _ Harper’s Magazine, 49 E. 33d St., New York, (M-40) Human- 
interest articles; essays; short-stories 4000-7000; serials up to 
M. 347 Adelaide S W.. T Cc 4 60,000; verse. Lee F. Hartman. First-class rates, Acc. 
Canadian Magazine, elaide St., W ‘oronto anada. 
a North American Review, The, 420 Madison Ave., New York. 
‘ Reader’s Digest, Pleasantville, N. Y. (M-25) Digests of pub- 
—_ of the day 3500-5000; short short-stories. Wm. L. rates, Acc. 
henery. First-class rates, Acc. Magazine, Lexington Ave., bh (M-25) 
oom azine jective, incisive articles examining people and phenomena 
c itan Mag: » (Hearst) 959 8th Ave., New York. influencing American life, 3000-5000; personal experiences oi 


Ace. 


50 60.000; book-length interesting Americans 500-1500, amateur and professional 
novels and non-fiction features. Articles of ene in- peed life; short novels 10-25,0000. Harlan 
ogan. Good rates, Acc 


terest 2000-4000. Harry Payne Burton. First-class rates, Acc. st 
eview, ouisiana ate niv., niversi 

to 5000; serials about 42,000; timely human-interest articles. a. verse. Charles W. Pipkin. $6.65 page, verse 


Fulton Oursler. First-class rates, Acc. 
Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short- 


Maclean’s, (Maclean) 481 University Ave., Toronto, Canada. 

(2M-5) Short-stories, Canadian interest—love, romance, sea, ‘Whit Burnett, Martha Foley. Moderate 
mystery, adventure, outdoor, up to 5000; serials 30,000-65,000. rates, £U 

Articles of Canadian interest. H. Napier Moore. ic up, Acc. Virginia Quarterly Review, 1 West. Range, Charlottesville, 


Redbook, (McCall) 230 Park Ave., New York. (M-25) Short- Va. (9-75) Excaptional literary, scientific, political essays 
stories, serials, complete novels, novelettes, feature articles. 3000-5000; little verse. Lewrence Lee. Indefinite rates. 
Edwin Balmer. First-class rates, Acc. Yale Review, Box 1729, New Haven, Conn. (Q-$1) artes 


Saturday E Post, The, (Curtis) Independence Sq., Phila- on current political, literary, scientific, art su 
delphia. (W-5) Articles on timely topics 3000-5000; short-stories Wilbur Cross. Good rates, Pub. 


4000-6000; serials up to 90,000; lyric and humorous verse; skits, 
cartoons. Wesley Winans Stout. First-class rates, Acc. REVIEWS—NEWS INTERPRETATION—EXPOSES’ 
Puy Wee. Mag. Corp.) Lexington 
we ew Yor venture; romantic, mystery short-sto- a 
ries 1500-4000; short illustrated articles on popular science, ad- and 
venture, sports, glamorous personalities, and subjects that make 
for a better America, 1000-1500; fillers 200-800; cartoons. Mrs. Commentator, The, 101 Park Ave., Row York. (M-25) Feature 
William Brown Meloney. First-class rates, Acc. articles based on current news, 400-1800; fi —_ occasional humor. 
. Lowell Thomas, Ed. ; Hawthorne Daniel, ‘Mng. Ed’. Good rates, Acc. 
Toronto Star Weekly, The, 80 King St., Toronto, Canada. 
(W-10) Feature articles, Canadian and general appeal, 2500- Current History, 63 Park Row, New York. (M-25) Articles 
3000, with photos; short-stories of general interest; love, mystery, 0 current political, industrial, economic, sociological trends, 
] foreign affairs, personalities, national and_international, 2000- 


sport, adventure themes 2000-5000; novels about 51,000; serials 


12-15,000 (1st installment 5-7000, rest 3-3500); short shorts 200- 3000. Photos, cartoons. M. E. Tracy, 2c, Pub 


2000; art work; A. H. Newman, fiction Fd.; H. C. Clarke, article Events, 1133 Broadway, New York. (M-25) Brief articles dis- 
Fd. Good rates, Acc. cussing world events. Spencer Brodney. Rates not at hand. 
Ken, (Esquire- Coronet) 919 N. Michigan Ave., Chicago. (M) 
LITERARY—CULTURAL—CONTROVERSIAL Thrilling, stimulating ‘‘inside’’ stories up to 5000. Arnold 
$100 to $1000, Acc. (Overstocked. ) 

American Mercury, The, Ridgefield, Conn. (M-25) Reviews, ion, The, 20 Vesey St., New York. (W-15) Articles on 
comment, essays; serious and pdlitical articles, short-stories, ole 5. Viteratiire, economics, foreign affairs up to 2400. 2c, Pub. 
up to 3000; verse. Paul Palmer. 3c up, Acc. New Masses, 31 E. 27th St. New York. (W-15) Economic, 

American R » The, 231 W. 58th St., New York. (M-25) sociological articles, Marxian standpoint; proletarian short-sto- 
a = = Prefers query. Seward Collins. ries, sketches, poems, cartoons. Varying rates, Pub. 

Cc, Ow reports. 

New Republic, The, 40 E. 49th St., New York. (W-15) Ar- 

American Scholar, The, (Phi Beta Kappa) 145 W. 55th St., ticles Png aM potted. political, economic questions 1500 to 
New York. -50) essays, 2500; sketches of character, background =: short-stories 1500: 
about accounts olarly scientific projects; poems. 1 r ven, 2c, Acc. 

Wm. Allison "Shimer. About $4 printed page, shortly after Acc. a See. wed , 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, SOPHISTICATED 
human-interest articles; sketches, short-stories, verse; high lit- 
erary standard. Edward Weeks. Good rates, Acc. Bandwagon, ‘‘The Magazine of the Southwest,’’ Ramsey Tow- 


Coronet, (Esquire-Coronet, Inc.) 919 N. Michigan Ave., er Bldg., Oklahoma City, Okla. (M-15) Sophisticated sketches, 
i igh-cali satires of southwestern flavor, 1000-1500; short verse; photos, 
Chicago, (M-35) High-calibre short-stories, articles on lively cartoons, cartoon ideas. Martin Heflin. %c up, 10 days after 


subjects appealing to intelligent audience; satirical sketches, Pub. Ph 2 
lengths 1500-3000, also 375 or 875. Fillers, humorous, anecdotal, ub. otos $2 up. 
igrammatic, 100-275; short verse; artistic photos. Arnold College Humor, (Thrilling) 22 W. 48th St., New York, (Bi- 
ingrich. $100 up per story or article, fillers less, Acc. (Over- M-15) Humorous articles, short-stories, sketches, miscellany, 
stocked. ) cartoons. Robert A. Pines. Good rates, Acc. 
152 W. 42nd St., New ork. (M) Reprint, Cue, 6 E. 39th St., New York. (W-10) Articles up to 1200 


Current Digest, 
also original non-fiction articles 1500-2000. Mary Theresa concerned with New York metropolitan and suburban activities, 
Gronich. % to Ic, Acc. personalities, entertainment. Drawings, photos, occasional witty 


Direction, 112 E. 19th St., New York. (M-25) Significant °F Satirical verse. Fillmore Hyde. Up to 5c, Acc. 
articles, short-stories 1000-2000; with progressive point of view. D. A. C. News, Detroit Athletic oe, Mich. (M-25) 


M. Tjader Harris, W. L. River, John Hyde Preston. 1c, Pub. Not in the market at present. Chas es. 
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Esquire, (Esquire-Coronet) 919 N. Michigan Ave., Chicago. 
(M-50) Sophisticated unsentimental articles; masculine view- 


point; essays, sketches, short-stories, 1 ; cartoons, car- 


toon ideas. se women writers.) Arnold Gingrich. 3c to 10c, Acc. 
(Overstocked. ) 

For Men, (Country Press) 1501 Broadway, New York. (M-25) 
Short, gusty articles with strong male ‘appeal, some _ fiction, 
2000-2500; fillers, gags, cartoons, cartoon ideas. Fred 
Feldkamp. Liberal rates, Acc. 


Gay Book, 201 N. Broad St., Philadelphia. (M-25) Humorous, 
sophisticated short-stories 1500-2000, sex slant; verse 4-24 lines; 


jokes, skits, cartoon ideas, cartoons, photos. Wm. H. Kofoed. 
%c to lc, Acc. 
Go, 1624 H St., N.W., Washington, D. C. (Bi-W) Gay, 


humorous sketches, articles, Washington background, up to 
2000. Norman Hagen. 2c, Pub. 

Mr., (Dell) 149 Madison Ave., New York. (Q-25) Light sensa- 
tional articles, short-stories 2000-3000. Norman Anthony. In- 
definite rates, Acc. 

Mrs. (Dell) 149 Madison Ave., New York. 
sophisticated miscelleny of interest to women. 
hand. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short- 
stories and humor 400 to 2000; factual and biographical material 
up to 2500; cartoons, cartoon ideas. Good rates, Acc. 

Pastime, 11 W. 42nd St., New York. (W) Articles, short 
stories of interest to New Yorkers up to 1500; verse, cartoons. 
33 Young. 1 to 3c, Pub. 

Promenade, 19 E. 47th St., New York. (M) Diverting_short- 
stories 1500-2000; cartoons. Letitia Chaffee. 1%c up, Pub. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous arti- 
cles, satire. B. K. Sandwell. % to Ic, photos $2-$3, Pub. 

Spur, The, 515 Madison Ave., New York. (M-50) Illustrated 
articles on sport, travel, art, personalities, leisure interests of 
the well-to-do, up to 2000, usually on assignment. Arthur 
Edwin Krows. Average, 2c, Pub. 


(Q-25) Humorous, 
Rates not at 


SPECIALIZED FIELDS 


Better Understanding, . O. Box 191, Ventura, Calif. (M-10) 
Short-stories, articles, humor, poetry, jokes, with a hard-of- 
hearing slant, up to 1200. Harvey Foreman. ‘'%c, poetry 10c 
line, jokes 25c, Acc. 

Collegiate Digest, 
Articles on college subjects 500; 
Varying rates, photos $3, Acc. 

Fair Winds, 173 Fiske Ave., Westerleigh, S.I., N.Y. (Q-25) 
Authentic stories of old sailing ships and — harbor views, 
log beoks, etc. W. M. Williamson. %c, P 

Leatherneck, Marine Barracks, 8th and Washington, 

1). C. (M-25) Marine corps adventure short-stories, 3000-6000. 
Frank H. Rentfrow, 1c, ($50 maximum), Acc. 
_ Our Army, 11 Park Place, New York, N. Y. (M-25) Stimulat- 
ing controversial military | articles; short-stories 1000 to 1200 
(no World-War_ fiction); jokes; hg regular army back- 
ground. Carl Gardner. to Pub. 

Our * Animals, 180 Longwood Ave., Boston, Mass. (M- 
10) S. P. C. A. organ. Animal welfare articles, short-stories, 
fillers, a to 500; verse up to 24 lines, photos. Guy Richardson. 
‘4c up, poems $! up, Acc. 

Our Navy, 1 Hanson Pl., Brooklyn, N Y. (2M-25) Articles 
on modern naval subjects 2000- 4000; action naval short-stories; 
photos. C. W. Stevenson. Varying rates, Pub. 

Railroad Magazine, (Munsey) 280 Broadway, New York. (M- 
15) Short-stories, novelettes, first-person true tales, railroad 
background, including electric lines and trolley cars, 1500-14,000. 
Railroad poetry, masculine appeal, no wrecks. Query on fact 


20 Sexton Bldg., Minneapolis, Minn. 


(W-5) 
photos. Frederick J. Noer. 


articles. Freeman H. Hubbard. 1%c up, verse 25¢ line, Acc. 
REGIONAL 


Short folklore 


Arcadian Life, Caddo Gap, Ark. (Bi-M-15) 
Short pastoral 


material, especially pertaining to Ozark region. 
poems, = Rayburn. up, Pub. 

Beaver, The, Tludson’s Bay Co., Winnipeg, Canada, (Q-25) 
Articles on travel, exploration, trade, in the Canadian | North, 
je to 2500, illustrations essential, Alice MacKay. 1 to 1%c, Pub. 

a gy The, El Centro, Calif. (M-25) Illustrated 
Pg articles from the desert South hwest; hobbies, history, 
mining, desert homes and gardens, Indians, recreation, per- 
sonalities, etc. marked human-interest slant. Desert pictures. 
Randail Henderson. 1c, photos $1 to $3, Acc. 

New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrated 
authentic articles on life, scenic attractions or out-of-doors New 
Mexico; rarely short-stories of New Mexico scene. George 
Fitzpatrick, $10 to $15 per article, Pub. Verse, no payment. 

Overland Month!y and Outwest Magazine, 305 Douglas Bldg., 
Los Angeles. (M-25) Western interest articles, short-stories, 
verse. Arthur II. Chamberlain. Indefinite rates. 

Philippine Magazine, 217 Dasmarinas St., Manila, P. 1. (M- 
20) Articles, essays, short-stories 1500-3000 on Philippine, Far- 
Eastern subjects; verse. A. . Hartendorp. 1c up, Pub. 

Vacationer Magazine, 312 ‘Sele Terminal Bldg., Los 
Angeles. ™_ Out-of-door, personal travel experiences, vaca- 
tion material 500-3000. Short short-stories 1000-1500; whimsical! 
verse, 2-20 lines. Esther Mary Brannen. Ic, Pub. 

Yankee, Dublin, N. H. (M-25) Short-stories up to 2500, arti- 
cles, essays, 1200-2500; fillers, photos, all of Yankee flavor. 
Robb Sagendorph; Beth Barrell, Mng. Ed. 1c, Acc. or Pub. 


FRATERNAL—SECTARIAN—RACIAL 


America, 329 W. 108th St., New York. (W-10) Articles cn 
topics of current interest affecting Catholics, factual, reasoned, 
constructive, up to 1800; short modern verse. Rev. Francis 
Talbot, S.J. $25 per 2-page article, Pub. 


American Hebrew, The, 48 W. 48th St., New York. (W-15) 
Articles on Jewish affairs, problems; short-stories, Jewish 
oseph Bi Y%c up, photos $1 


background, American scene. 
up, Pub. 
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B’nai B’rith Magazine, 70 Electric Bldg., Cincinnati, O. (M- 
15) Short-stories of Jewish interest 1500; articles and essays 
1000-3000. Edward E. Grusd. lc, Pub. 

Christian Science Monitor, 1 Norway St., Boston. (D-3) Arti- 
cles, essays, for editorial, forum, and department pages, up to 
1200; poems; juvenile serials, not over 12 installments 1200 
each. Magazine articles up to 1 Average, $7 column, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) Knights of 
Columbus publication. Articles on contemporary science, travel, 
sport, topics of general interest for men 2500-3500; action short- 
stories 5000; verse. John Donahue. 1 to 3c, Acc. 

Commonweal, The, 386 4th Ave., New York. (W) Catholic 
review. Timely articles on literature, arts, public affairs up 
to 2500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr. 
4c, verse 40c line, Pub. 

Elks Magazine, 50 E. 42d St., New York. 


(M-20) Adventure, 
romance, Western, mystery, historic short-stories; 


articles on 


up-to-date subjects, 5000; cartoons. Coles Phillips. $100 to 
$500, Acc. 
Jewish Forum, The, 305 Broadway, New York. (M-35) Arti- 


cles of Jewish interest, short-stories, 1000-2000; Isaac Rosen- 
garten, $3 M., poems $1 up, Pub. (Unsatisfactory. ) 

Menorah Journal, The, 63 5th Ave., New York. (Q-$1) Jewish 
short-stories, sketches, one-act plays, essays, poetry. Henry 
Ilurwitz. lc up, Pub. 

Opinion, 122 E. 42nd St., New York. (M-25) Articles 2500 to 
3000; short-stories 2000 to ; Jewish interest. Dr. Stephen 
S. Wise. 1c, Pub. 


Opportunity, A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short-stories, articles, poetry; Negro life and 
er Elmer Anderson Carter. No payment. 


otarian, The, 35 E. Wacker Drive, Chicago. (M-25) Author- 
waiioe articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000 Little 
fiction used. Leland D. Case. First-class rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


NATIONAL—WIDE APPEAL 


Canadian Home Journal, 71 Richmond St., W., Toronto, Ont. 
(M-10) Short-stories up to 4 to 6-part serials; articles oi 
interest to Canadian women 2500. W. Dawson. Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short-stories of love, married-life problems arental 
problems, mystery, adventure, 3500-5000; short serials. rticles, 
Canadian woman interest, up to 2000. Byrne Hope Sanders. 


le Acc. 
gal oe (Hearst) 57th St. and 8th Ave., New 
von (M-25) oung love short-stories up to 5000; serials. 


Feature articles, verse. Herbert R. Mayes. 5c up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kan. 
(M-20) Household and general articles, short-stories about 10QQ, 
also 2500 to 5000; serials 20,000 to 50,000; overstocked with 
verse. Nelson Antrim Crawford. 2c up, verse 50c line, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sa.. Philadelphia. 
(M-10) Articles 3000 to 5000; short-stories 5000 to 7000, serials, 
short lyric verse. Bruce Gould, Beatrice bicionat Gould. 
First-class rates, Acc. 

Madamoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short-stories of smart young women, age 17 to 30, 1500-3000; 
articles up to 2500; light, brisk, personality sketches; cartoons. 
Retsy Talbot Blackwell. 2c, $50 per short-story, Acc. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. (M- 
10) Serials, complete novels, short-stories, short-short articles 
(850 wds.) Otis L. Wiese. First-class rates, Acc. 

Pictorial Review Combined with Delineator, (Hearst) 57th St. 
at Sth Ave., New York. (M-10) Articles of interest to women 
2500-3500; short stories, serials 60,000; book-length novels: oc- 
casional er Mabel Search. First-class rates, Acc. 

Ww s Home Companion. (Crowell) 250 Park Ave., New 
York. tM 10) Women’s and household interests. Articles, 
short-stories 2500-6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman’s World, 461 8th Ave., New York. (M-10) Articles on 
women’s interests, 1000- short-stories 1500-4000; short 
verse. R. Wallace. Good rates, Acc. (Overstocked.) 


SOCIETY—PERSONALITIES 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Light, 
humorous articles on social pha ses; love, domestic topics; 
short-stories. George Davis. rates, Acc. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Society, fashion, sport articles, Canadian interest. J. 
Herbert Hodgins, le, Pub. - 

Night Life, 49 W. 45th St., New York. (M-15) ee 
short-stories, editorials, miscellany devoted to smart, - 
phisticated night-life entertainment and society. Alfred 
Stenzel. Indefinite rates, Pub. 

Vogue, Incorpora Vanity Fair, (Nast) 420 Lexington Ave., 
New York. (2M- 35) rticles on unusual travel, social activities, 
fashionable women’s interests; essays on fads, foibles, etc., 
1500-2000; photos. No poetry, no fiction. Edna W. Chase. 
Good rates, Acc. 


RESTRICTED—SPECIALIZED—RURAL 


American Cookery, 221 Columbus Ave., Boston 17. (M-15) 
Short articles on domestic science 3000; essays 1000-2500; 
short-stories 1000-3000. 1c up, Acc. 

American Family, The, 1 Grove St., Mt. Vernon, N. Y. (M 
Love and domestic short short-stories with ironical twists. 
David A. Boehm. lc, Pub. 

American Way, The, 1501 E. Douglas Ave., Wichita, Kans. 
Short-stories, 1200, articles, on_ electricity and electric ap- 
pliances in the home, up to 1200. H. R. Laudermilk. %c up, Acc. 

Canadian Countryman, 198 Richmond St., W., Toronto, Can- 
ada. a Love, adventure short-stories up to 5000. Daniel 

ee. 
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Family Herald and W: Star, P. O. Box 4005, Place 
D’Armes Postal Station, Montreal, Quebec, Canada. (W- 


Short-stories. A. E, Whiting. $4 column, Pub. 

Fan Fare, 200 Bush St., San Francisco, Calif. (Bi-W-tree) 
Short-stories 1000-4000; feature articles of interest to women up 
to 4000. Irving H. Marcus, ¥% to Ye, Pub. 

Fermer’s Wife Magazine, 61 FE. 10th St., St. Paul, Minn. (M-5) 
Articles for farm women oi general and household intere st; gen- 
eral features; short-stories especially for young women, 4000- 
5000; serials about 35,000, verse, cartoons. F. W. Beckman. 
2c up, Acc. 

Grit, Williamsport, Pa. (W-5) Clean short-stories, adventure, 
mystery, love, Western, etc., 1000-5000; serials. dd, strange 
pictures, brief text; household articles; short illustrated articles 
for women’s and children’s pages. Howard R. Davis. $3.50 to 
$6 per short-story, articles $2 to $3, photos $2, Acc. 

Holland’s, The Magazine of the South, Main and 2d Sts., Dal- 
las, Tex. (M-10) Articles of interest to Southern women 1000- 
1500; love, outdoor, domestic short-stories ; serials 
60,000-80,000; verse. Claude Wier. 1%c up, photos $2 up, Acc. 

Home Friend, The, 1411 Wyesfette St., Kansas City, Mo. 
(M) Illustrated articles, geenral interest, for small-town readers, 
unsophisticated, inspirational short-stories 2000-3000; 
l.eona Johnston. '% to %ec, illustrations 50c to $2, Acc. 

Independent Wom@n, 1819 Broadway, New York. (M-15) Ar- 
ticles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, 1200- 
2000. Verse 2-5 stanzas, jokes, art work. Winifred Willson. 
$10-$35 per areiein, verse $2-$3, Acc. 

Mothers Home Life, Winona, Minn. (M-5) Short-stories of 
interest to small-town and country families, 2500-3000, articles 
500-1000. D. Leicht. Low rates, Pub. 

National Home Monthly, (Home Pub Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) illustrated fea- 
ture articles; sport. stories, 3500-6000; novelettes, serials 40,000- 
60,000; verse. L. E. Brownell. Good rates, Acc. 

Office Life, 247 Park Ave., New York. (M) Technical ar- 
ticles, courses of instruction for working women. Fast-moving, 
short short-stories up to 1000; short-stories 3500-5000, of appeal 


poems. 


to business women. Elaine Warren Martin, fiction Ed. Vary- 
ing rates, Acc. 
Parents’ Magazine, The, 9 E. 40th St., New York. (M-25) 


Articles on family relationships, child care, homemaking, etc. 


2000-2500. Clara Savage Littledale. 1 to 1%c, Acc.; jokes, 
recipes, childhood and teen-age problems, $1 each, Pub. 
ALL-FICTION OR “‘PULP”’ MAGAZINES 
GENERAL ADVENTURE 
Action Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Adventure short-stories, novelettes, novels. Malcolm 
Reiss. lc up, Acc. 
(Popular) 205 E. 42nd St., New York. (M) Dis- 


tinctive adventure short-stories, novelettes. Howard Bloomfield. 


1%ec up, fillers lc, Acc. 


Adventure Trails, (Red Circle) RKO Bldg., New York. (Bi- 
M-15) Adventure short-stories, novelettes. % to 1%c, Acc. 


Adventure Novels, (Double-Action) 60 Hudson St., New York. 
(Bi-M-15) Western, adventure, detective short-stories, novel- 
ettes, up to 30,000. Cliff Campbell. % to 1%c, Pub. 


Argosy, (Munsey) 280 Broadway, New York. (W-10) Good 
fiction, every variety, sound characters, romantic elements, col- 
—. background. Short-stories 1000-7000; novelettes 10,000- 


serials up to 75,000 (installments 10,000- 11,000). Chand- 
Good rates, Acc. 
Blue Book, (McCall) 230 Park Ave., New York. (M-15) 


Western, mystery, adventure short-stories, novelettes, serials. 
Real-experience contests. Donald Kennicott. Good rates, Acc. 


Hazzard, (Ace Mags.) 67 W. 44th ay New York. 
(Q-10) Lead novel by arrangement. A. A. Wyn. 


Doc Savage azine, (S. & S.) 79 7th Ave., New York. 
(M-10) Action-adventure short-stories up to 6000, American 
heroes, any locale. John L. Nanovic. lc up, Acc. 


Five Novels, (Dell) 149 Madison Ave., New York. (M-20) 
Western, adventure, 7“ mystery, romantic novels 18,000- 
20,000, love interest. F. McChesney. 1%c, Acc 


Golden Fleece, (Sun Pubs.) 538 S. Clark St., Chicago. (M- 
20) Historical adventure short-stories 2500-7000; novels up to 
24,000; unusual historical fact fillers up to 200. A. J. Gontier, 
Jr., C. G. Williams. 1c up, Acc. 


Jungle Stories, (Fiction House) 461 8th Ave., New York. 


(Q-20) Adventure_ short-stories, ne of the African 
jungles. Malcolm Reiss. lc up, 
9 Rockefeller Plaza, New York. (2-M-25) Ad- 


Short Stories, 
venture, mystery, outdoor short-stories up to 6000, novelettes 
10,000-12,000; complete novels; serials 25,000-60,000; fillers 
50-500. True adventures up to 1000. Dorothy Mcilwraith. 
ic up, Acc. 

10 Short Novels, (Ace Mags.) 67 W 44th St., New York. 
Short novelettes, Western, detective, sport, mystery, etc. A. A. 
Wyn. Me, Acc. 


Adventure Stories, (Ace Mags.) 67 W. 44th St., New 
(Bi-M-15) Adventure short-stories. %c, Pub. 


Thrilling Adventures, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action short-stories 1000- ; novelettes 8000-10, 
novels 15,000-20,000. Foreign locales; American heroes; slight 
woman interest. Leo Margulies, Ed. ‘director. 1c up, Acc. 


Variety Novels, (Ace oe) 67 W 44th St., New York. 
estern, detective, sport, mystery, 
c A, A. Wyn. %c, Pub. 
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York. 


Variety Magazine, (Ace Mags.) 67 W. 44th St., New 
York, of various adventure types, Western, 
air, sport, mystery, etc. 


A. A. Wyn. %e, Pub 


The Author &> Journalist 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


e G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
10) Short-stories, novelettes 9000, novels 15,000, involv- 


ing activities of G-Men. Rogers Terrill, Ed. director; Moran 
Tudury, Ed. 1c, Ace. 
Black Book Detective, (Thrilling) 22 W. 48th St., New York. 


(Bi-M-10) Material arranged for on assignment. Leo Margulies, 
editorial director. Acc. 

Black Mask, (Warner) 515 Madison Ave., New York. (M-15) 
Realistic, convincing, natural, action fiction in crime-detective 
field, likable, he-man heroes; all lengths, short shorts to novel- 
ettes, up to 15,000. Fanny Ellsworth. Good rates, Acc. 

Bull’s Eye Detective, (Fiction House) 461 8th Ave., New 
York. (Q-20) Detective-mystery short-stories, plenty of at- 
yee 2000-6000; novelettes 9-20,000. Malcolm Reiss. Ic, Acc. 


Candid Detective, (Trojan) 125 E. 46th St., New York. (Bi- 


M- 15) Detective short-stories, novelettes, lively girl interest. 
34c, Ace. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(M-10) Human-interest detective short-stories 000 


up to 5000; 
novelettes 9000-15,000, woman interest permitted. p AP M. 
Rud, le up, Ace. 

Complete Detective, (Red Circle) RKO Bldg., Radio City, New 
York. (Bi-M) Detective short-stories, novelettes. % to ive, Acc. 

Crime Busters, (S. & S.) 79 7th Ave., New York. (M-10) 
Short-stories dealing with conflict between the law and under- 
world, up to 7000. John L. Nanovic. lc up, Acc. 

Detective Fiction Weekly, (Munsey) 280 Broadway, New York. 
(W-10) Detective, crime mystery short-stories 1000-7000; novel- 
ettes 10,000-25,000; serials 40,000-80,000. Fact stories of murder 
mysteries 2000-6000. Charles Ingerman. Good rates, Acc. 

Detective Novels, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Detective novels, 25,000; short-stories. Leo Margulies, 
editorial director. Acc 

Detective Short-Stories, (Red Circle) RKO Bldg., New York 
(Bi-M-10) Detective short-stories up to 7000. % to 1%ec, Acc. 

Detective Story Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Detective short-stories 2500-5000; novelettes up to 15,000. 
Anthony M. Rud. Ic up, Acc. 

_ Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short-stories, crime background, up to 4000; detective- 
mystery-menace novelettes 9000; novels 15,000; dramatic situa- 
tions, glamorous detective action. Rogers Terril, Ed. director, 
Loring Dowst, Ed. 1%c up to 3000, lc up over 3000, Acc. 

Detective Yarns, (Double-Action) 60 Hudson St., New York. 
(Bi-M) Detective short-stories, novelettes. Y%c up, Pub. 

Dime Detective Magazine, (Popular) 205 E, 42d St., New York. 
(M-20) Mystery, action ee -stories 5000, ompacising menace 
and horror; novelettes 10,000-15,000. Kenneth White. 1c up, Acc. 

Double Action Gang, (Double-Action) 60 Hudson St., New 
York (M) Gangster short-stories, novelettes. A. J. Sundell, 
% to 1%c, Acc. 

Double Detective, (Munsey) 280 Broadway, New York. (M-15) 
Mystery, crime, detective short-stories 1000-7000, novelettes 


. 10,000-13,000, complete novels 35,000. Preston Grady. 


rates, Acc. 

G-Men, (Thrilling) 22 W. 48th St., New York. (M-10) Glam- 
orous short- stories around activities of Federal Bureau of_In- 
vestigation 1 novelettes 7000-10,000. Margulies. 
le up, Acc. 

Operator No. 5, (Popular) 205 E. 42d St., New York. (M-20) 
Secret service short-stories up to 5000; lone-handed struggle 
against large foreign meow _, Rogers Terrill, Ed. di- 
rector; Moran Tudury, itor. 1c, Acc. 

Phantom Detective, The, (Thrilling) 22 W. 48th St., New 
York. (M-10) Fast-action detective, crime short-stories 1000- 
000. Leo Margulies, Ed. Director. 1c up, Acc. 

Popular Detective, (Thrilling) 22 W. 48th St., New York. (Bi- 
M- 10) Detective short-stories, 1000-6000; ge 7000-10,000 ; 
short novels up to 20,000. Leo Margulies, %c, Acc. 

Private Detective, (Trojan) 125 E. 46th St., New York. (M-15) 
Detective short-stories, novelettes. %c up, Acc. 

Romantic Detective, (Trojan) 125 E. 46th St., New York. 
(Bi-M-15) Detective short-stories, ed girl interest, up to 
5500, novelettes to 10,000. %c up, Acc 

Secret Agent ‘‘X’’, (Ace. Mags.) 67 Ww. 44th St., New York. 
(M-10 Detective, -man_ short-stories 2000-5000; novelettes 
10,000, sinister note, menace, horror. Rose Wyn. %c up, Acc. 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action detective short-stories 1500-6000, detective or police 


heroes. John L. Nanovic. le up, Acc. 

Spider, The, (Popular) 205 E. 42nd St., New York. (M-10) 
Short-stories up to 5000 of volunteer crime fighters. Novel ar- 
ranged for. Rogers Terrill, Ed. director; Moran Tudury, Editor. 
Ic up, Acc. 

Strange Detective Mysteries, (Popular) 205 E. 42nd St., 44 
York. 


6000, novelettes 9-10,000, novels 15,000. Rogers Terrill, Ed. 3 


Willard Crosby, Ed. le up, Acc 


Ten Detective Aces, (Ace. Mags.) 67 W. 44th St., New York. 
(M-10) Dramatic detective, mystery short-stories, woman inter- 


est welcome, 5000; short shorts 1500-2000; novelettes 
9000-13,000. A. A. Wyn. 1 to 2c, Acc. or shortly after. 
10-Story Gang, (Double-Action) 60 Hudson St., New York. 


(M) Gangster fiction. %c up, Pub. 

Thrilling Detective, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action detective short-stories 1000-6000; novelettes 7000- 
10,000; novels 15,000-20,000. Leo Margulies. 1c up, Acc. 

Top Notch Detective, (Red Circle) RKO Bldg., New York. 
(Bi- M- 10) Detective short-stories, novelettes. %c to 1%c, Acc. 

Variety Detective, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Detective short-stories. A. A. Wyn. %c, Pub. 


WESTERN; MALE INTEREST 


Ace High, (Popular) 205 E, 42nd St., New York. (M-10) Fast- 
action old-west adventure short-stories up to 6000, novelettes 
11,000, novels 18,000; Western fact articels 1000. Rogers Terrill, 
Ed, director; Willard Crosby, Ed. lc up, 
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Action-Packed Western, (Double-Action) 60 Hudson St., New 
York. (M-15) | stories, novelettes, novels. Cliff 
Campbell. % to 1%c, P 


Best Western, (Red ree RKO Bldg., New York. (Bi-M-15) 
Western action short-stories, 2000-6000, novelettes 8000-10,000. 
% to 1%c, Ace. 

Big Book Western, (Popular) 205 E. 42nd St., New York. 
(Bi-M-15) A few short stories 5000. Western novelettes 10,000; 
novels 30,000; Western fact articles 1000. Rogers Terrill, Ed. 
director; David Manners, Ed. Yc, Acc. 

Blue Ribbon Western, (Double Action) 60 Hudson St., New 
York. (M) Western short-stories, novelettes, 2000-15,000; novels 
20,000-40,000. Cliff Campbell. % to 1%c, Pub. 


Complete Cowboy Magazine, (Double-Action) 60 Hudson St., 
New York. (Bi-M-15) Western short-stories, novelettes. % 
to 1%c, Pub. 

Complete Northwest Novel, (Double-Action) 60 Hudson St., 
New York. . (Bi-M-15) Action short-stories of the Northwest 
Mounted, logging, mining, 2000-15,000; novels 20-40,000. A. J 
Y%c to 1%ec, Acc. 

‘complete Western Book, (Red Circle) RKO Bldg., New York. 
re 3) Western short-stories 5000-7500; novels 60,000. % to 
1%c, Acc. 

Dime Western Magazine, (Popular) 205 E. 42d St., New York. 
(M-10) Vigorous, human Western short-stories ; novel- 
ettes 10,000; novels 18,000; girl interest, realistic characteriza- 
tion. Rogers Terrill, Ed. director; Mike Tilden, Ed. 1c up, Acc. 


Double Action Western, (Double-Action) 60 Hudson St., New 
York. (M-15) Fast-action Western short-stories, novelettes, 
2000-15,000; novels 20,000-40,000. Cliff Compbell, % to 1¥%c, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York, (Bi-M-10) 
Western short-stories 4000-6000, novelettes 9000-15,000. Mike 
le up, Acc. 

er Stories, (Fiction House) 461 8th Ave., New York. 
(Q- 20). , a historical short-stories, novelettes, fact-stories, 
preferably of covered-wagon days. Malcolm Reiss. lc up, Acc. 


Gunsmoke Western, (Red Circle) RKO Bldg., New York. (Bi- 
M) Western short-stories, complete novels 30,000-40,000. % to 
1%c, Acc 

Gun-Swift Western, 19 Avon PI., Springfield, Mass. (M-15) 
Western novels, novelettes, short- Stories. Z. S. Sklar. Rates 
not at hand. 

Lariat Story Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, colorful stories, ranch-and- ~~ 
locale, 10,000; good woman interest. Malcolm Reiss. lc up, Acc 

Masked Rider Western (Thrilling) 22 W. 48th St., New 
York.( Bi-M-10) Book-length novels arranged for on assign- 
ment. Leo Margulies, editorial director. “%c, Acc. 

Popular Western, (Thrilling) 22 W. 48th St., Steve York. (Bi- 
M-10) Western short-stories 1000-7000; novelettes 8000-10,000; 
short novels up te 15,000. Leo Margulies. ‘“%c, Acc. 

Quick-Trigger Western Novels, (Red Circle) RKO Bldg., New 
York. (Bi-M-15) Western novelettes, novels. % to 1%c, Acc. 


Range Riders, (Thrilling) 22 W. 48th St., New York. (Bi-M- 
se Book- length novels on assignment; short-stories 1000-6000. 
2C, 

aw + (Double-Action) 60 Hudson St., New York. 
(M-15) Fast-action Western short-stories, novelettes, 2000- 
ar novels 20,000-40,000. L. H. Silberkleit. % to 1%c, Ace. 

ed Seal Western, (Ace Mags.) 67 W. 44th St., New York. 
ri Western short-stories, novelettes. Rose Wyn. %c up, Acc. 

Smashing Western, (Double-Action) 60 Hudson St., New York. 
(Bi-M-15) Fast-action, dramatic, emotional Western short- 
stories, novelettes, 2000-15,000; novels 20,000-40,000. Cliff Camp- 
bell. % to 1%c, Pub. 

Star Western Magazine, (Popular) 205 E. 42d St., New York. 
(M-15) Dramatic, emotional, colorful short-stories of the oli 
west, girl interest, up to 6000; novelettes 10,000; novels 18,000. 
Rogers Terrill, Ed. director; Mike Tilden, Ed. lc up, Acc. 

Sure Fire Western, (Ace Mags.) 67 W. 44th St., New York 
Western short-stories, novelettes: novels 40,000-45,000. 

A. Wyn. %e up, Pub. 

10 Story Western, (Popular) 205 E. 42nd St., New York. (M- 
10) Dramatic human-interest Western short-stories up to 5000; 
novelettes 9000; novels 15, Rogers Terrill, ed. director; 
David Manners, Ed. lc up, Acc. 

Texas Rangers, (Thrilling) 22 W. 48th St., New York. (Bi- M- 
10) Fast-moving, action- packed short- stories, Western law man’s 
viewpoint, 1000-6000. Leo Margulies. 1c up, Acc. 

Thrilling Western, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action-packed thrilling Western short-stories 1000-6000; 
novelettes 8000-10,000; novels 15, ~g ge Slight girl interest 
permissible. Leo Margulies. lc up, 

Top-Notch Western, (Red Circle) ‘RKO Bldg., New York. 
Western novelettes, short-stories. % to 1%c, Acc. 

Two-Gun Western, (Red Circle) Poy Bldg., New York. (Bi- 
M-15) Western novelettes 10,000-15,000. % to 1%c, Acc. 


Variety Western, (Ace Mags.) 67 W. 44th St., New York. 
(M-15) Western short-stories. A. A. Wyn. Ye, Pub. 


West, (Thrilling) 22 W. 48th St., New York. (Bi-M-15) 
Book-length novels —_ for an assignment. Leo Margulies, 
editorial director. Yc, A 

Western Aces, (Ace. age) 67 W. 44th St., New York. (M) 
Emotional Western short-stories up to 5000; novelettes 10,000 
and 15,000, with strong human interest—range, outlaw, mines, 
etc. A. A. Wyn. %e up, Acc. or shortly after. 

Western Action, (Double-Action) 60 Hudson St., New York. 
(M-15) Dramatic Western short-stories, novelettes, 2000-15, 
novels 20,000-40,000. H. Silberkleit. % to 1%c, Pub. 

Western Fiction Magazine, (Red Circle) RKO Bldg., New 
York. (Q-15) Western short-stories, 3000-7000; novelettes 
20,000. % to 1%c, Acc. 

Western Novel and Short Stories, (Red Circle) RKO Bldg., 
New York. (Bi-M-15) Western short- a 5000-7000; novel- 
ettes 10,000-20,000; novels 60,000. % to 1%c, Acc. 


A Raider, (Popular) 205 E, 42nd St., New York. (Bi 
M-15) Western short-stories 
le up, Acc, 


00-6000, novelettes 9000-10,000. 
David Manners. 


‘fillers. 
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Western Short Stories, (Red Circle) RKO Bldg., New York. 
(Q- 10) We estern short-stories up to 7 % to 1&%e, Ace. 

Western Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-10) Western short-stories up to 5000; complete novels 
10-12,000; serials up to 65,000, 12,000 word installments. John 
Burr. Good rates, Acc. 

Western Yarns, (Double-Action) 60 Hudson St., New York. 
(M) Western short-stories, novelettes. Cliff Campbell. %c, Pub. 
Wild West Weokly, (S. & S.) 79 7th Ave., New York. (W-10) 
Typical ‘‘Wild West’’ short-stories , novelettes 12,000- 
14,000. Ronald Oliphant. Good rates, Acc. 


SPORT 


Ace Sports, (Ace Mags.) 67 W. 44th St., New York. (M) 

All sports, oe and pro, 3 months in advance of season. 

Shorts less, novelettes 9000-13,000; strong character 

panes Agen woman interest. No first-person. Fact fillers. 
Wyn. %c up, Acc. or shortly after. 

_All America Sports Mag Madison Sq. Garden Arcade, 
New York. (M-15) Not in the market. Nat Fleischer. 

Best Sports, (Red Circle) RKO Bldg., New York. (Bi-M-15) 
Short-stories on popular sports, O. Henry twists, 5000-10,000; 
novelettes 12,000-15,000. % to 1%ec, Acc. 

Blue Ribbon Sports, (Double Action) 60 Hudson Se, New 
York. (M) Sport short-stories, novelettes 2000-15,000. A. J. 
Sundell. % to 1%c, Acc. 

Champion Sports, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) All sports, college and pro, 3 months in advance of sea- 
son. Short-stories up to 5000, novelettes 10,000 and 15,000; 
strongly plotted; character conflict: no first-person stories, Fact 
A. A. Wyn. le, Acc. 

Complete Sports, (Red Circle) RKO Bldg., New York. (Bi- 
M-15) "Sport short-stagies, novelettes. % to 1¥%c, Acc. 

Dime Sports, (l’opular) 205 E. 42d St., New York. (M-10) 
Sport shcrt-stories 4000-6000; novelettes 10,000-12,000, youthful 
collegiate or mredvanionel players, actual games featured. Woman 
interent not desirable. Submit three months ahead of season. 
Alden H. Norton. Ic up, Acc. 


Fight Stories, (Fiction House) 461 8th Ave., New York. (Q- 
20) Ring-action short-stories, novelettes. Malcolm Reiss. 1c 
up, Acc. (Overstocked except on current-interest ring articles.) 

Popular Sports, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Sport short-stories 1000- , novelettes 7000-8000; one 
short novel each issue, 15,000. Mature angle, slight woman 
interest allowed. Leo Margulies. lc up, Acc. 


Real S; (Red Circle) RKO Bldg., Radio City, New York. 
(M-15) Sport short-stories, novelettes. % to 1%c, Acc. 


Sports Action, (Red Circle) RKO Bldg., New York. (Bi-M- 
15) Sport short-stories 4000-7000. % to 1%c, Acc. 

Sports Fiction, (Double-Action) 60 Hudson St., New York. 
(M) Sport short-stories, novelettes 2000-15,000. A. J. Sundell. 
% to 1%c, Ace. 

Sports Novels, (Popular) 205 E. 42nd St., New York. (Bi-M- 
10) Sport novelettes 10,000; short-stories 5000- 6000; fact articles 
3000. m. Fay. lc up, Ace. 

Story Magazine, (S. & S.) 79 Ave., New York. 
(2M-10) Cotpatitive sport short-stories up to 5000; novelettes 
= (query on serials, articles). Ronald Diishant, ‘Good rates, 

ce 
Hudson St., New York. 


(Double Action) 60 
Sundell. 


Sports Winners, 
(M) Sport short-stories, novelettes 2000-15,000. A. J. 
1Ke, 
Star S agazine, (Red Circle) RKO Bldg., New York. 
) stories on popular sports, O. Henry twists, 
0,000; novelettes 12,000-15,000. % to 1%c, Acc. 
ro Story Sports, (Double-Action) 60 Hudson St., New York. 
(M) Sport novelettes 2000-15,000. L. H. Silberkleit. 


to 1%e, 
Thrilling Sports, (Thrilling) 22 W. 48th St., New York. (Bi- 


M-10) Sport short-stories 1000-6000, novelettes 7500- 10,000; ma- 


ture angle, woman interest allowed. Leo Margulies. 1c up, Acc. 
Variety Sports, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Sport short-stories. A. A. Wyn. %ec, Pub. 
WAR—AIR—AIR-WAR 
Aces, (Fiction House) 461 8th Ave., New York. (Q-20) Air 
short-stories novelettes, novels. Malcolm Reiss. 1c up, 3 


Air Stories, (Fiction House) 461 8th Ave., New York. (Q-20) 
ee short-stories, novelettes, novels. Malcolm Reiss, Ic 
up, cc. 


Dare-Devil on, (Popular) 205 E. 42d St., New York, (M-10) 
ae Western-front air short-stories 3000-6000, novelettes 
0,000-12,000. Wm. Fay, lc up, Acc. 

Flying Aces, (Ace Mags.) 67 W. 44th St., New York. (M-15) 
Meaty fact articles, dramatically told, principally of modern 
aviation, 3000; modern and war photos; aviation jokes, car- 
toons, short humorous verse. Herb Powell. Ic, photos $1 up, 
shortly before Pub. 

Foreign Service, Broadway at 34th St., Kansas City, Mo. i) 
Official publication . Short-stories of interest to A. E. F. 
veterans based on fact or personal experience, up to 2500. 
Barney Yanofsky. 2c up, Acc. 


G-8 and His Battle Aces, —e 205 E. 42d St., New York. 
(M-10) Closed market. Wm 

Lone Eagle, The, (Testing, ‘22 W. 48th St., New York. 
(Bi-M-10) Thrilling war-air and modern air short- -stories 1000- 
6000. Leo Margulies, ed. director. lc up, Acc. 

Sky Aces, (Ace Mags.) 67 W. 44th St., New York. (Bi-M-15) 
Flying short-stories, novelettes. %c up, Pub. 

Sky Devils, (Red Circle) RKO Bldg., Radio City, New York. 
(Bi-M) Air-war short-stories, novelettes, novels, % to 1%, Acc. 

Sky Fighters, (Thrilling) 22 W. 48th St., New York. (Bi-M-10) 
Thrilling air-war short-stories 1000- 6000, novels 15,000. Leo 
Margulies, Ed director, le up, Acc. 

Wings, (Fiction House) 461 8th Ave., New York. 
War-air novelettes 15,000. Malcolm Reiss. lc up, Ace. 


(Q-20) 


. 
j 
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SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E 42nd St., New York. ogee 10) 
Thrills, fantastic detective-mystery action in novels 17,000 
novelettes 9000-10,000; short-stories up to 5000; love interest. 
Rogers Terrill, Ed. director; Loring Dowst, Ed. Ic up, Acc. 

Eerie Mysteries, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M-15) Weird, eerie short-stories, novelettes. %c up, Pub. 

Horror Stories, (Popular) 205 E. 42d St., New York. (Bi-M- 
15) Mystery, terror short-stories up to 6000; novelettes 10-15,000. 
Rogers Terril, Ed. Dir.; Loring Dowst, Ed. 1c up, Acc. 

Mystery Tales, (Red Circle) RKO Bldg., Radio City, New 
York. (Bi-M-15) Horror-mystery short-stories, novelettes; beau- 
tiful heroines, lustful villains. ™% to 1%c, Acc. 

Strange Stories, (Thrilling) 22 W. 48th St., 
M-15) Weird, uncanny short-stories, novelettes. 
Ed director. 1c, Acc. 

Terror Tales, (Popular) 205 E. 42d St., New York. (Bi-M-15) 
Mystery-terror short-stories with eerie overtones, love interest, 

; novelettes 10,000; novels 17,000. Rogers Terrill, Ed. di- 
rector; Loring Dowst, Ed. 1c up, Acc. 

Thrilling Mystery, (Thrilling) 22 W. 48th St., New York, 
(Bi-M-10) Horror-terror stories, detective-mystery angle, woman 
interest, 1000-10,000.. Query on 20,000-word lead novels. Leo 
Margulies. lc up, Acc. 

Weird Tales, 9 Rockefeller Plaza, New York. (M-25) Super- 
natural, bizarre, weird, pseudo-scientific short-stories up to 
6000; novelettes up to 15,000; serials up to 35,000; verse up 
to 35 lines. Farnsworth Wright. 1c up, verse 25c line, Pub. 

Ziff-Davis Pub. Co., 608 S. Dearborn St., Chicago. New 
magazine (title not released) devoted to weird fiction. | Short- 
stories 2500-6000; novelettes 10-12,000; 15-20, Illustrated 
true horror, supernatural stories. B. G. Davis. Ic, Acc. 


New York. (Bi- 
Leo Margulies, 


SCIENCE FICTION 


Amazing Stories, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-20) Science-fiction short-stories 2000-5000, novelettes 10- 
12,000; novels 15-20,000; non-fiction science articles 500-1500. 
B. G. Davis. ic, Acc. 

Astounding Science Fiction, (S. & S.) 79 7th Ave., New York. 
(M-20) fiction short-stories up to novelettes 10- 
12,000 and 15-18,000; serials 24-60,000. John W. Campbell, Jr. 
le up, Acc. 

Dynamic Science Stories, (Red Circle) RKO Bldg., New York. 
(Bi-M- 15), Pseudo-scientific short-stories, novelettes, novels up 
to 30,000. % to 1%ec, Acc. 

Marvel Science Stories, (Red Circle) RKO Blidg., New York. 
(Bi-M-15) Science fiction with menace, human- interest; short- 
stories 2000-7000; novelettes 10-12,000, novels 20-25,000. 

O. Erisman. % to 1%c, Acc. 
Stories, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-15) Book-length science-fiction novels, short-stories. Leo 
Margulies, Ed. director. “%c up, Acc. 

onder Stories, (Thrilling) 22 W. 48th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories up to 10,000. 
leo Margulies. Ic up, 

Ziff-Davis Pub. Co., S. Dearborn St., Chicago. New 
magazine (title not aoe of fantastic, pseudo-scientific fic- 
tion; short-stories, 2500-6000; novelettes 10-12,000, 15-20, 

B. G. Davis. ic, Acc. 


WESTERN LOVE FICTION 


Cowboy Romances, (Double-Action) 60 Hudson ee New York. 
M) Western love short-stories, novelettes 2000-20,000. Cliff 
‘ampbell. % to 1%c, Pub. 

North West R (Fiction House) 461 8th Ave., New 
York. (Q-20) North-west, trading, trapping, logging, etc., short- 
stories and novelettes with romantic flavor. Malcolm Reiss. 
le up, Acc. (Overstocked.) 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-W-15) Western love short-stories 4000-6000; novelettes 10,- 
000-12,000; novels 25,000-30,000; serials under 60,000; fillers up 
to 500; verse. Fanny Ellsworth. 1c, Acc. 

Rang Romances, (Popular) 205 E. 42d St., New York. 
Emotional love short-stories, old West, woman’s view- 
— 5000, novelettes 9000, novels 15,000, articles 1000. Rogers 

errill, Ed. director; Williard Crosby, Ed. 1c up, Acc. 

Romance Eaton. (Ace Mags.) 66 W. 44th St., New York. 
(M) Western love fiction. A. A. Wyn. %c up, b. 

Romantic ae (S. & S.) 79 7th Ave., New York. (M- 30) 
Western _love ort-stories 4000-5000, novelettes 10,000-15,000 
Marion E. Millhauser. lc up, Acc. 

Romantic Western, (Trojan) 125 E. 46th St., New York. 
= ive short-stories, novelettes. %c up, Acc. 


Ranch Stories, (Thrilling) 22 W. 48th St., New 

York -15) Romantic action Western short-stories, novelettes 

000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
le up, Acc. 


Western Love Story, (Double-Action) 60 Hudson St., New 
York. (M) Western love short-stories, novelettes, 2000-20,000, 
strong romantic interest. Cliff Campbell. % to 1%c, Pub. 

Western Trails, (Ace. Mags.) 67 W. 44th St., New York. (M- 
15) Western action short-stories with mystery slant and woman 
interest up to 5000; novelettes 10,000-15,000. No first-person 
stories. . A. Wyn. %c up, Acc. or shortly after. 


ROMANTIC LOVE 


All Story Love Tales, (Munsey) 280 Broadway, New York. 
(W-10) eatin, novelettes up to 12,000; short serials 25,000- 
30,000. Miss Amita Fairgrieve. Good rates, Acc. 

Intimate Romances, (Double-Action) 60 Hudson St., New 
York. (Bi-M) Third-person love short-stories, novelettes up 
to 15,000. Abner J Sundell. % to lc, Acc. 


Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M10) Glamorous young love short-stories, novelettes, 3000- 
12,000; little verse. Jane Littell. 


1 to 2c, 


The Author Journalist 


Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Plausible, well-written love short- stories 00-6600 ; 
strongly dramatic novelettes 8000-12,000. omantic verse. Rose 
Wyn. lc up, verse 25c line, Acc. 

Love Romances, (Fiction House) 461 8th Ave., New York. 
(Q- ee Romantic short-stories, novelettes. Malcolm Reiss. 1c 
up, cc, 

Love Story Magazine, (S. & S.) 79 7th Ave., New York. (W- 
10) Modern love short-stories 3500-5000; novelettes 6500; 2 to 
4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 

Popular Love, (Thrilling) 22 W. 48th St., New York. (Bi-M-10) 
Smart, sophisticated love short-stories, from girl angle, 1000- 
6000, novelettes 8000-10,000. Leo Margulies. Ic up, Acc. 

Romance, (Popular) 205 E. 42nd St., New York. (Bi-M) 
Glamorous young love short-stories, novelettes, 3000-12,000. 
Jane Littell. 1c up, Acc. 

Romantic Love Secrets, (Double-Action) 60 Hudson St., New 
York. (Bi-M) Third- love short-stories, novelettes up 
to 15,000. Abner J. Sundell. % to 1c, Ace. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. (M- 
10) Modern young-love short-stories, strong conflict, 1500-5000; 
novels 25,000-30,000, By: 10,000-20,000; serials 40,000- 
50,000. Helen MacVichie. 1 to 1%c, Acc. 

Ten-St Love ieiagn (Ace Mags.) 67 W. 44th St., New 
York. (M) Dramatic love short-stories 2000-6000; novelettes 
8000-10,000. Rose Wyn. 1c up, Acc. 

Thrilling Love Magazine, (Thrilling) 22 W. 48th St., New 
York. (M-10) Love sheort-stories 1000-6000; novelettes 8000- 
10,000; novels 15,000, girl’s viewpoint. Leo Margulies, Ed. 
Director, le up, Ace. 


SEX FICTION 


Bedtime Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Spicy, 
snappy short-stories 2500-3500; verse, jokes, cartoons. “%c, Pub, 

Breezy Stories, 55 W. 3rd St., New York. (M-15) Love short- 
stories with sex interest 4000- 5000; novelettes 8600-10,000. Phil 
Painter. 1c, Acc. 

Gay Broadway, (D M. Pub. Co.) Dover, Del. {2- 25) Spicy 
short-stories with Broadway backgrounds. '%c, Pub. 

Gay Parisienne, (D. M. Pub. C.) Dover, Del. (M-25) Snappy 
short-stories, sex — French locale, 3000-3500, 3-part nov- 
elettes 10,000. Ye, P 


High Heel, (Lex bowie 381 4th Ave., New York. (M-25) 
Not too sexy, romantic young-love short-stories 1000- 
Reese, lc, Pub. 

La Paree Stories, (D. M. Pub. Co.) Dover, Del. (M-25) 


Snappy short-stories, sex angle, French locale, 3000-3500, 3-part 
novelettes 10,000. %c, Pub. 

Modern Love, (Red Circle) RKO Bldg., New York. (Bi-M-10) 
Somewhat daring love short-stories, 2000-6000. %4 to 1!%c, Acc. 

National . The, 10 St. Patrick St., Toronto, Ont., Can- 
ada. (2-M-10) Exposures of general interest. Sex _ short- 
stories 2000-5000; sex serials ie 4 jokes, epigrams. Richard 
Sair. 1 to 3c, jokes 50c to $1, Pub. 

Pep Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy 
short-stories 3000-3500, 3-part novelettes 10,000; sex angle. 
Yc, Pub. 

Silk Stocking Stories, (Lex Pubs.) 381 4th Ave., New York. 
(M-25) Not too sexy, romantic young-love short-stories 1000- 
3000. M. R. Reese. ic, verse 25c line, Pub. 

Spicy Adventure Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Exotic adventure short-stories involving 
girls and love up to Lawrence Cadman. Ic, Acc. 

Spicy Detective Stories, (Culture Pubs.) 900 Market St., Wil 
mington, Del. (M-25) Thrilling detective short-stories up to 
5000, strong girl interest. Lawrence Cadman. ic, Acc. 

Spicy Mystery Stories, (Culture Pubs.) 900 Market St., Wil- 
mington Del. (Bi-M-25) Mystery short-stories with girl interest 
2500-5500, eerie and terror angles. Lawrence Cadman, Ic, Acc. 

Spicy Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy 
short-stories 3000-5000, 3-part novelettes 10,000. “%c, Pub. 

Spicy Western Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (Bi-M-25) Western short-stories, up to 5000 
realistic girl-love interest. Lawrence Cadman. lc, yo 
shorts 1000-2500. Helen Cunningham, 1% to 3c, Acc. 

Stocking Parade, The, (Arrow Pubs.) is E. 46th St., New 
York. (M) Clever, sexy short-stories, -3500, fictionized 
articles up to 2500; verse, jokes, fillers. Fair rates, Pub. 

Tattle Tales, (D. M. Pub. Co.) Dover, Del. (Q-25) Spicy, 
snappy short-stories 2500-3500; verse, jokes, cartoons. %c, Pub. 

10 Story Book, (Sun Pubs.) 529 S. Clark St., Chicago. (M-25) 
Iconoclastic, frank, sex short-stories, satires, odd stories, play- 
yond true expose articles. Harry Stephen Keeler. $6 a story, 

ce. 


TRUE CONFESSION 


and Romance, (Macfadden) Chanin Bidg., New York. 
ae S35) True, first-person short-stories 1500-7500; serials 15,000- 

35,000. Henry Lieferant. 2c to 4c, Acc. 

Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life short-stories up to 7500; 3 and 4- 
part serials 500 per installment; short shorts under 3000; 
book-lengths 18-20,000; true _letters 1000; frequent contests for 
big cash prizes. Helen J. Day. 2c, Acc. 

Personal Romances, (Ideal) 18 E. 48th St., New York. (M-25) 
First-person romances, confession type, glamorous background, 
5000-6500. M. C. Kelley. 1c, Pub. 

Romantic Story, (Fawcett) 1501 Broadway, New York, (M-10) 
First person, confession shcert-stories, strong romantic-sex 
angles 4000-7000, serials up to 15,000, articles 3000- ; short 
shorts 1000-2500. Miss Mary Lou Butler, 1% to 3c, Acc. 

Secrets, (Ace. Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first-person stories from real life. shorts 3000-6000, nov- 
elettes 9000-12,000. Rose Wyn. lic, Acc. 

Thrilling Confessions, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Sensational, somewhat sexy first-person love stories 
1600-8000. Leo Margulies, Ed. director. 1c, Acc. 
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True Confessions, (Thrilling) 1501 Broadway, New York. (M- 
16) First-person, confession short-stories 4500-6000, based on 
sex and romance problems; novelettes 20,000, serials up to 15.,- 
000; articles covering social problems, love, marriage, divorce. 
Miss Beatrice Lubitz. 1%c to 3c, Acc. 


True Experiences, (Macfadden) Chanin Bldg., New York. (M- 
10) True first-person short-stories, serials 15, '000-35,000. Henry 
Lieferant. 2c up, Acc. 


True Romances, (Macfadden) Chanin Bldg., New York. (M-20) 
True first-person short-stories 1000-8000; true-story serials 
15,000-35,000. Henry Lieferant. 2c up, Acc. 

True Story Magazine, (Macfadden) Chanin Bldg., New ac 
(M-15) True first-person short-stories; serials 25,000 
William Jourdan Rapp. 2c, Acc. 


TRUE DETECTIVE 


Actual Detective, 731 Plymouth Ct., Chicago. (M) Fact de- 
tective stories of crimes involving women. H. Keller. 2c, Acc. 
Detective Cases, (Artvision) rao 5th Ave., New 

York. (M-25) Fact stories on current crimes 5000-8000, with 
pictures, official by-lines. Robert Borden. 1%c, photos $3, Pub. 

Crime Detective, (Hillman Periodicals) 11 E 44th St., New 
York. (M-25) Pictures dealing with crime; exposes of criminal- 
political tie-ups, fact detective stories 5000, serials 20,000. Lionel 
White. Ic, Acc. 

Daring Detective (Country Press) 1501 Broadway, New York. 
(M-15) All types dramatic fact crime stories with photos up to 
5000; must have woman interest; love crimes, triangles, etc. 
Leonard W. Diegre. 1% to 2c, photos $3, Acc. Advisable to 
query. 

Dynamic Detective, (Country Press) 1501 Broadway, New York. 
ph 10) All types dramatic fact crime stories with photos up to 

eonard W. Diegre. 1% to 2c, photos $3, Acc. (Query.) 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-25) True stories of detective investigations, preferably un- 
der official by-lines; also exposes and first-person stories ly 
criminals. Fact detective book- lengths 40,000. Hugh Layne. 
1%c to 2c, photos $2.50, Acc. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-20) 
True stories of crime investigation under official by-line, 1000- 
6000; preferably with woman interest. W. A. Swanberg. 1%c 
to 3c, photos $2.50, Acc. 


Master Detective, The, (Macfadden) Chanin Bldg., New York. 
(M-15) True crime stories 4000-7000. John Shuttleworth. 2c, 
photos $1 to $5, Acc. 

Official Detective, 731 Plymouth Ct., Chicago. (M) zeee ot: 


tective crime-detection — under official by-line 5000-7: 
photos. H. A. Keller. 2c, 

Real Detective, 250 Park re New York. (M-25) True illus- 
trated crime stories; 5000- exposes. Arthur 
Mefford. 1%c, photos $2 to $3, A 


Startling Detective Adventures, viniinks Press) 150] Broad- 
way, New York. (M-15) All types dramatic true detective 
stories, 1000-5000; serials 2 to 3 parts, 4000-5000 each instail- 
ment; photos essential. Convict, police cartoons. Leonard W. 
Diegre. 1% to 2c, photos $3 up, cartoons $5, Acc. (Query.) 


True, (Country Press) 1501 Broadway, New York, (M-25) Sen- 
sational, illustrated articles of wide general interest. First and 
third person fact detective stories, ar of vice and graft, 
tales of high adventure, some_ sex; ust be accompanied by 
photographs, 1000- George Scullin. mys to 2c, photos $3, Acc. 

True Detective Mysteries, (Macfadden) Chanin Bidg., New 
York. (M-25) True detective, crime stories with actual poss. 
under official by-line, 4000-7000; serials, installments o 
7000. Send for detailed instructions and i cards. John Shut- 
tleworth. Basic rate 2c, photos $2 to $5, 

Undercover Detective Stories, 1614 N. Sone St., Philadelphia. 
(M) Illustrated fact-fiction detective stories 1500-5000; fillers 
on crime topics 50-250. Send synopsis first. J. Clark Samuel. 
Indefirite rates, Acc 
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REGIONAL FARM MAGAZINES 


In general the farm periodicals require material yy to farm 
A scared preferably relating to their territory specialty. 
Rates average $5 to $10 per article, usually on ig a 


Agriculturist, Public Savings Bank Bldg., Ithaca, 
ew Yor 

California Cultivator, 317 7 Comet Ave., Los Angeles. 
ce a Horticulture Home Magazine, Oshawa, Ont., 
anada 


Dakota Farmer, ine S. Main St., pherdoen, S. D. 
Farm & Ranch, Main St. t Dallas, Tex. 
Farmer, The, ts ©. 10th St., Paul Minn. 
Magazine, The, 73 St., W., 

ada 
Farmer-Stockman, 500 N. Broadway, Oklahoma City, Okla. 
Indiana Farmer’s Guide, Huntington, Ind. 

Kansas Farmer, 8th and Jackson Sts., Topeka, Kans. 
Michigan Farmer, 1632 Lafayette Blvd., Detroit, Mich. 
Missouri Ruralist, h and Sts. .» Topeka, Kans. 
Nebraska Farmer, 1400 “‘P’’ St., Ligcois. Nebr. 

Ohio Farmer, 1013 Rockwell Ave., » Cleveland, O. 
Pacific Northwest Farm Trio ( ‘ton Farmer, Oregon 

Farmer, Idaho Farmer) 404 Review Bldg., Spokane, Wash. 
Pacific Rural Press, 83 Stevenson St., San Francisco. 
Pennsylvania Farmer, 7301 Penn Ave., Pittsburgh, Pa. 
Prairie Farmer, 1230 W. Washington Bivd., Chicago. 

Rural New bi ange oy 30th St., New York, N. Y. 
Sou ate St., Montgomery, Ala. 
tead, 1912 Grand Ave., Des 


Western Farm Life, Em. Court P1., Denver, Col 
Wisconsin Agriculturist & Farmer, "1125 6th St. Wis. 


HORTICULTURAL—LIVE STOCK—ETC. 
American Fruit Grower, 1370 Ontario St., Cleveland, O. 
Journal, 536 S. Clark 


Toronto, Can- 


Homes 


American Poultry k St., Chicago. 
Breeders’ Geman, Spencer, Ind. 
. Dixie Farm & Poultry Journal, 110 7th Ave., N., Nashville, 
enn 


Electricity on the Farm, 24 W. 40th St., New York. 
Everyhody’s Poultry Mag: Hanover, Pa. 
Hatchery Tribune, Mt. lll. 

Hoard’s Fort 

National Livestock Producer, 160 N. ie Salle St., Chicago. 
Poultry Item, Sellersville, ee 


MISCELLANEOUS 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


Ca; os Farmer, Topeka, Kan, (M) Authenticated experience 
arti = farming 300-800; jokes. Ray Yarnell, lc up, 
jokes $1, Acc. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short-stories up to 6500; serials 65,000; articles 3000-4000 ; 
articles for women; humorous sketches; jokes. Philip S. Rose. 
First-class rates, Acc. 

Coun Guide and Nor’ West Farmer, Winnipeg, Manitoba, 
Canada. (M) First or second rights to serials 50-80,000, short- 
stories 2500-4500, with rural appeal. Amy J. Roe, household 
Ed. Moderate rates, Acc. 

Country Home Magazine, The, (Crowell) 250 Park Ave., New 
York (M-5) Short-stories with or without farm backgrounds, 
young love, detective, adventure, man and woman appeal, 5000- 
7000, short shorts 1500-2000. Articles of national importance 
and human interest to farm families, cartoons. Hubert Kelley. 
First-class rates, Acc 

Farm J The, Washington Square, Philadelphia. (M-10) 
Agricultural articles with photos 300 to 600; novelettes 16,000. 
Arthur H. Jenkins. 2c up, fiction 5c up, Acc. 

Progressive Farmer, Commercial Realty Bldg., gry 
Ala. (M) Short-stories, Southern appeal preferred, 2000-4 
(submit to Dallas, Tex., office, 1105 Insurance Bldg.). Sa 
Butler. 2c, Acc. (Overstocked. ) 

Rural Progress, 22 W, Monroe St., Chicago. (M-10)  Illus- 
trated feature articles of Mid-West interest; short-stories with 
rural appeal 2500-3500; jokes, art work, cartoons. Glenn 
Frank. ood rates, Acc. 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles, short 
stories, miscellany of Southern rural interest; photos, cartoons, 
cartoon :deas. J. E, Stanford. Good rates, Acc. 

Successful F. , (Meredith) Des Moines, Ia. (M-5) Agri- 
cultural articles; short-stories and short shorts 800-4000; 


2-installment serials, verse, editorials, jokes, news items, pho- 
tos, cartoons. 


Kirk Fox. 1%c up, verse 25c line, Acc. 


ASTROLOGY—OCCULTISM 

American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological articles, essays, short-stories 3000; novel- 
ettes, serials, verse, news items. Paul G. Clancy. 1c, Pub. 

Astrology Gui (Astro Dist. Corp.) 67 W. 44th St., New 
= (Be M) Astrological material. Rates not at hand. 

Everyday Astrology (Theitling? 22 W. 48th St., New York. 
(M) Astrological articles, largely staff-written. Good rates, Acc. 

Horoscope, (Dell) 149 Madison Ave., New York. (M) Astro- 
logical articles, largely staff-written. Good rates, Acc. 

International Astrology Magazine, 122 E. 42nd St., 
Articles on subjects. vid Lee Norman. 
by arrangement. 

Occult Digest, The, 1900 N. Clark St., Chicago. (M-25) Occult 
subjects, metaphysics, astrology, true 
occult and psychic experiences, 500-1500. Effa Danelson. No 
payment. 

Student Astrologer Magazine, (H. K. Fiy) 30 Irving Pl., New 
York. (M-25) Aatreloaicnt articles, staff written; contributions 
welcome. No payment. 

Telepathic Magazine, Suite 5, 1201 E. 55th St., Cies, (M) 
Astialae’ on telepathy, scientific occultism, up to 2000; fillers; 
verse. Miss Marie Harlowe. Varying rates, poems $1, " Pub. 

Today’s Astrology, (Magna Pubs.) Mt. Morris, Tll. (M-10) 
Astrological articles written for laymen. Irvin Ray. M%c, Pub. 

True Mystic Science, 506 5th Ave., S., Minneapolis, Minn. 
(M-25) Articles on mystic and occult subjects, up to 5000, ac- 
companied by photos, when possible. Query preferred. Maitland 
Scott, Jr. le up, $5 for photos, Acc. 


AVIATION—BOATING 


Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Modern 
san, short-stories; novels arranged for; air articles 2000- 


. B. Colby. 1c up, Acc. 

ee Boat with which is Power Boating, 63 Beek- 
man St., New York. (M- 20) Articles of interest to boat owners. 
Gerald T, White. % to 3c, Acc. 

Popular Aviation, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-25)  Popularized non-fiction aviation MSS., new develop- 
ments in aviation, good photos, gas model information, 2500. 
B. G. Davis, Ed.; J. B. Rathbun, Mng. Ed. 1 to 2c, Ace. 

_ Rudder, The, 9 Murray St., New York. (M-35) Illustrated 
fact articles on cruises, navigation, etc., 3000. Wm. F. Crosby. 
lc, photos $3, Pub. (Overstocked. ) 


DANCING 


American Dancer, 250 W. 57th St., New York. (M-25) 
Feature articles on the dance, interviews with famous people 
in the dance field, 1000-1500. Ruth Eleanor Howard. Ic, b. 


Dance, 49 W. 45th St., New York. (M-25) Articles on dance- 


New York. 
Payment 


teaching and stage, 1200; news items. Prefers query. Paul R. 
Milton. ic, Pub. 
Young Dancer, 49 W. 45th St., New York. (M-15) Articles, 


about famous dancers, past and present, for dance students 6 to 
16, emphasis on glamour; short-stories up to 1 ; short humor- 
ous verse; cartoons. Rosalie Livingston. Ic, 


EDUCATIONAL 
Better lish, 152 W. 42nd St., New York. (M-25) Articles 
on Better English (speech correction from physicians only), 
1500-2500. Lily Sunshine Levey, associate Ed. Low rates, Pub. 
Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short-stories for 
little children up to 500. Florence Hale. %ec, Pub. 
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Industrial Arts and Vocational Education, 407 E. Michigan St., 
Milwaukee, Wis. (M except July & Aug.-35) Vocational ar- 
ticles. John J. Metz. “%c, Pub. (Overstocked.) 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. (M- 
30) Prefers articles by teachers on school-room helps. Helen 
Mildred Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Educational articles on home economics and school cafeteria 
management for teachers and by teachers 1500-2000. Jessie A. 
Knox. Pub. 

School Activities, Topeka, Kans. (M-25) Money-making plans, 
este, entertainment material, up to 2000. H. C. McKown. %c, 
ub. 

Vocational Trends, (Science Research Associates) 600 S. Mich- 
igan Ave., Chicago. (M) Factual articles on employment trends 
_ — people up to 2000; pictures, cartoons. Lyle M. Spencer. 
c, Acc, 


HEALTH—HYGIENE—PHYSICAL 


Facts of Life, The, 99 Hudson St., New York. (M-25) Articles 
dealing with venereal disease, marriage, divorce, childbirth, etc., 
or from the medical profession, 2000 up. $15 per article, 

‘ub. 

Health and Hygiene,*215 4th Ave., New York. (M-20) Staff- 
written articles on general health and public medicine. Carl 
Malmberg. No payment. 

Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M- Ad) Articles with health angle, verse, photos, cartoons. 
Dr. Morris Fishbein. 1c up, Pub. 

Industrial Medicine, 844 Rush St., Chicago. 
articles dealing with» study of the economy, law, theory, practice 
and statistics of or ha medical matters. Invites 
queries. D. Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illustra- 
tions of medical interest. Justus J. Schifferes, Mec up, 
photos $3, Pub. 

Physical Culture, (Macfadden) 122 E. 42nd St., New York. 
(M- 25) Health articles, self-told adventures in health, including 
mental hea!th, personal problems, Bappiness. power of achieve- 
ye —" 12-15,000; Ann Gurley. Good rates, photos $3 
to 

R. N., “tititinete Press) Rutherford, N. J. (M-controlled) 
Articles, factual or human-interest, pertaining to nursing, 1000- 
1500. Dorothy Sutherland, Mng. %c up, Pub. 

Sex Guide, (Astro Dist. Corp.) 67 W. 44th St., New York. 
(Bi-M) Informative, scientific articles on sex and life conduct, 
200- Rate not at hand. 

Sexology, 99 Hudson St., New York. (M-25) go Psycho. 
logical atiinies preferably by physicians. David H 
lc, Pub. 

rained Nurse & Hospital Review, 468 4th Ave., New York. 
cM. 20) Articles on nursing, health’ 500 
to 3200. Christmas fiction, Aug. 1 eta Pennock. $4 to $5 per 
page (725 wds.), after Pub. 

Your Body, 99 Hudson St., New York. (Bi-M-25) Medical, 
psychological articles, preferably by physicians. David H. Keller, 
M % to le, Pub. 


(M-50) Authentic 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations pertaining to home, interio: 
decoration, building, gardening, recipes, 1200 to 1500. Mrs. Jean 


Austin. Varying rates, Pub. 
Arts and Decoration, (Robt. M. McBride) 116 E. 16th St.. 
New York. (M-35) Articles, essays, dealing with distinctive 


homes; the arts, entertainment, decorating, furnishing, house- 
hold equipment; photos, art work; witty editorials on indoor 
living. Mary Fanton Roberts. Varying rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, Ia. (M-10) Practical garden, home-making articles 1500. 
Frank McDonough. 2c up, usual photo Ace. ‘“‘Whims 
and Hobbies’’ squibs with proof, each, 

Canadian Homes & Gardens, (Maclean) “a University Ave., 
Toronto, Canada. (M-25) Home and —— articles up to 
photos. Canadian interest only. J. Herbert Hodgins. Ic, Pub. 

Country Life and The man, 444 Madison Ave., New 
York. (M-50) Illustrated gardening, sports, interior decorating, 
country estates, travel articles 1500-2000; good photos essential. 
Mrs. Jean Austin. Meg rates, Pub. 

Home Desirable, The, 75 E. Wacker Dr., Chicago. (M-con 
trolled) pn ne on home modernization through plumbing and 
heating 1000; short -- to-do items; cartoons, photos. Louise 
M. Comstock. 1%c, 

Homes of the Wes’ - 564 Market St., San Francisco. (M) 
|e and garden articles, photos, 11 Western states. Loring 

. Schuler. 1c, Pub. 

fain and Garden (Nast) Lexington at 43d, New York. (M-35) 
Home decoration, landscape, architectural atticles. Richardson 
Wright. lc up, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 572 
Madison Ave., New York. (M-35) Articles on home-)huilding, 


planning, decorating, furnishing, gardenin 
ferred) 1500-1800; fillers, art work, photos. . Stowell. qi 
rates, Pub. 

Sunset, 576 Sacramento St., San Francisco. (M-10) News 


items, photos, about Pacific Coast gardens, foods, home building, 
modernization, travel, outdoors, up to 500; personalities; how- 
to-do and how-to-make Western out- -door material, all from 
Westerners only. William I. Nichols. Moderate rates, Pub. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Not in the market. Harry A. Bull. 


HUMOR—SATIRE 


Ballyhoo, (Dell) 149 Madison Ave., New York. (Q-15) Hu- 
morous short-stories, cartoons, gags. Norman Anthony. Good 
rates, Acc. 

48th St., New York. (Q- 
Pines, Varying tates, 


Cartoon Humor, (Thriilieg) 22 W. 
25) Cartoons. Robert A. 


The Author &> Journalist 


Comedy, (Dell) 149 Madison Ave., New York. (Q-15) Comic 


miscellany. Victor Bloom. Rates not at hand. 


Eye-Opener, (Boh Edwards) 402 Corn Exchange Bldg., Miu- 
anantin. (M-25) Humor up to 250; jokes, jingles, cartoon 
roughs. Phil Rolfson. $1 to $3, Pub. 


Film Fun, (Dell) 149 Madison Ave., New York. (M-20) Jokes, 
quips, epigrams. Lester Grady. $1.50 to $2, Acc. 

Judge, The, 18 E. 48th St., New York. 
ticles, essays, short-stories, political satire, 200-1000; 
verse, jokes, skits, epigrams, news bulls, cartoons. 
Gebler. Variable rates, Pub. (Slow.) 

Lu-Lu, (Sun Pubs.) 529 S. Clark St., Chicago. (M) Jokes, 
skits, anecdotes, humorous miscellany up to 2000; cartoon ideas, 
A. J. Gontier, Jr. “ec up, jokes 50c, Pub. 

Movie Humor, (Lex Pubs.) 381 4th Ave., New York. (M) 
M. R. Reese. Fair rates, Pub. 


(M-15) Humorous ar- 
humorous 
Robert T. 


INSPIRATION—PSYCHOLOGY 


Everybody’s Life, (Rodale) Emaus, Pa. (M) Articles on per- 
sonal experiences m., = improvement, overcoming handicaps, 
etc., 350-1500. P 

Outwitting Foy ‘Alfred St. P. O., Box 96, Detroit, Mich. 
(Bi-M) Articles on achievements, rehabilitation of 
persons, up to 2000. Dlarry E. Smithson. % to %, A 

Popular Psychology Guide, (Astro Dist. Corp.) 67 w. on St, 
New York. i M-25) Inspirational articles 1000-1200. Maxine 
Smith. %c, Pub. 

Psychology, 4th Ave., New York, (M-25) 
or inspirational articles, personal experience stories up to 15( 
E. Field. Rates by arrangement; payment after Pub. 

Scientific Psychology, 4238 Clarendon Ave., Chicago. (M- 2) 
Scientific articles on psychology 1500-3000; timely items. 

J. Foard. No payment. 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) helpful articles on liv- 
ing, ay 2500; verse; fillers. Douglas Lurton. First-class 
rates, Acc 


MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago. (M-15) Articles on 
organs, organists, organ construction, church music, recital pro- 
grams, reviews 100-1000. S. E. Gruenstein. $2 to $4 col., Pub. 

Downbeat, 608 S. Dearborn St., Chicago. (M-15) ‘Technical 
matter or news on music 1000- ; fillers, photos, cartoons, 
cartoon ideas. Carl Cons. %c, Pub. 

Etude Music Magazine, 1712 Chestnut St., Philadelphia. (M- 
25) Articles on musical pedagogics 300-2500; photos, cartoons. 
James Francis Cooke. $4 column (600 words), Pub. 

Jacobs’ Orchestra Monthly, also Jacobs’ Band Monthly, 120 
Boylston St., Boston. (M) Educational articles for school and 
community orchestras and bands. Arthur C. Morse. Indefinite 
rates. 

Metronome, 119 W. 57th St., New York. (M-25) News ow! 
popular bands and orchestras, staff written. Doron K. Antrim. 
Indefinite rates, Pub. 

Musical Forecast, 891-3 Union Trust Bldg., Pittsburgh, Pa. 
(M-20) Informational articles of interest to musicians and lay- 
men. David H. Light. $1 per column, Pub. 


OUTDOOR—HUNTING—FISHING—TRAPPING 
FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) True 
stories, Alaska interest, 2000- outdoor fact articles; Alaska 
sport cartoons, photos. Emery E. Tobin. %c, Pub. 

American Forests, 919 17th St., N.W., Washington, D.C. 
(M-35) Articles on trees, forests, outdoor recreation, travel, 
exploration, 2500; outdoor photos. Ovid Butler. 1c up, Acc. 

American Riflema oe, The, 816 Barr Bidg., Washington, D. C. 
(M-25) Authentic il ustrated gunsmithing, shooting, ammuni- 
tion, ballistic articles, hunting stories, preferably 3000. Lau- 
rence J. Hathaway. About Ic, Pub. (Overstocked.) 

Field and Stream, (Warner) 515 Madison Ave., New York. 
(M-15) Illustrated camping, fishing, hunting, sportsmen’s arti- 
cles, 2500-3000. Ray P. Holland. 1c up, Acc. 

Fur-Fish-Game, 174 Long St., Columbus, O. (M-15) Fishing, 
hunting, fur-raising — by authorities; true Indian and 
frontier stories 2000-2500. v. Harding. %c up, Acc. 

386 E. 4th St., Colum- 


bus, O. (M-15) Fur-farming, trapping, hunting-dog, fishing 
articles, outdoor photos. Otto Kuechler. Low rates, Pub. 
National Sportsman, 275 Newbury St., Boston. (M-10) Hunt- 


ing and fishing articles; short-stories up +“ ; photos, car- 
toons, cartoon ideas. ed G. Tapply. 1%c, A 

North American Sportsmen’s Guide, 522 5th “ak » New York. 
(Q-25) No unsolicited MSS. 

North American Trapper, P. O. Box 663, Charleston, W. Va. 
(M) Articles and short-stories on hunting, fishing, trapping, 
fur farming, up to 1200; photos, illustrations, cartoons, out- 
door verse. Charley Roy West. %c to lc, photos 50c up, Acc. 

Outdoor Life, 353 4th Ave., New York. (M-15) Articles on 
outdoor activities, sportsmen’s interests, up to 3000; also kinks, 
shorts, etc. Raymond J. Brown. Up to 10c, photos $3 up, Acc. 

Pacific Sportsman, 401 Ody St., San Francisco. (M) Out- 
door articles 500-1500. John C. Piver. No payment. 

Rocky Mountain Sportsman, (Waterman Pub. Co.) 1644 Wel- 


ton St., Denver, Colo. (M-15) Articles on all phases of outdoor 
forestry, wild 


sports, fishing, hunting, skiing, conservation, 
life, etc. True adventure stories, Rocky Mt. States and Western 
Canada. Photos, cartoons. Joseph Emerson Smith. ¥% to lc, 


$1 to $5 for action photos, Acc. 

Sports Afield and Trails of the Northwoods, 700 Phoenix Bidg., 
Minneapolis. (M-15) Stories of actual fishing, hunting trips 
1500-2000, good photos. P. K. Whipple. 1 to 2c, Acc. or Pub. 


Western Skier, 221 Lloyd Bldg., Seattle, Wash. (W-10) 
Technical skiing articles, skiing short-stories, up to 1000. 
Walter Stevenson. % to le, 
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PHOTOGRAPHY 


Camera, The, 636 S. Franklin Sq., Philadelphia. (M-25) Prac- 
tical illustrated articles on photography and amateur cinematog- 
raphy 200 to 1500. No poetry. Frank V. Chambers. Mec, Acc. 

Minicam—The Miniature Camera Monthly, 22 E. 12th St., Cin- 
cinnati. (M-25) Helpful, step-by-step instructive articles on 
photography, with or without illustrations. Query. Will Lane. 
le, photos $3, Acc. 

New Photo Miniature, 70 5th Ave., New York. (M-40) Mono- 
graghs on particular phases of photography 12,000-15,000. John 

- Tennant, $50 each, Acc. (Submit outline first.) 

‘Pictures, The Snapshot Magazine, 343 State St. ; Rochester, 
N. Y. (M-free) Amateur snaps, all hg oe no “‘candid’’ shots; 
no enlargements. Wyatt Brummitt. $3, 

Popular Photography, (Ziff-Davis) 608 St., Chi- 
cago. (M-25) Unusual articles on photography 1000-2500, semi- 
technical features, photographic success stories, how-to-make-it; 
brief articles 100-750, striking photos. B. G. Davis. 1 to 2¢ 
up, photos $3-$5, Acc. 


PICTURE MAGAZINES 


Click, 400 N. Broad St., Philadelphia, Pa. Photos, cartoons. 
Photo series; noteworthy persons. Emile Gauvreau. $5 per 
picture, Pub. 


Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
cover photos, photo fillers. A. Mills, contributions Ed. 
$5 up, Acc. 

Look, Des Moines, Ia. (Bi-W-10) Photos of intense human in- 
terest and action. Vernon Pope. $5 up, Acc. 

“Pic,”” 153 W. 15th St., New York. (Bi-W-10) Photos on 
sport, Hollywood and Broadway. Charles Payne, A. L. Holmes. 
$5 per print, Pub. 

Peek, 18 E. 48th St., 
Indefinite rates, Pub. 


RECREATION—GAMES—HOBBIES 


Avocations, 2 W. 46th St., New York. (M- 5) Articles on 
hobbies, on assignment. H. L. Lindquist. Ic, b. 

Fun For One, (Popular) 205 E. 42nd St., New York. (M) 
Original, clever puzzles. Jerome S. Meyer. Good rates, Acc. 

Hobbies, 2810 S. Michigan Ave., Chicago. (M-25) Material on 
hobbies, largely staff-written. 

Leisure, 683 Atlantic Ave., Boston. (M-15) Articles on leisure 
time pursuits, hobbies, sports, up to 2500. Art work, photos 
for picture spreads. Clyde F. Newstrand. “ec, Pub. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Ave Maria, The, Notre Dame, Ind. (W-10) Short-stories 
2800-3000; series 15-20 3000-word chapters; articles on Catholic 
and other themes 3000; poems not over 24 lines. Wholesome 
juvenile adventure short-stories, serials. Rev. P. J. Carroll, 
C.S.C. $3 page (700 wds.), poems $5, Acc. 

Counties Messenger, The, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short-stories, Catholic atmosphere, bright, 
pointed but not preachy, 3000; no love stories; articles, essays, 
Catholic interest, 1000-3000. Rev. J. I. Bergin, S.J. “ec, Acc. 

Christian Advocate, The, (Methodist Book Concern) 740 Rush 
St., Chicago. (W-10) Religious feature — 1000; short- 
stories 1500; serials. Dan Brummitt. ‘%c, 

Christian Herald, 419 4th Ave., New York. “(Me 25) Interde- 
nominational religious, sociological articles 2500; short-stories 
2000; serials 50,000; verse, 2 or stanzas. Daniel A. Poling. 
Varying rates, after Pub. 

Cradle Roll Home, The, (Baptist Sunday School Board) 16! 
8th Ave., N., Nashville, Tenn. (Q) Articles for parents of pre- 
7a children 150-800, fact items. Agnes Kennedy Holmes. 
AC. ce 

Improvement Era, The, 50 N. Main St., Salt Lake City, Utah. 
(M-20) General magazine of Mormon Church. Short-stories 
750-2000, wholesome, conventional. General and moral essays 
500-2000. Poetry up to 30 lines. Photos. Richard L. Evans. 
verse 12%c, Pub. 

Light, 405 Bergen St., Brooklyn, N. Y. 


New York. (M) Humorous photos. 


(M-20) Religious ar- 


ticles for Catholics and ron-Catholics; short-stories, up to 
2000, verse. William J. F. Clark. 1c, Pub. (Slow.) 

Living Church, The, 744 N. Fourth St., Milwaukee. (W-10) 
Short illustrated articles on religious and social subjects. 


| ges viewpoint, 1000-2000. P. Morehouse, $1.50 column, 


Acc. eligious verse, no payment. 

Lookout, The, Standard Pub. Co., 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1500-2000; wholesome short-stories 1500- 2000, serials 
up to 12 chapters, 1500-2000 each. Photos, upright, 8x10, scenic, 
human-interest. Guy P. Leavitt. “%c, photos $1 to $5, one 
month after Acc. 


_ Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Catho- 
lie articles, short-stories, serials, verse. Indefinite rates, Acc. 


Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic ge — articles 2000-2500; verse. Father Chas. 
J. Davitt, C.PF Yc, verse 25c line, Pub. 


Messenger wy a e Sacred Heart, 515 E. Fordham Rd., New 
York. (M-10) Catholic short-stories up to 4000; religious verse. 
Rev. Charles J. Mullaly, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q) 
Catholic aiticles 1500-2500, short-stories 2000-3000. Joseph A. 
Skelly, C.M. 1c, Ace. 

New Outlook, The, United Church of Canada, 299 Queen St. 
W. Toronto, Canada. (W-10) Articles on religious and interna- 
tional problems, travel, art, etc., short-stories 900-1000; child- 
ren’s material. G. R. Cragg. Mc, Acc. 

Queen’s Work, The, (Jesuit Fathers) 3742 W. Pine Bivd., St. 
Louis, Mo. (M) Catholic interest short-stories, articles, 1200 
to 2500; editorials; photos; news items, cartoons, cartoon ideas. 
Rev. Daniel A. Lord, S. J. 1c, Pub. 

Sign, The, Union City, N. J. (M-20) Catholic articles, essays, 
rag monies up to 3200; verse. Rev. Theophane Maguire, C. P. 
ce, Pub. 
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St. Anthony Messenger, (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M) Catholic family magazine. Feature articles 
(preferably with photos) on Catholic persons, places, achieve- 


ments, 2000-2500; short-stories 2000-3000, any theme, happy end- 
ing. Rev. Hy. Blocker, O.F.M. 1c, Acc. Occasional poetry, 
25c¢ line. 

Sunday School Times, 325 N. 13th St., Philadelphia. (W) Re- 
ligious articles, verse. Charles G. Trumbull. %c up, Ace. 

Sunday School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in one-room rural Sunday-schcols up to 
1200. Arthur M. Baker. ‘%ec, Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short-stories, short 
serials, on value of total abstinence 1000-1500; also on peace. 
About %c, Pub. 

Unity, also Weekly Unity, 917 Tracy Ave., Kansas City, Mo. 
(M and W) Christian metaphysical articles 1500 to 2500; verse. 
Charles Fillmore. 1c up, verse 25c¢ line up, Acc. 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 
Homecrafts and Hobbies, 142 W. 24th St., New York. (M-10) 


Hosgserets articles 1000, drawings, photos. Eric Berger. % to 
le, Pub. (Unsatisfactory.) 
Home Craftsman, The, 115 Worth St., New York. (Bi-M-25) 


“‘How-to-make-it”’ articles of interest to home craftsmen, 300 to 
1200; photos or drawings essential; home improvement fillers, 
150. H. Hobbs. 1 to 2c, photos $2 up, Pub. 

M ics and Handicraft, (Thrilling) 22 W. 48th St., New 
York. (M-1 15) Popular scientific miscellany; construction, how- 
to-make-it, hobbies material. Joseph H. Kraus. 
le, Pub. a 

enethe Illustrated, (Fawcett) 1501 Broadway, New York. 
(M-15) Illustrated feature articles, mechanical, semi-scientific 
subjects; how-to-build articles for home craftsmen, hobbies, 
handikinks. Emphasis on photos. Advisable to query. Robert 
Hertzberg. 2c, Acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) Model 
articles 2500. Ie, Pub. 

Natural H met A Magazine, 77th St. and Central Park, New 
York. (M) ‘2 ular articles up to 5000 on natural science, ex- 
ploration, wild life; photo series. Edward M. Weyer, Jr. 


1%e, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature articles 1000-2000; fil.ers with pictures 100 to 
400. R. W. Westwood. 1 to 3c, Acc. (Query.) 

Popular 200 E. Ontario St., Chicago. (M-25) Illus- 
trated articles on scientific, mechanical, industrial, discoveries; 
human interest and adventure elements, 1 to 20 photos, 300- 
1500; fillers up to 250. L. K. Weber, lc to 10c; Photos $2 up, Acc. 

Popular Science Monthly, 353 4th Ave., New York. (M-15) 
Non-technical illustrated articles on scientific, mechanical, labor- 
saving devices, discoveries, under Raymond J Brown. 
le up to 10c, photos $3 up, Acc. 

Radio News (Ziff-Davis) 608 S. Dearborn St., Chicago. (M-25) 
Feature articles, briefs, 300-3000, relating to the drama, haz- 
ards, thrills of radio; technical radio; amateur activities; photos. 
B. G. Davis. % to 1c, Acc. 


Science & Mechanics, 800 N. Clark St., Chicago. (Bi-M-15) 
Staff-written. V. D. Angerman. 
Scientific American, 24 W. 40th St., New York. (M-35) Hu- 


manized articles on science, industry, engineering. O. D. Munn. 
Varying rates, Acc. 


SPORTS (COMPETITIVE)—RACING—HORSES 


_ Baseball Magazine, The, 70 5th Ave., New York. (M-20) Ma 
jor league baseball articles, verse. Clifford Bloodgood. “%c; Pub. 


Golf, 52 Vanderbilt Ave., New York. Golf articles, short- 
stories, photos, cartoons. W. D. Richardson. 2c, Pub. 

Horse & Horseman, 1270 6th Ave., New York. (M-50) Ar- 
ticles and miscellany dealing with horses. Peter Vischer. 
Good rates, Pub. 

Jack cs Ail Sports Magazine, 480 Lexington Ave., 
New York. (M) Sport articles 1000-2000; sport cartoons, un- 
usual sports photos. Jack Jempsey; Ned Brown. le, Pub. 


National Bowlers Journal and Recreation Age, 506 S. Wabash 
Ave., Chicago. (M-25) Articles on bowling, billiards, softball, 
lawn bowling, hockey; short-stories; photos; news items; car- 
toons. J. M. Luby. Ic, Pub. 

Post Time Weekly, 542 S. Dearborn St., Chicago. (W-35) 
—< racing articles, generally staff-written. Mark Mellen. 
c, Acc. 

Rider and Driver, The, 342 Madison Ave., New York. (M-35) 
gua on horses, racing, etc. Samuel Taylor. Good rates, 

Scholastic Coach, 250 E 
cal articles on_ football, 
and prep schools; photos, drawings. 


. 43d St., New York. (M-25) Techni- 
baskethall, track, field, 1000, for high 
Jack Lippert. le, Pub. 


Turf and Tanbark, Time & Life Bldg., New York. (M-25) 
Amateur horsemen and racing short-stories 1500-2000. Illus- 
trated feature articles; jokes, photos, cartoons. M. 


Burghley. 1c, Acc. 
THEATRICAL—MOTION PICTURE—RADIO—“FAN”’ 
MAGAZINES 


Billboard, The, 1564 Broadway, New York; 25 Opera Pl.,Cin- 
cinnati, O. (W-15) Amusement articles on assi - ae only. 
A. C. Hartmann, E. E. Sugarman. Space rates, 

Cinema Arts, 250 Park Ave., New York, (M- 50) yee 
tive motion-picture articles. Paul F. Husserl. Liberal rates, Acc. 
Greater Show World, 1547 Broadway, New York. (2-M-10) 
Articles, short-stories, novelettes, —, = show people, theat- 
rical business. Johnny J. Kline. “ec, P 

Hobby Horse, The, 255 W. 92nd St., ew York. (M) Motion 
picture fan articles, legitimate and little theatre articles 1 
eg news items, photos, art work. Barry Mulligan. 
to 2c, 

Hollywood Magazine, (Fawcett) 1501 Broadway, New York. 
(M-5) "Film articles on assignment; fillers, photos. Llewellyn 
Miller. Liberal rates, Acc. 
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(M) Pic- 


Modern Movies, (Ideal) 18 E. 48th St. ‘ New York. 
ture fan articles, no fiction. M. C. Kelley. 1c, Pub. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. Regina Cannon. Good rates, Acc. 

Motion Picture Magazine, (Fawcett) 1501 Broadway, New 
York. _(M-10) Articles on motion_pictures and stars, usually 
on assignment, 1800-2500. Larry Reid. Good rates, Acc. 

Movie Mirror, (Macfadden) 7751 Sunset Blvd., Hollywood, 
Calif. (M- 10) Motion-picture fan material only on assignment. 
Ruth Waterbury; Hazel Berge, N. Y. editor. Good rates, Acc. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York. 
(M-10) Slalsalasions of current motion pictures on assign- 
ment. Dorothy Hosking. 

One Act Play Magazine, 112 W. 42nd St., New York. (M-50) 
Short plays, contemporary subjects; articles on drama, theatre. 
William Kozlenko. Plays $15 each, Pub. 

Photoplay, (Macfadden) 7751 Sunset Blvd., Hollywood, Calif., 
(M- 25) 3 Motion picture articles; serials. Miss Ruth Waterbury. 
Good rates, Acc. 

Picture Play Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Motion-picture fan articles 1200-1500, usually on assign- 
men. Muriel Babcock. Indefinite rates, Acc. 

Radio Mirror, (Matfadden) Chanin Bldg., New York. (M) 
Radio fan features on stars and programs. Fred R. Sammis. 


rates, Acc. 
Radio Stars, (Dell) 149 Madison Ave., New York. (M-10) 
Articles, pictures, news, staff-written departments. Lester C. 


Grady. Rates not stated. 

Screen Book, (Fawcett) 1501 Broadway, New York. (M-10) 
Short news articles on popular screen favorites, usually on 
assignment. William C. Hartley. Liberal rates, Acc. 

Screen & Radio Weekly, Detroit Free Press, Detroit, Mich. 
(W-10) Short short-stories, screen and_ radio backgrounds, 
romance, 1000-1500. Douglas D. Martin. $50 per 
story, Acc. 


Screenland, 45 W: 45th St., New York. (M-25) Motion-picture 
feature articles. Miss Delight Evans. Fair rates, Pub. 

Screen Romances, (Dell) 149 Madison Ave., New York. (M- 
25) tion of motion-picture plays, by assignment. 

P. Delacorte, Evelyn Van Horne. Rates by arrange- 

Acc. 

Silver Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 
York. (M-10) Fan material about movie stars and pictures, 
photos. Eliot Keen. Highest rates, ib. 


The Author & Journalist 


Theatre Arts Monthly, 40 E. 49th St., New York; 2 Ladbroke 
Rd., London, W. 11, England. (M-35) Articles on theatrical and 
associated arts 1800-2500; news items; photos. Edith J. 
Isaacs. 2c, Pub. 

Variety, 154 W. 46th St., New York. 
cles, news, staff-written. Sidne Silverman. 


(W-15) Theatrical arti- 
Space rates. 


TRAVEL—MOTORING 


American Motorist, s A.A.) Pennsylvania Ave, at 17th St., 
Washington, D. C. M-25) Unusual articles of interest to 
motorists up to 1500. Wewmes K. Buschman. %c up, Acc. 

Asia, 40 E. 49th St., New York. (M-35) Interpretive articles 
on oriental life, politics, art, culture, exploration and thought, 
Russia included, 1800-3800. Oriental fiction; translations. Rich- 
ard J. Walsh. 2c, Acc, 

Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. (M) 
Articles for automobile tourists. Karl Hale Dixon. Rates not 
at hand. 

Canadian Geographical Journal, Brock Bldg., 172. Wellington 
St., Ottawa, Cane 35) titustrated geographical articles 
1500-2500. Gordon M. Dallyn. %c up, Pub. 

Globe, 1033 Lincoln Ave., St. Paul, Minn. (Bi-M-25) Inti- 
mate journal of travel. Vignettes of colorful municipalities, 
various ene of world; translations; short-stories with typical 
local backgrounds; personalized human-interest reports on people 
and places up to 3000; eer _™ jokes, art work, cartoons. 
J.W.G. Dunn, Jr. 1 to 1%e, A 

National Geograp! | 1156 16th St., Ww. 
ington, D, C. (M-50) Official journal National Geogray phic So 
ciety; articles on travel and geographic subjects; photographs. 
Gilbert Grosvenor. First-class rates, Acc. 

Studebaker Wheel, The, Studebaker Corporation, South Bend, 
Ind. (M) Short illustrated articles of general interest to the 
motorist. Walker G. Everett. Good rates, Pub. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, exploration, adventure articles 1500 to 5000; pho- 
tos. Coburn Gilman. ic, $3 to $5 per photo, Pub. 

_ Vacationer, 417 S. Hill St., Los Angeles, Calif. Vacation ar- 
ticles from the consumer angle; travel features, 1000- . 
short short-stories, romance and adventure. Miss E. M. 
Brannon. Fiction lc, Pub. 

Voyager, The, 545 Fifth Ave., New York. 
able travel articles, humerous and factual, 1500-. 
photos. Demie Genaitis. $25 per article, Pub. 


(M-25) Fashion- 
; art work, 
(Slow. ) 


B—BUSINESS AND TRADE PUBLICATIONS 


BUSINESS, ADVERTISING, SALESMANSHIP 


Age, 100 E. Ohio St., Chicago. (W-5) Spot news 
lustrations. 1c, Pub. 
Business, (Dartnell Pubs.), 4660 Ravenswood Ave.. 
(M-35) Buys frequent concrete examples of business 
elds; especially 
Query. Eugene 


Adverti 
only, with i 


A 
Chicago. 
success in manufacturing, wholesale, financial 
interested in office and accounting short cuts. 
Whitmore, $35 and up for 2000 words, Pub. 

Bankers’ Magazine, 465 Main St., Cambridge, Macs. (M) 
Authoritative bank management articles. Keith F. Warren. 


ve up, 

Bankers Month » 536 S. Clark St., Chicago. (M-50) Short 
technical articles rom banker's standpoint, preferably signed by 
banker. John Y. Beaty. Good rates, Pub. 

Barron’s, 44 Broad St., New York. (W-25) Authoritative 
business and financial articles 500-2500. George Shea, Jr. 
Indefinite rates, Acc. 

Better Letters in Business, 4416-18 Elston Ave., Chicago. 
(M-20) Articles on outstanding letters used by manufacturers. 
wholesalers, large retailers, insurance companies, etc., to sell 
merchandise or service, collect past due accounts, make ad- 
justments, etc. Frank C. Petrine. 1c up, Pub. 

’s Clearing House, 6071 2d Bivd., Detroit. (M) 
uery editor on bank operating and management articles. Henry 

. Boone, 2 to 3c, Acc. 

Commerce, 1 N. La Salle St., Chicago. (M-25) Invites queries 
on feature business articles. Alan Sturdy. Rates variable. 

Credit & Financial Management, 1 Park Ave, New York. 
(M-25) Articles on general credit and financial problems of man- 
ufacturers and jobbers. Chester H. McCall. ic, Pub. 

Forbes Magazine, 120 5th Ave., New York. (2M-25) New 
developments in business and finance—management, selling, 
merchandising, accounting, etc., 1500-2000. Seldom buys from 
outside writers. B. C. Forbes. Good rates, Pub. 

How to Sell, 75 E. Wacker Drive, Chicago. (M-10) Articles 
about direct selling, ——_ successful salespeople, 800-4000. 
R. C. Remington. to 1%ec, Pub. 

Independent Salesman, 22 E. 12th St., Cincinnati, O. (M-5) 
Illustrated interviews with and stories about people successful in 
direct selling, 1200. M. E. Siegel. % to 1c, photos $1, 

Mail Order Journal, 381 4th Ave., New York. (M-10)_ Case 
histories, fact stories about mail-order business. A. FE. Calver. 
Ie, Pub. (Query.) 


Nation’s Business, The, 1615 H. St. ‘ el Washington, 
C. (M-25) Business articles 2500. fiers Te , Ed.; Ray- 
ond C. Willoughby, Mng. Ed. rates, = 


<prev 620 N. Michigan Ave., Chicago. (M-10) In- 
egiveblons! and biographical features wi broad human interest 
and inspirational appeal; fillers. Geo. F. Peabody. “cup, Pub. 


Postage and Mailbag, 119 W. 19th St., New York. (M-10) 
Direct-mail advertising articles. A. E. Calver. 1c, Pub. (Over- 
stocked. ) 

nm fi Ink, 185 Madison Ave., New York. (W-10) (Also 


ters’ Ink "Monthly - 25) Advertising and business articles 
G. A. Nichols, Ed.; C. B. Larrabee, Mng. E. Good rates, Pub. 
1 W. 42d St., New York. (M-15) Query on ar- 


ticles on industrial buying; methods, personalities; materials. 


Stuart F. Heinritz. Indefinite 
Sales t, 420 Lexington Ave., New Yor ) Ar- 

i 


rketin, national signed by executives. Buys 
ymond Bill. 1 to 3c 


Savings Bank Journal, 110 E. 42nd St., New York. 
Operation, advertising and promotion articles 1500-2000. 
Young. ic, Pub. 

Signs of the Times, P. O. Box 771, Cincinnati. (M-30) Elec- 
trical tin, outdoor advertising and | articles, illus- 
trated, 1000 to 1 E. Themas Kelley. %c to 1c, Pub. 

m, Oak Park, Ill. (Chicago Office, 307 N. 
(M. 10) Inspirational articles; human-interest 
of direct salesmen, 350 to 


(M-35) 


Specialty 
Michigan Ave.) 
short-stories, fact success articles 
2000. H. J. Bligh. “%ec, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles 
on industrial problems of interest_to_foremen, executives, 1 
to 2500; interviews 1000 to 2500. D. C. Vandercook. 1c up, Acc 


Western Advertising, 564 Market St., San Francisco. (2M-20) 
Not in market. Robert E. Wade, Jr. ‘le to 2c, Pub. 
Wholesaler’s Salesman, 330 W. 42d St. Hew York. (M-25) 


Query on experience stories of wh olesaler’s salesmen in pn 
electrical products. J. H. Frederick. $15 to $25 article, Pub. 


TRADE JOURNALS 


Aero Digest, 515 Madison Ave., New York. (M-35) News aul 
features on the aviation industry, aeronautical engineering, mili- 
tary aeronautics, air travel, etc. Geo. F McLaughlin. %c up, Pub. 

Air Conditioning and Refrigeration News, 5229 Cass Ave., De- 
troit, Mich. (M-10) Informative articles on servicing refrigerat- 
ing machines, successful ideas for promoting and selling elec- 
trical agotvonte. descriptions of air conditioning installations; 
news of more than local importance; human-interest photos. 
George F. Taubeneck. 6c line, Pub. 

Air Conditioning—Oil Heat, 232 Madison Ave., New York. (M) 
News on construction, operation, merchandising of oil burners 


and Re | conditioning. Coburn. 30c inch, Pub, (Over- 
stoc. 
American Artisan, . Michigan Ave., Chicago (M-25) Mer- 


chandising articles \illustrations on experi riences in warm-air! 
heating and sheet metal work. J. D. Wilder. $3.50 to $10 page. 

American > 118 S. 6th, Minneapolis. (M-10) Arti- 
cles on baking innovations; examples of good merchandising. 
4c up, Acc. 

American Builder and Buii Age, 105 W. Adams St., Chi- 
cago (M-25) Articles on activities of home-building contractors. 
B. L. Johnson. $10 page, Pub. 

American Camera Dealer, 22 E. 12th St., Cincinnati. (M-25) 
Illustrated merchandising and display articles of value to 
camera dealers, 500-2500. Charles Serey. ‘%c up, Pub. 

American Druggist, 572 Madison Ave., New York. (M-25) 
iy pegs 0 on retail drug-stores operation, up to 2000. 1% to 
Acc. 

American Hairdresser, 205 W. Wacker Dr., Chicago. (M-35) 
Items of unusual oe dhing to beauty shops; advertising; pro- 
motional schemes, etc. Hazel L. Kozlay. 1c, Acc. 

American Horologist, 3226 E. Colfax Ave., Denver. (M) 
Illustrated articles, 500-1000, pertaining to horology, watch an 
clock repair service, unusual creations = happenings, histori- 
cal material. Orville R. Hagans. %c, Acc. 

American Ink Maker, 254 W. 3lst St., New York. (M) News 
of printers’ ink manufacturers and distributors. Low rate, Pub. 

American Lumberman, 431 S. Dearborn St., Chicago. Hoge 
Now merchandising ideas used by building dealers, 500-750. 

E. C. Hole. $3.50 column, Pub. 
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American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Retail — selling articles, illustrated. Arthur A. 
Poss. Good rates, Pub. (Overstocked.) 

American Painter & Decorator, 3713 Washington Blvd., St. 
Louis, Mo. (M-20) Accurate, technical and semi-technical “how” 
articles on unusual decorating jobs, up to 800, photos. Query. 
George Boardman Terry. Up to 1c; photos, amateur, up to $1, 
professional, $2, Pub. 

American Paper Merchant, 2009 Conway Bldg., Chicago. 
News and features regarding paper merchants. P. A. 
publisher; Blaine S. Britton, Mng. Ed. “%c up, Pub. 

American Perfumer—Cosmetics—Toilet Preparations, 9 E. 38th 
St... New York. (M-30) Technical articles on perfumes, cos- 
metics, soaps, etc., articles on merchandising of same from 
manufacturer’s standpoint; news items on manufacturers. Wm. 
Lambert. Indefinite rates, features, Acc.; news, Pub. 

_ American Press, The, 225 W. 39th St., New York. (M-10) 
Success stories of newspapermen, problems and solutions in 
small town newspaper production; dramatic reportial experi- 
ences. Donald W. Robinson. Indefinite rates, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing-plant executives, mostly written 
to specifications. L. B. Siegfried. 1c up, Pub. 

American Roofer, 425 4th Ave., New York. (M-25) Articles 
from roofing contractors, describing difficult jobs, salesmanship, 
advertising methods. Bernard Sachs. Payment on arrange- 
ment. 


(M-35) 
Howard, 


American Shade & Awning News, St. Louis Ave., Ft. Worth, 
Tex. (M-Free) Short articles on Venetian blind plant opera- 
tions, ideas on blind installations, etc. Tom Murray. 20c¢ col. 
inch, Pub. 

Attire, 1113 Venice Blvd., Los Angeles. (M) News and fea- 
tures of Western men’s wear trade. Paul W. Blackford. 

Autobody and Reconditioned Car, 15 E. 8th St., Cincinnati. 
(M-20) Trade stories on commercial bodies, passenger bodies, 
painting, car appearance reconditioning, illustrated with photos, 
drawings. Elmer J. Murray. ‘Yc, Pub. 

Automatic Heat & Air Conditioning, 1900 Prairie Ave., Chi- 
cage. (M) Articles on firms automatic heat and air 
conditioning equipment. Good rates, Pub. 

Automatic World, 120 St. Louis Ave., Ft. Worth, Tex. (M) 
News and features pertaining to vending machines. O. J. Branch. 
column inch, 

Automobile Digest, 22 E. 12th St., Cincinnati. (M-25) Methods 
and management articles, write-ups of ideas of interest to inde- 
pendent service garage men, to improve service business, stimu- 
late trade, reduce operating costs, 500-1500. J. A. Ahlers. Rates 
according to merit, Acc. 

Automobile Trade J Chestnut and 56th, Philadelphia. 
(M-25) Car dealer activities, auto racing, auto photos. Frank 
P. Tighe. 2c, Pub. 

Automotive Daily News, 5th Floor, New Centre Bldg., Detroit, 
Mich. News correspondents in towns and —— of importance. 
Chris Sinsabaugh. 40c inch, photos $1.50, 

Automotive 97 Horatio ‘New York. (M) 
Articles of interest to car dealers, garages, service stations, in- 
dependent shops, up to 2000. Photos. Stanley P. McMinn. Ic, Pub. 

Aviation, 330 W. 42d St., New York. (M-35) News, features 


on aviation activities, techmcal articles, photos. S. Paul Johns- 
ton. Good rates, Pub. 
Bakers’ Helper, 330 S. Wells St., Chicago. (Bi-W-15) Busi- 


ness-building plans for bakers, technical articles, chiefly sup- 
plied by staff. V. E. Marx. 35¢ inch (73 words), Pub. 

Bakers Review, 330 W. 42nd St., New York. (M) Successtul 
merchandising plans of bakers, technical articles of the trade. 
C. W. Webster. 20c inch, Pub. (Buys little.) 

Bakers Weekly, 45 W. 45th St., New York. (W-10) News 
correspondents in principal cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub. 

Bar & Grill Journal, 105 W. 40th St., New York. (M-20) 800- 
1200 word merchandising features on outstanding bars, taverns, 
cafes and restaurants with photos. Philip Slowe. ‘%c up, Pub. 

Barrel & Box & Packages, 205 W. Wacker Dr., Chicago. (M- 
25) Articles and news items dealing with manufacture and use 
of wooden containers up to Ned Bailey. 25c inch, Pub. 

Beach and Pool, 404 4th Ave., New York. (M-25) Illustrated 
articles on swimming and beach operation, management, swim- 
ming-pool design, construction, sanitation, etc., 1000. Ic up. 
photos $1.50 up, Pub. (Overstocked.) 

Black Diamond, The, 431 S. Dearborn St., Chicago, (Bi-W-20) 
Practical method articles in the coal industry. A. T. Murphy. 
up, Pub. 

Bookbinding & Book Production, 50 Union Square, New York. 
(M) News of book printing and bookbinding trade. Query on 
features. D. M. Glixon. %c to Ic, Pub. 

Boot & Shoe Recorder, 239 W. 39th St., New York. (W-25) 
‘Success’ stories from retail shoe stores; news. Regular corre- 
spondents. Arthur D. Anderson. 1c, Pub. 

Brake Service, 31 N. Summit St., Akron, Ohio. (M) Technical 
articles on brakes and brake servicing; interviews with success- 
ful operators of brake stations. John M. Pittenger. 1c, Pub. 

Brewer and Dispenser, 501 Maritime Bldg., Seattle, Wash. (M) 
News, features, Pacific coast beer industry. Indefinite rates. 

Brewers’ Journal, 431 So. Dearborn St., Chicago. (M) News 
and features of the brewing industry. David B. Gibson. Indefi- 
nite rates, Pub. 

Brewery Age, 43 E. Ohio St., Chicago. (M-30) News and fea- 
tures of the brewing industry. Jos. Dubin. Indefinite rates, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre- 
spondents. J. M. Lange, Mng. Ed. lc up, Pub. 

Building & Modernization, 9 E. 40th St., New York. (M-25) 
Articles dealing with unusual building or building moderniza- 
tion jobs, with photos and plans, 500-20000. H. Vernam. 
$10 page, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago, (M-30- 
Jan. $1. 00) News of lumber and building supply dealers, 100 
words maximum; reports of conventions; 200-300, word articles 
for departments; Practical Aids to Profits,” and “Yard 

Kinks.’’ John H. Van Deventer, Jr. 40c inch, Pub. 
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Bus Transportation, 330 W. 42d St., New York. (M- a Prac- 
tical bus operation articles 1500, 2 or 3 photos. C. W. Stocks, 
Me, Acc. News items, first 100 words 2c, bal. each item %c, 
Pub. (Query.) 


Ca & Upholstery Trade Review, 1170 Broadway, New York. 
(M-25) Trade articles on exhibits, merchandising, etc., of noor 
labeled in leading retails outlets. John Tashjian. Ic, Pul . 


Casket & Sunnyside, 487 Broadway, New York. (M-25) Query 


on management interviews with morticians. %c, Pub. 
_Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 


campaigns, production activity. R. Newcomb. 1c, Pub. 

Chain Store Age, 93 Worth St., New York. (M-35) Feature 
articles, assignment only. G. M. Lebhar. About 1%c, Pub. 
Cleaning & Dyeing World, 67 W. 44th St., New York. (M) 
Technical articles on cleaning and dyeing; sales promotion and 
merchandising articles of trade. Bob Pearce. ‘“%c, Pub. 

Coffee & Ten Digest, 106 Water St., New_York (M) Brief 
selling plans on coffee and tea 250-500. H. F. Watkins. “ec, Pub. 

Coin Machine Review, 1113 Venice Blvd., Los Angeles. (M) 
Maintains regular correspondents in principal cities. H. L. 
Mitchell, Assoc. Ed. Fair rates, Pub. 

Commercial Car Journal, Chestnut and 56th Sts., Philadelphia, 
(M-40) Articles on servicing and oferating methods of truck 
fleet operators, particularly methods for effecting economies 
1500. George T. Hook. $25 minimum, Pub. 

Confectioners Journal, 437 Chestnut St., Philadelphia. (M-25) 
Ulustrated articles on wholesale candy manufacturing compa- 
nies, describing production methods or merchandising policies 


from manufacturer’s point of view. Eugene Pharo. Up to Ic, 
photos $1 to $3, Acc. 
Confectioners News, 437 Chestnut St., Philadelphia. (M-5) 


Illustrated articles, 1000 (or less) on jobbing confectionery busi- 
nesses, showing how named jobbers employ profitable methods 
or policies, also how candy jobbers assist retailers in display 
and disposal of confections. Up to Ic, photos $1-$3, Acc. 


Confectionery and Ice Cream World, 99 Hudson St., New 
York. (W-20) Correspondents in principal cities provide news 
coverage. Fair rates, Pub. 


Converter, The, 111 W. Washington St., Chicago. (M-35) Ar- 
ticles on new products, new processes, efficiency operations of 
envelope manufacturers and other paper converters, including 
manufacturers of paper containers, cartons, boxes. P. . 
Howard, publisher; Blaine S. Britton, Mng. Ed. %c up, Pub. 

Corset & Underwear Review, 1170 Broadway, New York. (M- 
35) Buyer news feature articles for corset and brassiere depart- 
ments, specialty shops. Louise Campe. %c, Pub. 


Corset & Brassieres, 267 5th Ave., New York. (M) Que 
department or specialty shop features. J. H Bowman. ec, 
Cracker Baker, The, 45 W. 45th St., New York. (Chicago of- 


fice, 360 N. Michigan Ave.) (M-20) Stories pertaining to bis- 
cuit and cracker industry; plant writeups; sales stories, prac- 
tical or technical articles; human-interest and success stories. 
a L. M. Dawson. 30 to 50c inch, Pub. 

— and Glass Journal, 1170 Broadway, New York. (M) 
tlastra articles on china and glass sales promotion stunts 
in retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos. John Regan. Me, Pub. 

Curtain & Drapery Buyer & Profits, 373 4th Ave., 
New York. (M) Miustrated features on curtains and draperies 
that would interest buyers of these departments. Alice 
Small. Indefinite rates, Pub. 


Dairy Produce, 110 N. Franklin St., Chicago. (2M-15) Lim- 
ited market for illustrated teptares on ee and mer- 
chandising of dairy products. C. S. Paton. Up to lc, Pub. 

Dairy World, 608 S. Dearborn vig Chicago. (M-10) Factual 
articles on new or remodeled milk plants; new or improved 
products; merchandising ideas of proved merit, on milk and 
milk products, 500-2000, with photos, ads. : Ackerman. 
le, ads $1, photos $1 to $3, up, Pub. 

D and W, 249 W. 39th St., New York. (M-30) Articles 
covering transportation, material handling, storage, water ways 
and terminals, factory migration, warehouse taxes, regulation, 
etc. Eugene Spooner. lc, photos $1.50, Pub. 

rtment Store Economist, 239 W 39th St., New York. 
(Bi-M-25) Articles on department stores—management, systems, 
operations, merchandising, modernization, to 750. Longer by 
special arrangement. Not theories, but factual copy ghosted by 
store executive if possible. Cc. K. MacDermut, Jr. 1%c, photos, 
$2, within six weeks of receipt. 

Diesel Digest, (Occidental Pub Co.) 304 S. Broadway, Los 
Angeles. (M-25) News of new or unusual diesel engine applica- 
tions, illustrations. 25c Col. inch, Pub. (Query on features.) 

Diesel Power, 192 Lexington Ave., New York. (M-35) Ar- 
ticles on economics of Diesel plant operation 2000; photos. 
Lacey H. Morrison. Ic, Pub. 

Diesel Transportation, (Supplement to Diesel Power) 192 Lex- 
ington Ave., New York. Illustrated articles on_ use of Diesel 
engines in locomotives, rail cars, tractors, etc. Lacey H. Mor- 


rison. lc, Pub. 

Domestic ». 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air condisionts trade merchandising and 
technical articles up to . Gothard. ic, Pub. 

Druggists’ Circular, The, 12 pa St. New York. (M-25) 
Druggist — articles. R. W. Rodman. Indefinite rates, Pub. 

Drug Topics, 330 W. 42d St., New York. (W-10) Retail drug 
trade. fas Rennick, Mng. Ed. 1c, Pub. 

Drug Trade News, 330 W. 42d St., New York. (Bi-W) News 
of manufacturers in drug and toilet goods fields. an Rennick, 
Mng. Ed. Indefinite rates. 

Dry Goods Journal, Box 1316, Des Moines, la. (M) Only 
outstanding merchandising- articles about store departmenis 
bought. Largely staff-written. K. I. Boreman. Ic, Acc. 


Editor & Publisher, 1700 Times Bldg., New York. (W-10) 
Daily newspaper trade articles, news items. James Wright 
Brown. $2 a column up, Pub. 

Electrical Dealer, 360 N. Michigan, Chicago. (M-35) Sales 
methods of merchandising electric appliances (including radios). 

Roland Cole. 1c, Pub. 
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Electrical South, Grant Bidg., Atlanta, Ga. (M-10) News and 
features of interest to ae re companies, Southern con- 
tractors, dealers, wholesalers. 1 W. Evans. 4c to 1%c, Pub. 

_Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi-tech- 
nical articles on excavation by power shovel, dragline, dredge, 
clam shell, bull dozers and tractor-drawn scrapers; excavating 
contracts, open pit mining quarry, drainage 500-2000. Arnold 


Andrews. ic, photos $1, cartoons on shovel subjects $1-$2, Pub. 
(Query. ) 
F Management & Maintenance, 330 W. 42d St., New 


actory 
York. (M) Query — on articles on factory management and 
maintenance methods. L. C. Morrow. Good rates, Pub. 

Federated Automotive Suites News, 223 S. Waverly Drive, 
Dallas, Tex. (2M-10) Short news items pertaining to Jocal 
trade associations of auto repair men, tire and battery men, gas 
and oil retailers, etc. (Overstocked.) File name for possible 
aan, C. C. Hayley. 1c, Pub. 

‘eed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) Il- 
lustyated articles on out-of-ordinary merchandising ideas used 
feed dealers 750-1000; specifically from N. E. quarter of the 

. S. David K. Steenbergh. lc, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business “ame ap- 
plicable to the feed trade. Harvey E. Yantis. “%c, Acc. 

Film Daily, 1650 Broadway, New York. (D) News of the film 
industry. J. W. Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25) Illustrated 
articles on all branches of commercial fishing (no sport fish- 
ing). Prefers preliminary outline. Carroll E. Pellisier. Arti- 
cles $5 page, news 25c inch, photos $1, Acc. 

Ford Dealer and Service Field, 407 E. Michigan St., Milwau- 
kee. (M-25) Ford trade articles preferably under 500, on selling, 
service, parts merchandising, administration, Ford super-service 
station operators. Ford truck experience stories from users. 
Walter W. Belson. 1c, Acc. (Overstocked.) 

Food Field Sapte, 330 W. 42nd St., New York. (Bi-W) 
News of the f and grocery product manufacturers. Dan Ren- 
nick. 1c, Dept. items 8c line, Pub. 

F. T. D. News, 251 W. Larned St., Detroit. (M) Florists’ 
trade news, regular correspondents. M. Bloy. Fair rates, Pub. 

Furniture Age, 2225 Herndon St., Chicago. (M-50) Illustrated 
merchandising shorts and home furnishing trend articles 100 to 
1000 in re furniture, rugs, draperies, oil stoves, bedding, toys; 
featuring outstanding fromotions, new stores, model rooms, 
unusual merchandising methods. Must be well illustrated. A 
A. Gary. lc, photos $2, Pub. 

Furniture Index, Jamestown, N. Y. (M) Features and shorts 
on furniture merchandising. L. M. Nichols. 1c, Pub. (Slow 
to pay.) 

Furniture Record, 260 Tremont St. Boston. (M) Feature 
articles on DS ieulers store operation, all departments. Wm. C. 

Pank. %c to 1 c, Pub. 


Garrison’s Magazine, 40 Worth St. New York. (M) Out- 
standing features on department store merchandising. Flint 
Garrison. Excellent rates, Acc. 

Gas Age, 9 E. 38th St., New York. (W) Articles and news 
of gas companies; interviews with public utility heads. Oo. 
Andrews. Ic, Pub. 

liance Merchandising, 9 E. 38th St., New York. (M) 
aienrant features on merchandising of gas ‘appliances, includ 
ing gas-fired air conditioning units. H. O. Andrews. Ic, Pub. 

Geyer’s Stationer and Business Equipment Topics, 260 5th 
Ave., New York. (M) Brief, illustrated articles on stationery, 
office equipment and furniture, allied fields, advertising, etc.. 
hased on actual interviews. Thos. V. Murphy. $5 each, Pub. 

Gift & Art Buyer, 260 Fifth Ave., New York. (M) Brief in- 
terviews, illustrated, on gift and art, home decorative acces- 
sories, greeting card, allied fields, promotion methods, advertis- 
ing etc. Thomas V. Murphy. $5 each, Pub. 

Gloves, Gloversville, N. (M-25) Illustrated merchandising 
articles on gloves. Bethune M. Grant, Jr. Ic, b. 


Hardware Age, 239 W. 39th St., New York. (2-M-15) lLllus- 
traed features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word). Pub. 

Hardware Retailer, Security Trust Bidg., 
Illustrated hardware merchandising features. 


lc, Pub. 

Hardware W. Burnham Bldg., 160 N. LaSalle St., Chi- 
cago. (M) Limited market for hardware merchandising stories, 
also housewares, china, glass 100-1000. 1c, photos $1, after Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on hat trade 
features. Ernest Hubbard. Good rates, Acc. 

Health Foods Retailing, 333 N. Michigan Ave., Chicago. (Q) 
Will now consider 1000 word short short-stories dealing with 
or sie. Foods stores—or a Health Food retailer. Flat rate 
of 

Hea , Piping and Air Conditioning, 6 N. Michigan Ave., 
onan. "(M- 25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air-conditioning sys- 
tems in large buildings up to 2000; mostly 
by engineers. Price. Good rates, Pub. 

Hide and Leather, 300 W. Adams St., Chicago. (W-15) Tech- 
nical tannery and shoe manufacturing articles; brief news articles 
on new products, eoeeeeton methods, sales promotion campaigns 
by manufacturers. Ralph B. Bryan. ic, Pub. (Query.) 

on Magazine, Armco Culvert Mfrs. Assn., Middletown, 

O. (M) Articles on drainage, operation, improvements on pub- 
a highways, etc., use of roads and streets, 800-1200; cartoons. 

8 Spindler. 1c, photos $1, Acc. 


Bulletin, 260 Tremont St., Boston. (M) 
hotel maintenance and management. Wm. C. Pank. 4c, 


Hotel Management, 222 E. 42nd St., New York. (M-25) Arti- 
cles on_ hotel maintenance, operation; oi 
clubs. Action photos. Short ideas. J. O. Dahl. 1%c to 5c, Acc. 


Hotel World-Review, 222 E. 42d St., New York. oan 5) 


Indianapolis. (M-25) 
Glendon Hackney, 


Mostly hotel news. Query on news and features. A. M. Adams. 
% to lc, Acc. 


The Author & Journalist 


House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from housewares, 
bath shops and major appliance departments 300-700. Julien 
Elfenbein. %c, $1 for photos, Pub. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) Ice- 
making, cold-storage, a? articles and news; articles 
on ice merchandising. J. Nickerson. Indefinite rates, Pub. 

Ice Cream Field, 45 W. 45th St., New York. (M-25) Merchan- 
dising and promotion ideas used or planned, for greater oe 
of ice cream, wholesale or retail. Robert Newcomb. %c, P 

Ice Cream Retailer, 1265 Broadway, New York. (2M) on 
and features of ice cream industry. Chas. Christensen. Indefi- 
nite rates. 

Ice Cream Trade Journal, 305 E. 45th St., New York. (M- 
25) Convention reports (on order); articles on management, 
manufacturing, distribution and sales activities of special whole- 
sale ice-cream companies 500-2000. Harry W. Huey. lic, Pub 

Illinois Editor, 306 W. Main St., Mascoutah, Ill. (M-10) 
Fact articles on increasing subscriptions, special edition promo- 
— etc. Arthur D. Jenkins. 1c, Pub. 

snaptomnaene Record, 417 Market St., San Francisco, (M) Ma- 
terial mostly_secured direct from trade, but occasional news 
purchased. (Query.) Osgood Murdock. Varying rates, Acc. 

India Rubber World, Ave., New York. (M-35) 
Technical rubber articles, 500. S. C. Stillwagon. 8c, Pub. 

Industrial Finishing, Blidg., cers of (M-20) 
Articles of interest or value. to industrial users of finishing ma- 
terials, eq Pp in factories, 100-1500. H. Robr 
¥% to lc, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on industrial marketing and advertising. Ralph 
O. McGraw. Ic, Pub. 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M- 20) Merchandising articles and success stories 
ed operations, 500-1000. Hull Bronson. %c, Pub. 

dustry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland (M-Free) Constructive articles for the welder. Irving 

B. Hexter. 1c, Pub. 

Infants’ & Children’s Review, 1170 Broadway, New York. (M) 
Articles on merchandising of infants’ and. ee garments; 
news of buyers. Arthur I. Mellin. %c, P 

Inland Printer, 205 W. Wacker Dr., (M-40) Con- 
structive articles on production, selling, management_problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky (Life 
Edn. W-15; Fire ‘Edn. W- 25) Correspondents covering fire, cas- 
ualty, life insurance in all principal cities. M. R. Mc- 
Gruder. About %c, Pub. 

Insurance Salesman, 222 E. Ohio St., Indianapolis. True sto- 
ries of life insurance pote beneficiaries and policyholders in 
unusual ways, up to 1200 arp prints, candid or action photos 
# life insurance men. Query with name first. $2-$3.50, Acc. 

. C. Robinson. % to 1c, Acc. 

Blue Printer, 506 S. Wabash Ave., Chicago. (M- 
30) Illustrated technical articles on blue printing, ae copying, 
mechanical and constructive engineering, 2000 or less. Glen Ed- 
wards. Ic, photos $1,. b. 


Jewelers Circular-Keystone, 239 W. 39th St., New York. 
(M-25) Illustrated stories on window display, advertising, sil- 
verware merchandising, watch merchandising, based on ex- 
perience of some well-rated jeweler. F. V. Cole. 40c inch, 
photos, $3, Pub. 


Laundry Age, 330 W. 42d St., New York. (M-25) “How” 
—— on laundry operation. J. M. Thacker. Indefinite rates, 

Laundryman’s - Cleaner’s Guide, Commercial Exchange Bldg.. 
Atlanta, Ga. (M-50) Articles on merchandising, advertising. 
»vroduction, selling, management, delivery fleets maintenance. 
aba of production line, etc., in modern steam laundry and dry 
cleaning plants, 750-1200. % to 1c, photos 50c to $1, Pub. 

Linens & Domestics, 1170 Broadway, New York. (M-35) Trade 
and feature articles on linen goods, blankets and towels; in- 
terior or window display photos. Query on anything special. 
Julien Elfenbein. %c, photos $1, Pu 
Liquor Store and Dispenser, 205 E. 42nd St., New York. 
(M-30) Illustrated qarebanticiog articles 800 for wine and 
liquor retailers, hotels and © > ‘om cartoons. Hartley W. 
Barclay. 1%c, photos $1.50, 
Lubrication and Maintenance and Petroleum Marketer, 624 S. 
os Ave., Chicago. (M) Entirely staff-written. Brandon 
ourke. 

_ Luggage and Leather Goods, 1170 Broadway, New York. (M) 
Successful merchandising plans, department store handbag and 
luggage departments. nusual window displays and interior 
layouts. News about buyers. Arthur Mellin. %c, Pub. 


Magazine of Light, The, Nela Park, Cleveland, O. (8 issues 
a year-20) Feature articles of modern lighting installation 
with a merchandising and engineering appreciation, 1000. J. 
Tugman. lc, Acc. 

Meat, 2244 Calumet Ave., Chicago. (M) Query editor on 
feature articles based on interviews with meat packing officials 
on ——- methods or merchandising ideas. M. L. Samson. 
lc, Pu 

Meat Merchandising, 105 S. 9th St., St. Louis, Mo. (M-20) 
Articles on personnel management; unusual merchandising 
schemes for meat or canned goods ccllection and delivery 
methods. Frank J. Maher. 1c, Pub. 

Men’s Wear, 8 E. 13th St., New York. News and features on 
aes wear departments or stores. H. J. Waters. Good rates, 

Mida’s Criterion, 400 W. Madison St., Sie (M) News of 
liquor and wine trade. Query. R. B. Jr, c, Pub. 

Mill & Factory, (Conover-Mast Corp.) ry E. 42d St., New 
York. (M-35) ory editor for copy of magazine and instruc- 
tions. Hartley arclay. lc up, usually Acc. 7 

Modelmaker, Wauwatosa, Wis. (Bi-M-25) Articles, to 
2000, describing working steam model cnet 
power boats, model stationary engines. C. Kalmbach. "he 
approx., Pub. 
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Modern Brewer, 205 E. 42d St., New York. (M-40) Inter- 
views with brewers and brew-masters on technical problems; 
biographical sketches of brewery executives on assignment only. 
Hartley W. Barclay. lc up, usually Acc. 

Modern Packaging, 425 4th Ave., New York. (M-50) Illus- 
trated articles on package production and merchandising window 
Fae counter display, on assignment only. A. Q. Maisel. 1 to 4c, 

*ub. 

odern Plastics, 425 4th Ave., New York. (M-50) Articles on 
plastic materials, plastic products, uses, adaptations, on assign- 
ment only. E. Lougee. 

Modern Retaili 250 Sth Ave., New York. (Q) Illustrated 
short articles detailing successful sales ideas, methods and stunts 
of small stores selling stationery, office supplies, school needs, 
novelties, etc. Photos of stores. David Manley. 1c, Pub. 

Modern Stationer, 250 5th Ave., New York. (M- al Illustrated 
dealer stories. David Manley. 1c, photos $2.50, 

Motor, 572 Madison Ave., New York. (M) pion on mer- 
chandising, service and management for new car dealers, re- 
pair- operators, automotive jobbers. Neal G. Adair. Good 
rates, ub 

Motor Servien, 549 W. Washington Blvd., Chicago. (M) 
Garage management articles. Illustrations needed showing ad- 
vertised equipment in use. Submit outline. Herb Packer. Good 
rates; Acc. 

Motorship and Diesel, 192 Lexington Ave., New York. (M-25) 
News items on Diesel powered boats and short articles on 
marine Diesel performance. L. R. Ford. ic, Pub. 

Music Trades, 113 W. 57th St., New York. (M-25) News and 
features of the music business. W. J. Dougherty. 1c, Pub. 

National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features of interest to the bottled soft drink industry. W. B. 


Keller, Jr. $7.50 renege Pub. 
National Carbonator & Bottler, Commercial Exchange Bldg., 
Atlanta. (M-50) Illustrated articles on merchandising, ‘advertis- 


ing, production, selling, management, delivery fleets for soft 
drink industry, in actual use, 750-1250; news items 50-100. “%c. 
to le, photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., New York. (M-25) 
Feature articles; short items 100-1000 cleaning and dyeing 
trade; photos. Paul C. Trimble. About Ic, Pub. 

National Clothier, Merchandise Mart, Chicago. ee 
merchandising ideas, features. Allen Me, Pi 

National Florist Service = Fifth 
York. (M) Constructive artic flower merchandising. 
‘*‘Name’’ articles must be based on "Sebievions with members 
of — Florists Service, Inc. James Madison Aubery. 


National Jeweler, La Salle St., Chicago. (M-25) Lim- 
ited market for street articles with news and merchandising 
slant. 250 to 500. Francis R. Bentley. % to lc, Acc. 

National Provisioner, 407 S. Dearborn St., Chicago. (W-20) 
Practical illustrated merchandising articles on meat ~o 
plants, meat distribution from plant to consumer. Paul I. Ald- 
rich. up, Pub. 

National Sign Journal, 729 Broadway, Denver. (Bi-M) News 
of the sign industry; features on outstanding sign campaigns, 
and men prominent in the sign world. Orville J. Grisier. “c 
up, Pub. 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. (W-5) 
Merchandising articles about or of interest to millers and whole- 
sale distributors; illustrated articles on new wholesale groceries, 
grocery warehouses; oer markets, co-op. establishments, Car- 
roll K. Michener. Ye, Acc. 

Notion and Novelty Review, 1170 Broadway, New York. News 
of notion Saageneet buyers. Merchandising features. A. I. 
Mellin. %c, 


Occupational Hazards & Safety, 812 Huron Road, Cleveland. 
(M) rticles describing ways and means of minimizing or 
or. <7 health and accident hazards in general industry. 

c, Pub. 

Office Appliances, 20 N. Wacker Dr., Chicago. (M-25) Articles 
on selling office equipment 1200. Evan Johnson. 30c inch. 2 
cols. to page; 20c nag yA cols. to page. Pub. 

Optometric W. Wabash Ave., Chicago. (W) Opto- 
metric profession oat miscellany. Indefinite rates. 

Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, 
advertising. F. C. Felter. Nominal rates, Pub. 

Packing & Sat ng, 30 Church St., New York. (M-25) Items 
of interest to packing and shipping Depts. of industrial compa- 
nies, on packing, loading, a ans, distribution, loss and dam- 
_* in ghiopine. etc., 1000. . Bonnell, Jr. % to 1c, photos 


812, Huron Road, Cleveland. (M) Articles 
dealing with specification, purchase, and printing processes of 


fine papers. 1¥%c, Pub. 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. (M- 
20) Merchandising articles on gift and picture shops, photos. 
J. C. Raleigh. About %c, photos, 50c to $1, Pub. 


Playthings, 381 4th Ave., New York. (M-25) Merchandising 
articles on dolls, tove,. games. Accounts of toy store promo- 
tions, to 2 J. M. Cloud. Payment according to value. 

Plumbing ond Heating Journal, 515 Madison Ave., New York. 
(M-25) Articles covering current trends in plumbing and heating 
business; unusual merchandising, management methods of suc- 
cessful win high-grade human-interest il- 
lustrations, 1000. oellisch. Good rates, Pub. 

330 W. St. .» New York, (M-35) Technical articles 

power generation by engineers or power executives, up to 
a $10 to $12 page, 1000 words, Pub. 
ower Plant » 53 W. Jackson Blvd., Chicago. (M- 
ash on wer appliances and use, 500- 
1500. Ralph E. Turner. 6/10c, 

Power Wagon, 536 Lake 
on operation and maintenance of large fleets. 
berg. lc, Pub. (Slow to use.) 

Practical Builder, 59 E. Van Buren St., Chicago. (M-10) Cor- 


Articles 
W. Strom- 


rect technical articles on residential and — business build- 
ing, with “‘how-to-do-it”’ 
inch, Pub, 


standpoint, 300. 1 W. Hanna, 70c 
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Printing, 41 Park Row, New York. (M-25) Printing plant 
and sales management articles up to 1200, trade news of em- 
ploying printers and their piants. Charles C. Waldon, Jr., Ed.; 
Ernest F, Trotter, Mng. 30c inch, photos, $1 and $2, Pub. 

Progressive Grocer, 161 6th Ave., New York. (M-20) Illus- 
trated idea articles 100-200, grocery trade articles, especially 
success stories, 1200-1500; photos. Ralph inder, 1 to 
2c, Acc. Original jokes with grocery slant, $1 each. Attrac- 
tive photos of food window and interior displays, meat displays, 
$3 to $5 each. 

Publishers Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to the hook trade 1500-2000. Fred- 
eric G. Melcher. 1c, 10th of mo. following Pub. 


Radio & Electric Appliance Journal (including The Radio Mer- 
chant), 1270 6th Ave., New York. (M) Trade news and features. 
Limited market. Daniel Webster. Fair rates, Pub. 

Radio Retailing, 330 W. 42nd St., New York. (M) Illustrated 
features on radio merchandising, 100-500. W. MacDonald, 1c up. 

ce. 

Radio To-day, 480 Lexington Ave., New York. (M) News 
and features of trade. Dr. Orestes H. Caldwell. 1c up, Pub. 

Radio Weekly, 99 Hudson St., New York. (W) Correspond- 
ents in principal cities provide news coverage. Low rates, Pub. 

Railway Mechanical Engineer, 30 Church St., New York. (M- 
35) Railroad shop kinks, photos. Roy V. Wright. 50c inch, Pub. 

Real Estate Record, 119 W. 40th St., New York. (W-50, 
M-25) Articles on building management (office and apartment 
buildings). Norbert Brown. 1c, Pub. 

Refrigeration, 711 Glenn St., S.W., Atlanta, Ga. (W-10) 
Name and fact stories on ice refrigeration and merchandising 
of ice and ice refrigerators. R. Wesley Baxter. $4 column, Pub. 

Restaurant Management, 222 E. 42nd St., New York. (M-25) 
Pictorial shorts; short articles on cafeterias, counter lunch 
rooms, store and industrial restaurants; illustrated; short ideas. 
J. O. Dahl. le up. Ace. 

Retail Bookseller, The, 55 5th Ave., New York. (M-15) Se. 
groves articles of practical interest to booksellers and rental 

ibrary proprietors, 1500-2500. Francis Ludlow. ic, Acc. 

Retail Ledger and Homeware, 260 Tremont St.. Boston. (M) 
Articles on department store management, promotions, etc. 
Wm. C. Pank. Xe, 

Retail Tobacconist, 1860 Broadway, New York. (M-15) i 
ticles on business ze of successful tobacconists 500-1 
H. P. Patrey. %c, Pi 

Rock Products, 205 cool Wacker Dr., Chicago. (M) Articles on 
cement, lime, indy sum quarries, sand and gravel plant opera- 
tions, etc. nite rates, Pub. 

Rough seinen: 222 E. Ohio St., Indianapolis. (M) Business- 
getting ideas of interest to automobile, casualty, fire and marine 
insurance salesmen. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M-25) Articles of 
interest to manufacturers of rubber products up to 2400. M. E. 
Lerner. $8 page, Pub. 


Francisco Styles and Selling, 507 Montgomery St., San 
Francisco. (M) Very brief selling ideas used by eg Coast 
dry goods, department and women’s stores. 20c inch, Pub, 

Seed World, 223 W. Jackson Blvd., -. (2M) Arties on 
growing and merchandising seeds. W. L wald. 4c, Pu 

Service, 19 E. 47th St., New York. (M-25) Technical or semi- 
technical articles of interest to the radio service man, and dis- 
tributor of radio parts and accessories, Robert G. Herzog.1c, Pub. 

Shipping Management, 404 4th Ave., New York. (M-25) Ar- 
ticles of interest to sh s of | manufacturing, whole- 
saling, and retailing firms. "t: Pub. 

Shoe Repairer and Findings Dealer, 111 Summer St., Boston. 
(M-20) News and features on progressive 
—- of outstanding repair shops. W. C. Hatch. $4 per 


Shoe Repair Service, 702 Commercial Bidg., St. Louis. (M- 
Gratis) Constructive articles pertaining to shoe —— by 
high-grade shoe rebuilders, 300-1500; fillers 50-100. A. 3 
Fingulin. %c to lc, Pub. 

Soda Fountain Magazine, The 420 Lesingien Ave., New York. 
(M-15) Illustrated articles on business —— methods _ for 
soda fountains, soda lunches, up to 1000. Duncan Ross. Ic, Pub. 

Southern Funeral Director, 711 Glenn St., S.W., Atlanta, Ga. 
(M-25) Articles of interest to southern morticians; merchandis- 
ing in display rooms, collections, advertising. J. C. Edwards. 
% to 1%c, Pub. 

Southern Hardware, 1020 Grant oe Atlanta, Ga. (M-25) 
Illustrated articles on management and merchandising methods 
in southern hardware stores. T. W. McAllister. 1c aa Pub. 

Southern Knitter, Clark Pub. Co., Charlotte, N. C. (M) Tech- 
nical articles aining to knit goods manufacturers. David 
Clark. Indefinite rates, Pub. 

Southern Printer, Mortgage Guarantee Ran Atlanta. (M) 
Illustrated practical, factual articles 750, ba on actual expe- 
Bag of printers in 14 southern states. William D. Harris. 

Oc, Col. inch, Pub. 

Southwestern Baker, 542 M.&M. Bldg., Houston, Tex. (M-10) 
News and features of Texas, Arkansas, Louisiana, neem ig i, 
So. Carolina, Tennessee, Texas, Alabama, Florida, G Ri 
Carolina, Oklahoma and New Mexico baking ae 
Tunnell. % to lc, photos $1, Pub. 

Southwestern Bottler, P. O. Box 1922, San Antonio, Tex. 
(M-25) Practical merchandising articles based on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana and 
Arkansas. Laney McMath, %c up, Pub. 

Spice Mill, The, 106 Water St., New York. (M-35) Feat re 
articles on tea, coffee, spices, condiments and flavoring, e¢pe- 
cially dealing with practical manufacturing and merchandi<«ing 
problems. H, F. Watkins. % to lc, Pub. 

Spirits, 220 E. 42nd St., New York. (M-25) Short items on 
activities of and spirit distributors ani their 
salesmen. A. B, Greenleaf. Me, 

Sporting Goods Dealer, The, Acie os Olive Sts., St. Lows, 
Mo. (M) Illustrated interviews ons; rting goods merchandis- 
ing, store arrangement, news. H. G, Heitzeberg. %c up, Pub. 


i 
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Sporting Goods Journal, 330 S. Wells St., Chicago. (M) 
Specific articles describing merchandising programs of sports 
stores, 500-1000; photos. E. V. Perkins. %c up, Pub. 

Sporting Goods Retailer, 1819 Broadway, New York. o™® 
inaneaten — on merchandising of sporting goods. O. T. 
Baxter. 4c, P 

Sports Age, pol Merchandise Mart, Chicago. (M) Query on 
articles embracing detailed, specific merchandising programs 
actually and_ successfully applied in selling sporting goods, 
1500. Ames Castle. %c, Pub. 

Sportswear Review, 93 ‘Worth St., New York. (M) Regular 
protected correspondents in principal cities. Not interested in 
free-lance contributions. Bertram M. Lebhar. 1%c to 2c, Pub. 


Starchroom Laundry Journal, 305 E. 45th St., New York. (M- 
25) Feature articles on the laundry business, 1000. Noel Grady. 
% to lc, Pub. 

per Market Merchandising, 45 W. 45th St., New York. (M) 
Illustrated articles, and news items, on management and opera- 
tion of super markets. M. M. Zimmerman. %c, Acc. 


Surgical Business, 220 Elizabeth Ave., Newark, N. J. (M) 
Articles of interest to manufacturers, wholesalers, dealers and 
salesmen of surgical supplies, instruments, equipment and ap- 
pliances, covering buying, selling, merchandising, advertising 
and promotion, systematizing, accounting, credits and collec 
tions, to 1000. A, August Tiger. Ic up, Acc. 

Syndicate Store Mérchandiser, 79 Madison Ave., New York 
(M-20) Interior and exterior photos of outstanding 5 and 10 
cent store displays; news of personnel changes, with photos; 
new stores with photos. Preston J. Beil. '% to lc, Acc. 


Telegraph Delivery Spirit, Suite 805, H. W. Hellman Bldg., 
Los Angeles. (M- 720) Illustrated business- building features of 
florist trade, covering T. D. S. subscribers and florist supply 
Sowers, wholesalers of flowers. Kenneth W. Heck. 
“ec, Pub. 


Tire Rebuilders News, 1207 Park Ave., New York. (M-20) 
1000-2000 word features, short news items, photos, Specializes 
in practical ideas for retreading, vulcanizing and tire repair 
shops. Douglas W. Clephane. % to lc, Pub. 


Tire Review, 31 N. Summit St., Akron, Ohio. (M) News of 
tire trade; merchandising articles on tire retailers, retreaders, 
etc. Edward S. Babcox. 1c, Pub. 


Tires Magazine, 420 Lexington Ave., New York. (M-25) Mer- 
chandising and servicing articles on tire retailers and super- 
service station operators 1500-2000. Jerome T. Shaw. % to lc, 
news items 25c inch, fillers Yc, photos $2, Pub. 


Toilet Requisites, 101 W. 3ist St., New York. (M) Class 
magazine for retailers of the better types of toilet goods includ- 
ing department stores and retail druggists with specialized toilet 
goods departments. Features dealing with dealer helps, ideas, 
general news items. Elmer Sheets. 1c, Pub. 


Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M) Tech- 
nical articles on mass manufacturing methods, new processes, 
new types of fixtures, etc. up to 1200. Roy T. Branson. $10 
page (3 ccl, 10 in. 10 pt.), Pub. 


Tourist Court Journal, Temple, Tex. 
articles covering operation of tourist camps. 
Ridout. Ind. rates. (Stocked for six months.) 


(M-25) Constructive 
2000-2500, Seth 


The Author & Journalist 


Toys and Bicycles, 307 N. Michigan Ave., Chicago. (M) IIlus- 
trated merchandising features from leading toy departments and 
stores, 250-1000. orena Daugherty. %c, Pub 

United States Tobacco Journal. 99 Hudson St., New York 
(W) Correspondents in principal cities provide news coverage. 
Fair rates, Pub. 


Venetian Blind Dealer, 431 S. Dearborn St., Chicago. (M) 
Articles on merchandising of Venetian blinds; also photos and 
items showing interesting and unusual applications. 
Pendleton. Ic, Pub. 

Voluntary and C 
32d St., New York. 
untary and cooperative organizations 1000-2000. 
photos $1, Pub. 


Wallpaper Magazine, 9 E. 40th St., New York. 
promotion, success stories, new ideas in dealer display. 
2000; trade news. A. Louise Fillebrown. 1c, Pub. 


Welder, The, Waltham Cross, Hertfordshire, England. (M) 
Illustrated technical articles on welding jobs, 1500. E. Dacre 
Lacy. About Ic, Pub. 

Welding Engineer, 608 S. Dearborn St., Chicago. (M) Tech- 
nical and Pamir = ‘articles of interest to welding departments 
and shops. Ralph S. Kenrick. 1c, Pub. 

Western Beverage, 627 Mills Bldg., San Francisco. (M-15) 
Articles covering winery and spirits industries of West. Wm. 
W. Paul. No payment. 

Western Brewing World, 304 S. Broadway, Los Angeles. (M) 
News and features of brewing industry of West. Robt. J. 
Pritchard. Query on features Good rates, Pub. 

Western Confectioner Ice Cream News, 304 S. Broadway, 
Los Angeles. (M-25) Features on successful merchandising 
methods of candy and ice cream manufactures and manufacturing 
gee in the West. Query. Geo. F. Haines. 25c inch, Pub. 


Western Construction News, 333 Kearney St., San Francisco. 
(M- oS) "hedaee on all phases of Western civil engineering. 
Ballard. Varying rates. 

Western Flying, 304 S. Broadway, Los Angeles. (M) Practi- 
cal, helpful ‘‘how to” articles on aviation sales, service produc- 
tion, or aircraft operation. Query on features. Robert J. 
Pritchard. 25c inch, Pub. (Overstocked.) 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. Indefinite rates, Pub. 

White Collar, Plainfield, N. J. (M) Brief how-to-do fact 
articles and handikinks 100-300, by experienced office people. 
Russell A. Dorsey. $1 to $2.50 per article, Pub. 

Wholesaler’s Salesman, 330 W. 42nd St., New York. (M-25) 
Query editor on experience stories of wholesalers’ salesmen in 
selling electrical products. J. D. Benson. $15 to $25 article, Pub. 

Wine & Liquor Retailer, 444 Madison Ave., New York. (M) 
Illustrated merchandising features of interest to liquor retailers. 
Louis Schwartz. Mec, Pub. 

Wine Review, 304 S. Broadway, Los Angeles. (M-25) Ar- 
ticles of interest to wineries; news items. Query on features. 
H. H. Marquis. 25c inch, Pub. 

Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and building supply dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, Pub. 


tive Groups Magazine, The, 114 E. 
(M) Constructive articles for heads of vol- 
Gordon Cook. 


(M-25) Sales 
1000- 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


American Boy, The, 7430 2nd Blvd., Detroit, Mich. (M-15) 
Boys, high- or Ay and college age. Short-stories up to 4500, 
Western, mystery, sports, detective, etc., Humor. illers 300, 
with action photos on achievements of boys; picture spreads. 
Franklin M. Reck, Mng. Ed. 2c up, Acc. 


American Farm Youth Magazine, Jackson at Van Buren, Dan- 
ville, Ill. (M-10) Outdoor, rural, modern agricultural articles 
100-1000, adventure, mystery, action short-stories 1000-4000, 
adventure novelettes 6000-12,000, jokes, news iems on FFA ac- 
tivities. Robert Romack. %c up, photos 50c to $2, Pub. 


American nepeper Boy, 416 N. Marshall St., Winston- 
Salem, N. CN (M) Short- hg newspaper carrier boy charac- 
ters, by authors hee with modern newspaper boy duties, 
2000-3000. Bradley Welfare. $10 per story, Acc. 


Boys’ Life, 2 Park Ave., New York. (M-10) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short-stories 2000- serials 2 to 4 installments of 5000. 
James E. West; Irving Crump, Mng. Ed. 1% c up, Acc. (Well 
stocked. ) 

Road for Boys, 729 Boylston St., sien, (M-10) Older 
hoys’ interests. Aviation, sport, adventure, humorous short- 
stories 2000-3500; serials up to 40,000; articles 1000-1500. Pho- 
tos. Clayton H. Ernst. %c up, Pub. or Acc. 


GIRLS 


American Girl, (Girl Scouts, Inc.) 14 W. 49th St., New York. 
(M-15) Girls, ages 10 to 18. Action short-stories 2500-3700; 
articles 1500-3000. Anne Stoddard. lc up, Acc. 


BOYS AND GIRLS 


Child Life, (Rand, McNally & Co.) 536 S. Clark St., Chicago. 
(M-25) Ages up to 12. Short-stories, articles, poems, usually 
planned with editor, up to 1800. Wilma McFarland. “%c up, Acc. 
(Overstocked. ) 


Children’s Play Mate Magazine, 100 S. 9th, Richmond, Ind. 
(M-15) Mystery, adventure short-stories for boys and girls 


. to 14, 1800 wds.; nursery stories for children 5 to 9; 500 
Esther Cooper. lc to 3c, usually Pub, 


work, Harold A, 
each, Pub, 


Jack and Jill, (Curtis) 626 Ledger Bldg., Philadelphia, Pa. (M) 
Primary children, under 9 years. Not yet in market. 


Parade of Youth News Service,, 1727 K. St., N.W., Washing- 
ton, D. C. (W) Boys and girls high-school ages. Short-stories 
up to 2060, serials 2 or 3 parts 2000 each; boy, girl or animal 
characters. William Kroger. $10 up per story or install- 
ment, Pub 

St. Nicholas, 420 Lexington Ave., New York. (M-25) Boys and 
girls 6 to 16. Distinctive action short-stories up to 3500; serials 
by commission; brief amusing verse; travel, nature articles. 
Vertie A. Coyne. lc up, verse 25c line, Pub. 

Story Parade, 70 5th Ave., New York. (M-15) Children 8 to 
12. Vaveuiie short-stories, articles, plays, up to 2500; high-liter- 
ary standard; poems. L. Parker. ic, Pub. 

Two to Teens, 401 Berger Bldg., Pittsburgh, l’a, (Q-25) 
Children 12 years up. Short-stories 1 -150) serials 5000, 
verse 36 lines. Mary S. Powell. %c up, poems 10c line, Pub. 


Young America, (Eton Pub. Corp.) 32_E 57th St., New York. 
Young yrs up to 18. Short-stories 900-1000; serials 3 to § 


parts 2500 each installment. Louis A. Langreich. $10 per 
short, serials lc, Pub. 
Youth Today, 250 Park Ave., New York. (M-25) Reprint ar- 


ticles of interest to boys and girls, 14 to 18. Will consider 
unusually good original articles, 1500; short-stories 2500, Harry 
Miller. 1c, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, K: Comten, (David McKay Co.) 604 S. Wash- 
ington Squ., Phelan ia, (M-10) Cartoon strips chiefly 
obtained from King Features Syndicate; some original work. 
Feature pages; juvenile serial stories 6 parts, 2500 words each. 
Margery McKay. Good rates, Acc. 

Circus, (Globe Syndicate) 16 E. 48th St., New York. (M-10) 
Cartoons, comics, puzzles, prize contests. ‘Rates not at hand. 

Cc k Funnies, (Whitman Pub. Co.) Poughkeepsie, N. Y. 
(M-10) Cartoons, comics, principally from syndicates, adventure 
serials. Rates not at hand. 

New Adventure Comics, 

Comics, Inc.) 480 

Lexington Ave., New York. (M-10) All use original comic 
and narrative strips. Vincent Sullivan. Good rates, Acc. 

Famous Funnies, 50 Church St., New York. (M-10) Cartoon 
strips obtained from regular sources but considers original 

Moore. Action short-stories 1500, 5 
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Funny _ Picture Stories, Little Giant Comics, Little Giant 
Movie vie "Funnies, (Centaur Pubs.) 461 8th Ave., New York. 
Cartoons, comics, mystery and adventure short-stories, Rates 
not at hand. 

Feature Funnies, (Comic Favorites) 369 Lexington Ave., New 
York. (M-10) Comic strips, chiefly of syndicated origin. Rates 
not at hand. 

Mickey Mouse Magazine, (K, K. Pubs., Inc.) 1270 6th Ave., 
New York. (M-10) Not in the market. 

Popular Comics, The F Comics, (Dell) 149 Madi- 
son Ave., New York. (W-10) Comic-strip material, chiefly fur- 
nished by syndicate or staff artists. Arthur Lawson. 

Tip Top Comics, Comics on Parade, (United Features Syndi- 
cate) 220 E. 42nd St., New York. (M-10) Chiefly syndicate 
material, but will consider comic strips, cartoons, and car- 
toon ideas, juvenile jokes. Fred A. Methot. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 


Challenge, (Presbyterian Pubs.) 73 Simcoe St., Toronto, Can- 
ada. (W-3) Young people, 16 years up. Adventure, achieve- 
ment, moral short-stories 2500-3000, articles 1000-2500, fact items, 
fillers, verse. A. MacEachern. Varying rates, Pub. 


Classmate, (Methodist Book Concern) 420 Plum St., Cincin- 
nati. (W-5) Young people 18 to 24. Not interested in unsolicited 
material. A. D. Moore. 


Epworth Herald, 740 Rush St., Chicago. (2-M-6) Articles and 
short-stories of interest to young Methodists, high school, col- 


lege ages, 800; aorieie ; mature, religious verse up to 20 
W. E. J. Gratz. About %c, verse about 15¢ 
ine, Pub. 


Epworth Highroad, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. (M) Young le 16 to 24. Short-stories 2500- 
4000; serials, 4-6 chapters; illustrated articles 1000-1800; strik- 
ing photos. Miss Rowena Ferguson. %c up, Acc. 

Forward, (Presbyterian Bd. of Christian Education) 910 With- 
erspoon Bidg., Philadelphia. (W) Young people, 18 to 4 years. 
Short-stories 3000; serials not over 8 chapters, 3000 each; illus- 
trated articles 1000; editorials 400-800; young viewpoint, in- 
teresting style. Park Hays Miller. 50c per 100 words, Acc. 
(Christian Bd. of Pub.) Beaumont and Pine, 
St. Louis, Mo. (W) Young people and adults. Moral short- 
stories 2500-3500; serials 20,000-25,000; illustrated articles; 
poems; editorials, fillers; photos. $3.50 per M, Acc. 

Onward, Box 1176, Richmond, Va. (W-3) Presbyterian young 
people. Character building short-stories, serials, short articles, 
editorials. Miss Clarabel Williams. $3 to $5 per M., Acc. 

Onward, (United Church Pubs.) 229 Queen St. W., Toronto. 
(W) Young people. Short-stories, articles, — verse, 
nature and science material. Archer Wallace. “4c, A 

Our Young People, (Brethren Pub. House) 16-24 S ug EM St., 
Elgin, In. (W) Young 13 to 20 and older. General 
miscellany. Low rates, Acc. 

Sunday Sompanton, The, 261 Broadway, New York. (W) Cath- 
olic juvenile for parish schools. Fiction; current events, mis- 
cellany. M. A. Daily. Rates not stated. 

Try, (Baptist Sunday School Board) 161 8th Ave., N., Nash- 
ville, Tenn. (W) Young people, years up. Adventure, 
achievement short-stories 1 descriptive, biographical, 
travel articles up to 2000 (authorities must be cited); verse; 
short editorials 200-500. Wallace Greene. ‘%c, verse $1 to 
50, 

(United Brethren Pub. House) 240 W. Sth 
Young people. Short-stories 1500-3000; se- 
rials, miscellany. E. E. Harris. $1.50 to $2 per M., Acc. 

Young People’s Paper, (Am. Sunday School Union) 1816 Chest- 
nut St., Philadelphia. (W) Late teen ages. Interdenominational 
feature and inspirational articles; short-stories up to 2500; se- 
rials 13,000; fillers 200-800. $4 to $5 per M, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. 
(W) Ages 18 to 25. Short-stories 2500; serials 2 to 6 chapters 
of ey scientific, popular articles; editorials 100-400. Good 
rates, Acc. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincinnati. 
(W) Boys 13 to 17. Wholesome short-stories 1800-2000; serials, 
articles, miscellany. ‘%c up, Acc. 


*s World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 13 
to 18. Short-stories 2200-2500; serials 4 to 6 chapters, 2200- 
2400 each, scientific news items with photos; successful boys 
"ioe verse; editorials 75-200. Good rates, Acc. 


fgaieed Church Publications) 299 Queen St., 
Wa Teen-age boys. Short-stories, se- 
Catholic The, 1300 Foshay Tower, Minneapolis, Minn. 
(M-10) Wholesome action short-stories 2200- 2500; articles for 
boys. J. S. Gibbons. % to lc, Pub. 


Pioneer, The, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., a (W) Boys 11 to 15, Short- 
stories 2500-3000; serials 6 to 8 chapters 2500 each, illustrated 
articles 800-1000; non-preachy editorials; cartoons; verse, Park 
Hays Miller. $5 per M., photos 50c, Acc. 


Target, Book 420 Plum St., Cincinnati 
(W-2) Boys 9 to 15, Alfred D Moore. No unsolicited material. 


Youth’s World, Am. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-2) Boys, 13 to 16 Short-stories 1 500; 
serials 4 to 8 chapters 2500 each; articles 500-900; charac- 
ter-building editorials up to 600; handicraft ; fact items, photos, 
Miles W. Smith. $4.50 per M., Acc, 
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(Girl) 


Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short-stories, se- 
rials, verse, photos. Agnes Swinarton. “4c, Acc. 

Catholic Girl, The, Belleville, Ill. (M-10) Girls, high-school 
age. Wholesome, romantic, mystery, school short-stories 2500; 
vocational articles 1500-2500. B. Suess. About %c, Pub. 

Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati, O. (W) Girls 13 to 17. Wholesome short-stories 1800- 
2000; serials; miscellany. Maud V. Rouse. “ec up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Il. (W) 
Girls 14 to 18. Short-stories 2000-2500; serials 2 to 6 chapters, 
2200 each; illustrated occupation articles 150-180; editorials 
75-200. Good rates, Acc. 

Girl’s World, (Am. Baptist Pub. Society) 1701 Chestnut St., 
Philadelphia (W-2) Girls 12 to 16. Wholesome action short- 
stories 2500; serials, 2500-word chapters; informative articles 
200-800; Sa eee — up to 500; photos. Miles 
W. Smith. $4.50 per M, 

Portal, (Methodist hy a 420 Plum St., Cincinnati, 
O. (W-2) Girls 12 to 18. No unsolicited material. 
’ Gardens, (Presbyterian Bd. of Christian Education) 
910 Witherspoon Bldg., iladelphia. (W) Girls 12 to_ 15. 
Short-stories 2500-3000; serials 6-8 chapters, 2500 each; illus- 
grated ee editorials, verse, cartoons. Park Hays Miller. 
Acc 


(Boy and Girl) 


Ambassador, The, (Degg Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. 13° 17. 2500- 
3500; illustrated a ha 1500-2000 to stanzas. 
(Give source on factual material.) Novella” pillar Preston. 
Acc. 

Cargo, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn, (W) Teen-age boys and girls. Short-stories 2500-3500; 
serials 3 to 10 apters, usually on assignment; striking 
photos. Rowena Ferguson, Robert A. McGaw. %c up, Acc. 

Christian Youth, 321 N. 13th St., Philadelphia. (W) Teen 
ages; interdenominational. Wholesome short-stories with Chris- 
tian teaching and uplift 200012200; fillers; nature, fact, how- 
to-make-it articles 300-1000; Bible puzzles. Charles G. Trum- 
bul; John W. Lane, associate. $10 a story, fillers $i to $4, 
puzzles 50c to $1, Acc. 

Fri riend, The, (United Brethren Pub, House) Dayton, O. (W) 
Boys’ and girls’ moral, educational short-stories 1000-2500 ; 
serials 2 to 8 chapters; informational, inspirational articles 
100-800; short verse. J. W. Owen. $1 to $5 per story, poems 
50c to $2, Acc. 

Highway, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Boys and girls, 12-18. Short-stories not 
over 2500; serials, 8-12 2500-word chapters; poems up to 20 
lines; illustrated articles 100-1000. Frances Woolery. $3.50 
per M, Acc. 

Lutheran Young Folks, (Lutheran Pub. House ~ 1228 Spruce 
St., Philadelphia. (W) Boys and girls over 14, Illustrated de- 
scriptive articles; short-stories 3000-3500; serials 6-12 chapters. 
Fair rates, Acc. 

Sunday School Mes: er, (Evangelical Church) 3rd and Reily 
Sts., Harrisburg, Pa. Young people, 12 to 17. Short-stories, 
atticles, verse, photos, serials. W. E. Peffley. Low rates, Acc. 

Venture, (Evangelical Bd. of Christian Ed.) 1724 Chouteau 
Ave., = Louis, Mo. (W) Early teen-age adolescents. Verse. 
Fred E. McQueen. 5c line, Acc. 

Young Canada, (Presbyterian Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-02) Junior teen-age boys and girls. 
Short-stories 2000; short articles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 500. N. A. 
MacEachern. M. A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Boys and girls, junior high age. Short-stories up to 1200, high 
ideals. Mrs. Mary Pflaum Fisher. %c to lc, Acc. 

Young Israel, 3 E. 65th St., New York. (M-10) Children un- 
der 13. Short-stories, articles of Jewish interest, 1200-2000; 
verse. Elsa Weihl. Under Ic, verse $3 to $5, Acc. 

Young People, (Augustana Book Concern) Rock Island, 
Ill. (W) Articles and short-stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates; payment quarterly. 

Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, character-building, relig- 
ious short-stories 1000-2500; serials 8 to 15 chapters; verse 3 to 
8 stanzas. Ida Byrd Rowe. $3 per M, Pub. 

Young People’s Standard, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Short-stories up to 1500, articles 
up to 1200; verse up to 20 lines, fillers. Sylvester T. Ludwig. 
$2.50 per M, verse 10c line, Acc. 

Young Soldier and Crusader, The, (General Bd. of Religious 
Education) 604 Jarvis St., Toronto, Canada. ) Young people. 
Short-stories up to 2400; verse. Rev. D. B. Rogers. %$c, pay- 
ment quarterly. 

Youth’s Comrade, The, (Rosgrene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls, teen ages. 
Short-stories 2500, also 200-1000: serials, verse, news items, art 
work, religious and out-of-door subjects. Miss Fdith Lantz. 
$2.50 per M, Acc. 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boy’s and Girl’s C Gospel Trumpet Co.) Sth and 
Chestnut, tee, Ind. (W) ——s to 15. Stories of char- 
acter building or religious value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M., 
photos 50c to $2, Pub. 

Children’s Friend, The, (Augsburg Pub. House-Lutheran) 425 
S. 4th St., Minneapolis, Minn. (W) Out-door, rural short- 
stcries preferably with religious note, up to 1800, articles 1800- 
2000; serials 7-8 chapters; very little verse. Rev. John Peter- 
son. $2.50 to Sai = M., Acc. 

Explorer, United Church Publications) 209 Queen St., 
W.,_ Toronto, (W) Boys and girls to 11, Short- 
stories, serials, verse. Agnes Swinarton. %c, Acc. 
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WE CAN HELP You 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn't they? We will give you intelligent, 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 

Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 


Send for circular, and for letters of recommenda- 
tion from George Horace Lorimer, H. L. Mencken, 
John Farrar, William C. Lengel, H. E. Maule, 
William Allen White, Marie M. Meloney, H. C. 
Paxton, Fulton Oursler, Thayer Hobson, Marjory 
Stoneman Douglas and others. 

INC. 


ROBERT THOMAS HARDY, 
JANE HARDY, Pres. 


EXPERT often se- 
cures a tan This I 


55 West 42nd Street, New York, N. Y. 
give. “Tarking- 


I Wister, Wil- 


Owen 

liam Allen White, Wilbur Daniel Steele, Charles Caldwell 
Dobie, Will Levington Comfort, Robert Cortes Holliday 
endorse my work, as did Jack London. I specialize in de- 
veloping new talent. Editor Representative Short 
Stories (Macmillan); formerly with Doubleday and Street & 
Smith. Established in one. now many writers have made a 
beaten path to my doo 


50 Mornings Drive 
ALEXANDER JESSUP NEW voRK CITY 


ARTISTIC MANUSCRIPT TYPING 


Neat, accurate, prompt work—experienced typist. 
uality bond. Carbon copy. 
Extra first and last sheets. 
Minor corrections in speiling and grammar, if requested. 
Forty cents per thousand words, 
Special rates on more than 10,000 words. 
Mailed flat. 


JANET HORNBERGER 


4720 Oregon Street San Diego, Calif. 


Answer to a Writers Prayer 


I never yet have dealt a 
plot 


But now I hope to deal one, 


For I would rather deal a 

plot 
Than painfully congeal one. 
(By Stanly Ferber.) 


Thousands of writers are now using DEAL-A- 
PLOT in their daily work. It is unquestionably the 
simplest and most convenient mechanical plot- 
suggesting device on the market today. 

PRICE $1.00 POSTPAID 
ORDER NOW 
THE AUTHOR & JOURNALIST, 1837 Champa, Denver, Colo. 


The Author & Journalist 


Institute Leaflet, General Bd. of Religious Education, 604 Jar- 
vis St., Toronto, Canada. (W) Boys and girls, 9 to 11. Short- 
stories, 1200, serials, verse. Rev. D. B. Rogers. %c, payment 
quarterly. 

Junior Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Boys and girls 3d and 4th grade age. Short- -stories, simple vo- 
cabulary, up to 6000; short fillers, jokes, verse; news and fea- 
ture photos, Mrs. Mary Pflaum Fisher. |% to ic, photos $1 to 
$3, Acc. (Slow.) 

Junior Joys, (Nazarene Pub. House) 2923 Troost Ave., Kan- 
sas City, Mo. (W-5) Boys and girls 9 to 12. Market supplied 
at present. Mrs. Elizabeth Hodges. %c, Acc. 

Junior Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati. (W) Children 9 to 12. Wholesome short-stories 1200-1500, 
shorter articles. Maud V. Rouse. %c, Acc. 

_Junior Weekly, (Methodist Book Concern) 420 Plum St., Cin- 
cinnati, Ohio, Children 9 to 12. No unsolicited material. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts., St. Louis. bf Children 9 to 12. Short-stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1800. Hazel A. Lewis. 
$3 to $4 per M., Acc. 

Junior World, (Am. Baptist Pub. Society) 1701 Chestnut St., 
Philadelphia (W-2) Children 9 to 12, Short-stories up to 
serials 2500-word chapters; miscellany. Miles W. Smith. $4.50 
per M., Acc. 

Lutheran Boys and Girls, (Lutheran Pub. House) 1228 Spruce 
Ss. Philadelphia, (W) Ages 9 to 14. Short-stories, articles. Low 
rates, Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short-stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS. * ig . J. Hel- 
mer Olson, 3309 Seminary Ave., Chicago. %c, Pub. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Short-stories, articles, 
2000; serials; verse, ‘photos. Edith A, Loose. Low rates, Acc. 

Our Boys and Girls, (Brethren Pub. House) 16-24 S. State 
St., Elgin Ill. (W) Boys and girls 9 to 12. General miscellany. 
Low rates, Acc. 

of eee World, (Am. Sunday School Union) 1816 Chestnut 

Philadelphia. (W) Children under 12. Short-stories and in- 
aitess impressing moral and religious truths 400-800, verse. 
$5 per M., verse 50c stanza, Acc. 

Sentinel, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. Boys and girls 9 to 12. Short-stories 
1500- peg short articles; verse. Novilla Dillard Preston. 
Yc, Acc 

Treasure, (Evangelical Bd. of Christian Ed.) 1724 Chouteau 
Ave., St. Louis, Mo. (W) Boys and girls, 9 to 12. Character- 
building short-stories 800-1 000. Fred E. McQueen. 20c per 
100 wds., Acc. 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys and 
girls 9 to 12. Short-stories 2500; serials 2-4 chapters 2500 
each; short informational articles 300; inspirational verse; 
editorials 100-400. lLllustrated handicraft articles 150-800. Good 
rates, Acc. 

Young Crusader, The, 1730 Chicago Ave., Evanston, Ill. (M-3) 
building short-stories up to 1500. Katharine P. Crane. %c, A 
Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 
Baptist Pub. Soc.) 1703 Chestnut 


Short-stories for on 500-1500; 
Margaret 


Children’s Leader, (Amer. 
St., Phialdelphia. (M-10 ) 
articles on religious education of children; editorials 
M. Clemens. $4.50 M. Acc. 


Child’s Own, The, General Bd. of Religious Education, 604 
Jarvis St., Toronto, Canada. (W) Children under 8. Short- 
stories 250; verse. D. B. Rogers. %c, payment quarterly. 


‘ops and Little Learners, (D. C. Cook Pub. Co.) Elgin, 
me tw) Children 4 to 8. Short-stories 500-900; short articles, 
editorials 100-250; verse up to 12 lines. Good rates, Acc. 


Friends, (Evangelical Bd. of Christian Ed.) 1724 Chouteau 
Ave., St. Louis, Mo. (W) Children under 9. Character-building 
short-stories 100-400. Fred E. McQueen. 20c per 100 wds., Acc. 


Jewels, (Unied Church Publications) 299 Queen St., W., To- 
ronto, Canada. (W) Material for small children. %c, Pub. 


Our Children, (Brethren Pub. House) 16-24 S. State St., Elgin, 
Ill, (W.) Children 6 to 8. General Miscellany. Low rates, Acc. 


Our Little Folks, (United Brethern Pub. House) Dayton, O. 
(W) Children 4 to 9 years. Short-stories 300-600. J. W. Owen. 
Up to %c, Acc. 

Picture Story Paper, (Methodist Book Concern) 420 Plum St., 
Cincinnati, O. Children 4 to 8. No unsolicited material. 


Shining Light, (Gospel Trumpet Co.) 5th and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character-building, 
religious short- abe 300-500; nature, religious verse; photos 
of nature, children. Ida Byrd Rowe. $3 per M., Pub. 

Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) 910 Witherspoon Bldg., Philadelphia. (W) Children, 6 to 
8. Character-building short-stories 500-800. ings to make 
and do. Park Hays Miller. %c, verse 25c for 4 lines, Acc. 

Storyland, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Children under 9. Short-stories 300-1 

poems up to 20 lines; handicraft articles 300-500; drawings or 
photos, child or animal subjects; simple puzzles. Hazel 

ewis. $3 to $4 per M, Acc. 

Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., 
Nashvtile Tenn. (W) Children 6 to 8. Short-stories 400- =: 
articles and suggestions for ag can make 100- 
300; verse. Agnes Kennedy Holmes. ‘%c, Acc. 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadel hia. (W-2) Children under 9. Short-stories 300-600; 
verse. iles W. Smith. $4.50 per M, Acc. 
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THE AUTHOR & JOURNALIST'S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


Dynamic Science Stories, RKO Bldg., New York, is 
a new companion bi-monthly magazine to Marvel 
Science Stories, issued by Western Fiction Publishing 
Company of the Red Circle group. Scientific thrillers 
in short-story and novelette form are used, the longest 
novelette in the first issue being about 30,000 words. 
Red Circle magazines pay from 1 to 114 cents a 
word, on acceptance. 


Strange Romances, 149 Madison Ave., New York, 
is a new bi-monthly magazine in the true detective 
field. It uses true stories of crime involving love and 
passion, sensationally presented. Rates paid for mate- 
rial not at hand. 

Sky Aces, 67 W. 44th St., New York, is a magazine 
of flying stories recently launched by Ace Magazines. 
It uses twelve complete stories an issue. Rates in this 
group are from 1/4 cent a word up, on acceptance or 
publication. 


The Ziff-Davis Publishing Co., 608 Dearborn St., 
Chicago, Ill., B. G. Davis, editor, announces: “We 
are buying material for a new pulp magazine in 
the weird field, stressing as its keynote stories of fear 
and terror and the uncanny. This magazine is going 
forward immediately, and can be considered as a very 
active and immediate market. Swift, dramatic action, 
with plenty of suspense and the anticipation of the 
fearful will be the keynote of each story, and good 
plotting and characterization are essential. It should 
be remembered that the story is all-important. We 
want a good story, decidedly, with enough signifi- 
cance to make it convincing and real. A mere con- 
glomeration of horrible ideas, or something fearful 
without an excuse for being so will not be considered. 
We must have all the human elements that make 
for significance and in short, the story must have 
‘meat’ and ‘body’ to carry it, not just an incident. 
Stress two things—the bizarre and horrible (like Boris 
Karloff in Frankenstein, etc.) and also the mystery 
angle. The wild, or the utterly gruesome, or disgust- 
ing, is not wanted. The stories will have an element 
of romance, with both male and girl interest in good 
balance, and there will be a tinge of sex, but nothing 
obnoxious or suggestive. Sex may be used only where 
it is not dragged in just for effect. Plenty of imagina- 
tion may be used, and stories may be laid in any 
locale desired, as best suited for the type of yarn 
being written, but preferably in the U.S.A. Bizarre, 
unique and exotic background is welcome. We do not 
want long serial stories. We probably will run one 
short novel in an issue, running between 15,000 and 
20,000 words, maximum. There will be, perhaps, two 
novelettes running 10,000 or 12,000 words. Our 
greatest need will be shorts in the 4500-6000 word 
class, and perhaps one or two shorts running between 
2500 and 3500. No poetry will be used.”” The com- 
pany will not release the title of this nor of its new 
pseudo-science fiction magazine announced last month 
(companion to Amazing Stories) until January. It 
pays rates around 1 cent a word, on acceptance. A 
further note, from Raymond Palmer, managing editor, 
states: ‘In connection with our new weird magazine, 
we will be in the market for two horror stories, which 
must be accompanied by photographs and well sub- 
stantiated. These can range from supernatural, weird 
articles to true crime stories with a horror angle.” 


Pastime, 11 W. 42nd St., New York, is announced 
as a weekly publication to be issued through Greater 
New York by Advantages, Inc. J. R. Young is editor. 
He writes: “The weekly will concern itself with the 
activities of the average New Yorker at work, at 
home, and at play. The theme is always New York, 
preferably unsophisticated New York, whether it be 
of New York or how New York affects others. In 
short, New York, yes, New York. Human-interest 
stories, preferably gossip, striking the bell at humor, 
pathos, success, failure, tragedy, happiness, etc., are 
being sought. Also photographs of ordinary people 
who have the likenesses of popular personalities, with 
accompanying biographies and philosophies, up to 
500 words. Short-stories, pin-point plays up to 1000 
words, are used, also cartoons. Poems, ditties, etc., 
no longer than the sonnet. Pastime also is in the 
market for feature articles up to 1500 words on the 
various emotions—rage, love, hate, fear, etc., written 
from various angles—that is, satirically, historically, 
expressively, etc. Rates run from 1 to 3 cents a word.” 


Jungle Stories, 461 Eighth Ave., New York, is a 
new quarterly magazine from the offices of Fiction 
House and edited by Malcolm Reiss. Novelettes and 
short-stories dealing with exciting jungle adventures, 
principally in Africa, are used. Fiction House pays 
rates of 1 cent a word and better, on acceptance. 


Vocational Trends, 600 S. Michigan Ave., Chicago, 
is announced as a new monthly magazine issued by 
Science Research Associates for educators, vocational 
counsellors, etc. Lyle M. Spencer, director, writes: 
“While our editorial requirements are rather special- 
ized, we will be glad to consider factual articles on 
employment trends and vocational opportunities for 
young people. Where facts are quoted or direct state- 
ments are made, sources must be given in every case. 
Articles should not run over 2000 words in length 
and will be paid for at 1 cent a word on acceptance. 
Good pictures are important and will be paid for at 
regular rates. Cartoons dealing with jobs also will be 
considered.” 


Events, 1133 Broadway, New York, is a monthly 
review of world affairs edited by Spencer Brodney, 
formerly editor of Current History. It uses brief ar- 
ticles discussing current events in clear, lucid style. 
Rates and methods of payment not at hand. 


Universal Distributors Company, 38 Union Squ., 
New York, announces itself as a publisher of anti- 
fascist and liberal literature. Andrew Kertesz is di- 
rector. 

The New York Mother is announced as a New 
York metropolitan section issued by The Parents’ 
Magazine, 9 E. 40th St., New York. It is to be largely 
devoted to news and information for parents in the 
New York and suburban district. 

George Palmer Putnam, Inc., 6253 Hollywood 
Blvd., Hollywood, Calif., has incorporated as a firm 
which will devote itself principally to regional book 
publishing. 

Paragon Features Syndicate, 7428 W. 61st St., Argo, 
Ill., has been discontinued. 

Golf, 52 Vanderbilt Ave., New York, is not using 
fiction at present. 
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AGNES M. REEVE 
Reader and Critic 


Otfers expert criticism and revision; shows 
writers how to slant stories, articles, poetry, 
for certain publications. Teaches beginners 
the new technic and how to meet editorial 
requirements. 


BOOK MANUSCRIPTS 


Criticized, Revised, Edited, Typed, Marketed 
Send for catalogue 


THE OLDEST WRITERS’ SERVICE 
Dept. J. Franklin, Ohio 


Typing @ Revision @ Verse Criticism 
“Your work is beautifully done.’’ 

Careful typing, 30c per 1,000 words; Revision (rearrange- 
ment of ineffective phrasing; correction of grammatical errors, 
unintentional repetition, faulty punctuation and unclimactic 
paragraphing), 30c per 1,000; Revision, 60c per 
1,000. Special rates on book-length manuscripts. Verse: 

typing, “c per line; criticisms, 2c. One carbon. 


AGNES C. HOLM 


1711-J Spring Street Racine, Wisconsin 


ORIGINAL SCREEN STORIES 


are in great demand, with film production again 
in top brackets. Only through an accredited 
agent can yours be given its chance in Holly- 
wood. 


For 19 years I have been selling stories to the 
studios. I want good originals, published nov- 
els, and professionally produced plays. 


Send for my booklet TODAY. 


ADELINE M. ALVORD. 


6605 Hollywood Blvd. Hollywood, Calif. 
Suite 215 Dept. 5 


GOOD CRITICISM 


The only bargain in criticism of a story or article in manu- 
script is that which returns to the writer the full value of 
the money invested by him. Criticism cannot always trans- 
mute a leaden st into gold, but it can, and should, point 
the writer to producing better work. For you and I sell 
what we write only when we become practiced in the con- 
scious art of writing what will sell. If this advertisement 
attracts you, please send for my circulars. 


EDWIN L. SABIN 


(Manuscript Critic—Liter: Adviser) 
Route 1, Hemet, Calif. 


Every Author Needs 
THE WRITER’S MONTHLY 


This magazine is a monthly guide for his 
efforts. It contains monthly marketing lists 
and news, carefully chosen experience and 
practical-information articles, and condensed 
and pointed comment. Many people count 
on its departmental information. If you are 
writing regularly, take this magazine regu- 
larly. 

J Subscription price, $2 a year; 

20c a copy on all newsstands 

THE WRITER’S MONTHLY. Dept. AJ, 

Springfield, Mass. 


The Author & Journalist 


Go, The Magazine of Washington Life, 1624 H 
St., N.W., Washington, D. C., is announced as a 
bi-weekly magazine which will appear about January 
1, 1939. Norman Hagen, publisher, writes: “‘Mate- 
rial acceptable for Go must be (1) gay and humorous ; 
(2) of Washington background (such as the humor- 
ous aspects of political and diplomatic life, tourists’ 
dilemmas, and various strictly local observations) ; 
(3) of high quality writing—on a par, say, with the 
New Yorker; (4) not over sexy, not political. It will 
be a high type of publication and edited to interest 
everyone ‘on the go’ in Washington. It will pay at 
the start a rate of 2 cents per word for all articles 
published.’ 

The Board of Christian Education of the Evangeli- 
cal and Reformed Church, 1724 Chouteau Ave., St. 
Louis, Mo., announces the three new periodicals 
which are taking the place of Boys’ Companion, Girls’ 
Friend, and Children’s Comrade, recently discontinued. 
The new magazines and their needs are as follows: 
Venture, using all types of verse suitable for early 
teen-age adolescents. (No other requirements are listed 
in the statement.) Treasure. using character-build- 
ing short-stories of all types for children 9 to 12 
years of age—lengths, 800 to 1000 words; fact items 
and fillers of 25 to 100 words. Friends, for children 
under nine years of age, using short-stories of 100 to 
400 words, of character-building types. Rates paid 
are 20 cents per 100 words, on acceptance. Venzure 
pays 5 cents a line for verse. Fred E. McQueen is 
editor of the three periodicals. 

Strange Stories, 22 W. 48th St., New York, is a 
new bi-monthly magazine of weird and uncanny fiction 
launched by the Thrilling group, Leo Margulies, edi- 
torial director. The first issue contains several short 
novelettes and short-stories. Usual Thrilling rates are 
around 1 cent a word, on acceptance. 

Candid Detective, 125 E. 46th St., New York, is a 
bi-monthly magazine of the Trojan Publishing Co., 
companion to Private Detective. It uses detective 
short-stories and novelettes with a romantic or sex 
angle. Rates paid by this company are 34 cent a word 
and up. 

Ralph E. Fitz-Gibbon, 110 City St., San Antonio, 
Tex., writes that a new pulp-paper weekly is being 
launched, the purpose of which is to combat subver- 
sive propaganda. It will stress brotherhood, tolerance, 
democracy, equality of opportunity, freedom of speech, 
religious belief, and of the press, in the U. S. A. 
Articles, short-stories, and cartoons will be used. Low 
rates will be paid on publication. Address Mr. Fitz- 
Gibbon as above. 

Quote, Westport, Conn., is a new pocket-sized peri- 
odical which will be devoted to excerpts from current 
books, and to book comment. 


For those who believe 


“TWO HEADS ARE BETTER THAN ONE—’’s 


In this all-inclusive service you receive NOT ONLY the 
criticism of a FESSIONAL WRITER, but also, of my 
assistant, Ruth Tharp, A.B., M.A., who for FIFTEEN years § 
taught Fiction and English at our largest Universities. 


MILDRED |. REID q 


21314% Ridge Blvd. Evanston, (Chicago) Lilinois 
Member of Chicago Fiction Guild ; 


Editors’ references. Write for LOW RATES. , 


ARTICLES THAT SELL 


A selling feature writer will help you develop your ideas 
into marketable magazine articles. Write for details. 


CHARLES CARSON 
Suite 332-D, Van Nuys Bldg. Los Angeles, Calif. 
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American, Ken, etc. 
TO 


I honestly 


aging first sale—and 
to Toronto Star for 
$100.00! I am grate- 
ful too for your sin- 
cere constructive 
criticisms which have 
saved me much frus- 
trated effort and have 
given me a_ solid, 
practical groundwork 
for coordination or 
my material.’ 


5600 and 75¢ for each 

li you want an agent wh L 
pushes your manuscripts—‘‘talk it 
fiction in 1938 J will handle your 
American, 15% 


45 W. 45th St. 


LENNIGER CLIENTS SCORE AGAIN! 


Here two of the 16 new writers | launched in August and September, tell you 
how authoritative guidance and leading agency sponsorshi» enabled them to reach 
their goal. 

Whether your goal is to increase sales, to open. new and better markets among 
either the slicks or the pulps, or even to make a first sale—I can help you. For 17 
years | have developed many of the leading ‘‘names’’ in every fiction field; writers 
whose work I am selling regularly to Saturday Evening Post, Liberty, ‘Colliers, 


down through the secondary 
NEW WRITERS 


ippraise your work and recommend salable scripts to editors requesting 


such material. li a sti ory is unsalable, tell you why in full detail; if ha Soe 
i tic market to rewrite 
riffin will make it salable, I explain how and for which speci r rite 
pocieonedian analyze your abilities and suggest markets for which you should work. Until | Gertrude C. Cage 
“Thanks so much $1,000 worth of your work, the above proiessional guidance costs $).00 per ats 
for that very encour- thousand words up to 5000; on seripts 5-11,000 words my fee is $5.00 for the first He will) make 


additional thousand. 
TO SELLING WRITERS ; 
who will keep you working full capacity 
over 
account on my regular 
on Canadian, 20% on foreign sales. 
I will handle ‘your work at one-half reading rates. 


My Booklet ‘‘Practical Literary Help’’ and latest market letter on request. 


AUGUST LENNIGER 


Literary Agent 


slicks and every type of pulp. 


you work as you've 
never worked before’ 
said the friend who 
recommended you. 
And I've written and 
rewritten, cut and cut 
again... But now 
the reward—my first 
sale and a demand 
for more—success!”" 


‘Special rates on novelettes and novels. 


and who really 
you sold $1,000 worth of 
commissions of 10% on 
If you sold $500 worth in 1938, 


with me. li 


New York 


The National Tattler, 10 St. Patrick St., Toronto, 
Ont., Canada, uses short-stories of the sex type, 2000 
to 5000 words in length, hot sex serials running ap- 
proximately 30,000 words, and racket and drug ex- 
posure articles, writes Richard Sair, editor. Jokes and 
epigrams with a sex angle are purchased at from 50 
cents to $1 each. Payment for articles and stories is 
at from 1 to 3 cents a word, on publication. 

The Columbian Press, 1024 W. Juneau Ave., Mil- 
waukee, Wis., Harrison Coleman, president, wishes 
to emphasize that at present it is confining itself to 
publishing reprints of stories which have appeared in 
book form. No manuscripts are considered. 


Western Skier, 221 Lloyd Bidg., Seattle, Wash., 
uses technical articles on skiing, based on authoritative 
knowledge of the sport, with photos and illustrations, 
up to 1000 words in length. A limited amount of fic- 
tion within the same length limit is purchased. Pay- 
ment offered by Walter Stevenson, editor, is at 1% 
to 1 cent a word, on publication. 


Free America. 112 E. 19th St., New York, a new 
monthly edited by Richard Merrifield, uses political- 
economic articles, especially with an agrarian and dis- 
tributist slant. Payment is offered at 2 cents a word, 
on publication. 

Complete Cowboy Magazine. RKO Bldg., New 
York, is a new periodical of the Red Circle group, 
using short-stories and novelettes of Western type. 
Rates, 1/4, to 114 cents a word, on acceptance. 

12 Adventure Stories, 67 W. 44th St., New York, 
is a new bi-monthly issued by Ace Magazines. As 
indicated by the title, it uses a variety of short-stories 
and novelettes of varying adventure types. This com- 
pany pays 1/4 cent a word and up, between the time 
of acceptance and publication. 

The Pyramid Press, 55 W. 42nd St., New York, 
which was listed on its own statement as publishing 
books on a royalty basis, has been reported by readers 
as requesting considerable sums for assistance in pub- 
lishing and promoting their books, or guaranteed ad- 
vance sale secured by the author. This is the familiar 
“vanity publishing’’ method. Saravan House, 345 
Fifth Ave., New York, which seems to be allied with 
the Pyramid Press through the connection of Paul 
H. Forman as editor of both, has approached authors 
with similar proposals. 

Tourist and Trailer Caravan, C. P. A. Bldg., De- 
troit, Mich., has been discontinued owing to the death 
of Ralph G. Hess, the editor and publisher. Bernice 
H. Hess of the staff writes that, as the company was 
still in process of reorganization at the time of the 
editor's death, it has been decided to return all manu- 
scripts. 


INTO THE MOVIES 


oh as thrilling to see one of my clients do 
it as if I'd done it myself, $1,000.00 for a 
single article with photos. . . Highest 
reader rating in a top ranking quality book. 
. Publication in England. ° 
Broade: isting personally over NBC network. 
And now supervising a movie of his 
own material! Those are highlights 
of one man’s career who has worked 
with me faithfully fo r several years. 
I, want others | can do as much for, 
Sales and treatment consideration 
$1.00 each for short stories or send 
for folder describing my individnal 
working plan. 


RICHARD TOOKER 


P. O. Box 148, Dept. DJ 
Phoenix, Ariz. 


ETM 


The December issue of 
POETRY PRESENTS 


just out. May we suggest this magazine as a 
Christmas gift to a friend? Subscription price 
is one dollar for one year: single copies, twenty 
cents each. Address all communications to 


C. HENRY HICKS, Editor 
P. O. Box 812 Burbank, Calif. 


Who Said “YOU CAN’T WRITE?” 


SHOW THEM you can MAKE BIG MONEY writing. 
The Plot Genie stimulates your imagination, supplies 
inexhaustible plots, directs action to a thrilling climax 
in the manner required for success. A gold mine to es- 
tablished authors and those who are iust starting. Write 
for Circular - today. Parker & Baird Co., (book pub- 
lishere since 1898) 241 E. Fourth St., Los Angeles, 
a 


SELL IN THREE MONTHS 
or Money Back 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 
* * * 
Now I'm teaching it. 
AND SELL WITHIN THREE MONTHS. 
Write for terms to: 


WILL HERMAN 
766 Hippodrome Bldg. Cleveland, Ohio 
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| IF YOU REALLY | 


WANT TO SELL 


send for m Ra e FREE booklet, “THE TRUTH 
ABOUT LI ERA ASSISTANCE.”’ My clients are 
represented in virtuall all the magazines, “‘smooth- 
paper,”’ ‘‘quality,””’ and ‘“‘pulp.”’ Established some 17 
years, I Fh ao developed perhaps more writers than any- 
one in my field—for my own work has appeared in lead- 
i magazines, and I am able to do for myself what I 
offer to do for others. (Own sales representatives in 
New York.) 


FREE TO YOU 

My little paper, “‘D’ORSAYGRAM,” which I publish 
from time to time, contains con anes words of articles 
on writing, selling, plotting, etc. Copies of the last 
issue (November) still available, and sent gratis on 
request. 


LAURENCE R. D’ORSAY 
102 Beaudette Bldg. Beverly Hills, Calif. 


8 East 41st St. 


LOUISE RICE Mow York 


I am interested in the work of authors who 
are not of the standard pattern, and in seeing 
work which needs to be very carefully placed. 
Revision and criticism offered if needed, but 
there is no reading fee. Usual agent’s commis- 
sion. Associate, MARTHA HARRISON. 


WRITE IF YOU 

WRITE BY PATTERN 
SIMPLE- EFFECTIVE’ PROFITABLE 


POETS: TENTH-YEAR CELEBRATION 


During 1938, KALEIDOGRAPH will go into its tenth 
year of publication. Innovations have been planned, includ- 
ing a series of valuable CREDIT SLIPS, two of which ap- 
pear in the current issue. Send 25c for a copy, or send 
stamped, self-addressed envel for particulars. You will 
receive also Prize Program and descriptive leaflet of HELP 
YOURSELF HANDBOOKS, four of which contain 999 
PLACES TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929; $2 a year, 25c a copy) 
702 North Vernon St. Dallas, Texas 


WALTER N. DES MARAIS 
Literary Broker 

A complete criticism, analysis, and marketing service 
for capable writers. I specialize in dud manuscripts and 
rebuilding wilted careers. A manuscript sent for reading 
may mean the birth or rebirth of your writing career. 
One dollar for each 5000 words brings a candid, logical 
report of your chances for success. A postcard request 
brings the Green Sheet. 


Box 33, Station E Dept. N 


BECOME A COLUMNIST 


If your local paper asked you tomorrow to write a 
column—could you? My course of 12 lessons shows how. 
STUDENTS’ SYMPOSIUM new feature just added. 
10 years experience. Send for free pamphlet. 


BEN ARID FEATURE SERVICE 


Box 4, Station D Los Angeles, Calif. 


Cincinnati, Ohio 


COLLEGE end HIGH SCHOOL ANNUALS 
ars COLGR BLATES “ZINC ETCHINGS 
PPERené ZINC HALF-TONES 


Denver, Colo. Prompt at Service for Publishers and Authors. 


The Author & Journalist 


The Gateway Press, Columbus, Ohio, which called 
for short short-stories in our November issue, claim- 
ing to offer “an almost unlimited market,” turns out 
to be operating the familiar ‘‘anthology racket.’’ Those 
who submit manuscripts are informed that their work 
will be published in a volume of 100 stories, of which 
each contributor must buy ten copies. The A. & J. 
regrets that an announcement so worded as to con- 
ceal the real nature of the scheme resulted in publica- 
tion of such a worthless and misleading tip. 


Woman's Day, 67 W. 44th St., New York, pub- 
lished by Stores Publishing Co., is a periodical edited 
by Eileen Tighe. It uses brief articles, 1500 to 2000 
words in length, paying on publication, but is over- 
stocked at present. 


PRIZE CONTESTS 


Farrar & Rinehart announce that the closing date 
for the second All-Nations Prize Novel Competition 
has been extended from January 31 to March 31, 
1939. Details of this contest were announced in the 
August A. & J. It is sponsored by nine European 
publishers in cooperation with Farrar & Rinehart, and 
the winner of the international prize will receive ap- 
proximately $15,400. If the winning American manu- 
script does not receive the international prize, the 
author will be awarded $1000 by the American pub- 
lishers. Full details may be secured from Farrar & 
Rinehart, 232 Madison Ave., New York, or from Eric 
Pinker and Adrienne Morrison, Inc., 515 Madison 
Ave., New York. 


True Story Magazine, P. O. Box 447, Grand Central 
Station, New York, is making a special call, closing 
December 31, 1938, for book-length and serial true 
stories of from 20,000 to 50,000 words. Payment will 
range from $1000 to $3500 for those accepted. Those 
intending to compete should send for full particulars. 
This is aside from the series of contests being con- 
ducted by the magazine in which prizes of $2000 to 
$500 will be paid for the best true stories (2500 to 
15,000 words) received each month. 


Liberty is conducting a series of weekly ‘Home 
life snapshots’’ contest, the last one ending January 
16, 1938. Prizes of $50 to $5 will be awarded each 
week for best snapshots of home life. See current 
issues for details. Address Home Life Snapshots, 
ie P. O. Box 556, Grand Central Station, New 
York. 


True Story, P. O. Box 380, Grand Central Station, 
N. Y., is conducting a “Tell Your Own Future” con- 
test closing February 17, 1939, and open to boys and 
girls under 21 years of age. Prizes are $500 each for 
boys and girls, with 1000 $1 consolation prizes. It 
is necessary to see current issue of magazine for the 
details and contest questionnaire to be filled out. 


Esquire’s final gag-line contest of the current series 
will close at midnight December 15, 1938, when 
the lines for the December contest must be received. 
It is necessary to see the magazine for the cartoon 
about which the competing gag-lines must be written. 
Monthly prizes range from $100 down to $10, and 
grand prizes for the three months of the contest from 
$1000 to $150. 

True Story, offers $10 for each letter of not more 
than 500 words on some unforgettable true happening 
in one’s own life published in its I.N.F. (I'll Never 
Forget) Department. Address I.N.F. Editor, True 
Story, Chanin Bldg., 122 E. 42nd St., New York. 

The Macon (Ga.) Little Theatre is conducting its 
fifth annual play-writing contest closing January 15, 
1939, and open only to residents of Georgia. _Nomi- 
nal prizes will be awarded. For particulars, address 
Miss Dorothy Kuhr, chairman of the contest, 301 
Katherine Court, Macon, Ga. 
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TRADE JOURNAL DEPARTMENT 
Edited by JOHN T. BARTLETT 


Chain Store Age, 93 Worth St., New York, an- 
nounces the appointment of R. G. Parker, formerly 
advertising manager and assistant sales director of 
W. T. Grant Company and a director of the sales 
promotion division of the National Retail Dry Goods 
Association, as associate editor of the Variety Store 
Managers Edition and Variety Store-General Merchan- 
dise Executives Edition. 

Cellar, Capital Press, Sacramento, Calif., a new 
publication in the alcoholic beverage field, does not 
buy any articles at all. Sherman A. Paddock, editor, 
informs, “Those we publish are written by staff mem- 
bers or by others who make no charge for their work.” 


Office, 377 Broadway, New York, is now being 
edited by W. G. Singleton, formerly associate editor 
of the Variety Store Managers Edition and Variety 
Store-General Merchandise Edition of Chain Store 
Age. 

Louis J. F. Moore, has given up the editorship of 
American Druggist, 572 Madison Ave., New York, 
to enter advertising agency work. Until his successor 
is appointed, Harold Hutchins, managing editor, is 
handling all copy. 

Telegraph Delivery —_ 356 S. Spring St., Los 
Angeles, is no longer buying anything about indi- 
vidual T.D.S. florists because, according to F. Chand- 
ler Harris, assistant editor, ‘“They send us news and 
pictures about themselves. The only thing we now 
buy is for the ‘Helpful Hints For Your Business’ 
page and one monthly short-story.” 

American Miller, 330 S. Wells St., Chicago, has 
a section devoted to feed selling, but wishes contribu- 
tors to note that circulation does not embrace feed 
stores, but only those who manufacture or mix feeds. 


Motor Age, Chestnut and 56th Sts., Philadelphia, 
Burt Pollock, managing editor, reported in mid- 
October that more editorial material was on hand than 
could be used in the next six months. 

Boot & Shoe Recorder, 239 West 39th St., New 
York, is renewing its department “Other People’s 
Ideas.” “The function of these pages,” writes John 
F. W. Anderson, “is to cull the best selling ideas 
from the field of retailing and to encourage other re- 
tailers to send in their best selling ideas.” 

Super Market Merchandising, 45 West 45th St., 
New York, requests contributors to avoid the use of 
the word “‘store,” using in preference ‘Super Market,” 
always written as two separate words, each of which is 
capitalized. 

Electrical Dealer, 360 N. Michigan Ave., Chicago, 
has its December, January, and February issues com- 
pletely taken care of. . 

Radio World, 145 West 45th St.. New York, has 
been purchased by James E. Bryan and Edward L. 
Moore. Mr. Moore will serve as vice-president and 
publisher. 

Used Car Merchandising, 2842 W. Grand, Detroit, 
has been announced for January publication by Bram- 
son Publishing Company. This new monthly publica- 
tion will reach all automotive dealers handling used 
cars in cities of 10,000 population or more. 


Motor Boat, 63 Beekman St., New York, has pur- 
chased Power Boating, Cleveland. Effective with the 
December issue, the title will be changed to Motor 
Boat with which is combined Power Boating. Frank 
A. Smith will continue as publisher and Gerald Tay- 
lor White as editor. 

National Sign Journal, 729 Broadway, Denver, likes 
the “personal touch” article, with photos whenever 
possible. Orville J. Grissier is editor. 
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@ EDBODIN e 


Authors’ Agent on limited or unlimited rep- 

resentation. 

Note CHANGE OF ADDRESS—now at 
1107 BROADWAY, NEW YORK CITY 


at 24th Street, facing the Eternal Light of 
Madison Square Park, where Fifth Avenue 
crosses Broadway—the Geographical Center 
of New York Publishers. 

You can easily remember this new address 
by associating the initials E. B. of Ed Bodin 


to stand for Eleven-o-seven Broadway. 
(Personal representation in Hollywood and 
foreign countries) 
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WANTED 


Short Stories, Novelettes for immediate marketing. 


WRITERS’ SERVICE BUREAU 
Norwalk, Conn. 


Broad River 


MIDWEST AND WESTERN WRITERS 
SAVE POSTAGE 


Your manuscripts neatly typed by a professional staff. 
Prompt service, perfect work, good bond paper. 40c per 
thousand words includes extra first and last page and return 


postage free. 
C. W. Harris 


1616 Glenarm Denver, Colorado 


Your Stories 
Should Sell! 


No one wants to write continuously without gain- 
ing the recognition and rewards of publication of 
his work. It is not difficult to improve your stories 
so that they will be salable. 


Leap past the limitations of self-training or the 
hap-hazard results of occasional critical help. In- 
quire now about THE AUTHOR & JOURNALIST'S 
Simplified Training Course: it is helping scores of 
persons to become successful fiction writers. This 
reliable, competent, professional training is the 
substantial and sure way of making fiction writing 
pay. 

Use the coupon below for the free booklet, “The 
Way Past the Editor.” 

TRAINING COURSE 


Free: 


Please send me ‘‘The Way Past the Editor.” Absolutely no 
cost or obligation to me. 


THE. A. & J. SIMPLIFIED 


The Author & Journalist 


The Student Writer 


FOR THE BEGINNER—FOR THE PROFESSIONAL 
WHO IS NOT TOO OLD TO LEARN 


Each month, in this department, some fundamental phase of story writing will be taken up for discussion. 
It is distinctly a corner for the beginner—the student. i i 


purpose is to present in T, concise form, 


without excess elaboration, the basic rules, or principles, of sound craftsmanship. Taken together, as they 
accrue month after month, the lessons will constitute a liberal course in short-story writing. 


1I—FROM TO PLOT 


Briefly summing up the principles brought out in 
the preceding lessons, we are justified in asserting 
that effective story-writing depends, from a plot stand- 
point, on achieving drama and surprise through devis- 
ing a difficult problem and solving it in a way that 
is not obvious to the reader. This is merely a slight 
elaboration of the basic story formula—a_ problem 
and its solution. 

From this it might appear that the author's first 
task in setting out to write a story is to devise a prob- 
lem, and his second task to solve it. Actually, few 
stories are developed in this manner. It can be done— 
and sometimes it is done—but as a general method it 
does not work out very well. In order to discover why 
it doesn’t, suppose we pause at this point and try to 
evolve a few plots by thinking along these lines. Ideas 
of the following type are likely to occur to us readily 
enough: 


A poor young man is in love with a girl of wealth 
and social position. How can he overcome the handi- 
cap and win her in spite of the social and economic 
gulf that separates them, and his own scruples ? 


A girl desires to break into motion pictures as an 
actress. How shall she attract attention to herself and 
win out in competition with thousands of similar 
aspirants ? 

A young man is accused of a crime which he did 
not commit, although circumstantial evidence is strong 
against him and he cannot offer evidence in his own 
behalf without injuring a loved one. How shall his 
innocence be proved? 


A married couple quarrel and are about to separate 
forever, although basically they are still in love. How 
may they be brought together? 


An exploring expedition seeks to find a lost person 
in South American or similar jungles. 


A high-minded citizen sets out to clean up the rot- 
ten political situation in his community. 


A sour old maid—or old bachelor—is compelled 
against his or her will to assume care of a child. The 
problem is to redeem the older person by allowing 
the child to entwine itself around the heartstrings. 


These and a dozen similar story problems occur 
readily to mind. But if we examine them critically we 
probably will reach the conclusion that they occurred 
to us because they are ideas which have been used over 
and over. They are stock situations. The stock solu- 
tions for each of them lie ready at hand, and will in- 
evitably occur when we come to this stage of our 
plotting. Employ any one of these stock ideas—the 
kind that inevitably come to mind—and the result will 
be a story which satisfies all the structural require- 
ments, yet is utterly dead and lifeless. It will bear the 
same relation to real, living fiction that the wooden 


features of a cigar-store Indian bear to the individual, 
breathing presentment of life created by a great artist. 


In fact, the longer we work from this angle, the 
more apparent it will become that sitting down to 
evolve a problem and then solve it is the hard way 
of attempting to achieve novelty in plot. 

If it were the only way, we would have to make 
the best of it. But experience has shown that the mind 
works much better through another line of approach. 
The established writer rarely tries to evolve a prob- 
lem and then solve it. He is much more likely to 
work in reverse order. That is to say, he thinks of a 
Surprise twist, or an interesting solution, and then 
develops the problem which will lead up to it. 


The detective-story writer, for example, does not 
as a rule start out with the idea of a murder com- 
mitted under mysterious circumstances, and then de- 
vise a solution. If he did this, he would very prob- 
ably evolve a commonplace mystery with a labored 
and familiar climax. Instead, he evolves some clever 
twist that can be employed in a solution and frames 
a story which will lead up to it. For example, he con- 
ceives of a method by which a door may be locked 
from the side opposite to the lock or bolt. In order to 
use this idea, he works out a “locked room’ type of 
murder mystery, in which a man is found murdered 
in a room from which there is no escape except 
through a door which has been found locked on the 
inside. Apparently, the murderer could not have en- 
tered the room to commit the crime, or—assuming 
that he entered before the door was closed—he could 
not have locked it after committing the crime and 
leaving the room. Yet there is the door, locked, and the 
murdered man found inside after it has been broken 
down. The author makes everything even more mys- 
terious by throwing in a lot of false clues and com- 
plications—then, at the last, he dramatically produces 
the solution, which was his actual starting point. 

As a matter of fact, the experienced author starts 
with even less, as a rule, than the surprise solution. 
He starts with a plot ‘germ.’ The word is used here 
in the biological, not the medical sense. It means an 
embryo, a sprout, a seed—it is a small mass of living 
substance capable of developing into an animal, plant, 
or an organ. (See your dictionary.) 

Just as in the living creature it is this original seed 
that endows the resulting organism with life, so it is 
the story germ that endows the creative writer’s work 
with vitality. We have pointed out that a successful 
story must have novelty. ‘Novelty’ is the familiar 
term with which to describe what we are seeking; but 
“individuality” is a more aptly descriptive word. 
There is nothing really new under the sun, but there 
are infinite possibilities for individuality. It is indi- 
viduality that makes our story a living entity—that sets 
it apart from all others, no matter how closely all may 
follow the same formula. 

Although the experienced author usually starts with 
the story germ, nevertheless, our previous statement 
to the effect that he works in reverse order, starting 
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with the climax or solution, holds good. This is be- 
cause the story germ, in practice, usually (though not 
always) bears some close relationship to the climax. 
The idea of the ingenious method of locking or un- 
locking a door from the side away from the bolt might 
be the germ of the detective yarn, just employed for 
illustration, but the author would quickly evolve it 
into his climax, and then work backward to the prob- 
lem and complicating situations. 

For further illustration, we may revert to “The Red 
Roses of Tonia” (outlined in Lesson No. 2). We are 
not in a position to say how O. Henry conceived his 
idea for the story. However, we note that the story 
follows the familiar hackneyed formula of a rivalry 
between two suitors, with the hero unexpectedly win- 
ning out over an unscrupulous antagonist. The plot 
possesses just one element of novelty—the accidental 
dyeing of the white roses with the hero’s blood, which 
enables him to fulfill the heroine’s yearning for a hat 
trimmed with red roses. It may safely be assumed. 
therefore, that this was the idea from which O. Henry 
started. 

It is hardly likely that the idea sprang full-blown 
into the mind of O. Henry as the climax of a story. 
More probably, the author saw, or heard of, or just 
happened to think of, an object stained with blood. 
From this might emerge the conception of employing 
blood as a dye. Nothing unusual about this; but sup- 
pose there were some important reason why an ob- 
ject should be changed in color. What vital purpose 
may the hero achieve by dyeing something red with 
his own blood? Various suggestions occur, but O. 
Henry chose the idea embodied in his story. The girl. 
Tonia, will give her favor to the man who brings her 
a hat trimmed with red roses. Two rivals seek to win 
her by satisfying this desire, but the hero triumphs 
because he conceives the idea of dyeing the only 
available roses (white ones) red. No—better still— 
the rival will contribute to the hero's triumph and 
to his own downfall by wounding the hero and caus- 
ing the flow of blood which dyes the roses. 


We have no way of knowing whether this was the 
actual train of thought followed by O. Henry; but it 
is a clear illustration of the manner in which stories 
usually are evolved from germ to finished product. 


To define in so many words what constitutes a plot 
germ, how it may be recognized, or to state how or 
where these story seeds may be found, would be an 
impossible task. The germ may be a material thing. 
an incident, or an abstract idea. The writer's creative 
processes may be started by a newspaper item, a pic- 
ture, the expression on a passing stranger's face, a 
phrase which suggests a_ striking title. a peculiar 
dream, a chance remark, an unusual character, a fleet- 
ing thought—-anything. The mind of the author must 
learn to recognize its own. 

It is excellent practice to select objects, whether 
unusual or commonplace, and evolve plots around 
them. These practice plots may not be worth much, 
but they train the mind to convert ideas into plots 
and—more important—get the subconscious mind into 
the habit of doing so. As the mind becomes more ac- 
customed to this process, the writer will find himself 
more frequently exclaiming: ‘That’s an idea for a 
story!” 

Artificial plot aids are employed by many success- 
ful writers in this connection. Their value lies chiefly 
in their use as idea stimulators. The articial plot-aid 
brings incongruous elements together which lift the 
mind out of its rut. It may, for example, give us such 
a collection of characters as ‘‘a conscientious black- 
mailer,” ‘‘a prosperous beggar,’”’ and ‘‘a chaste bigam- 
ist.” Clearly, a story in which such characters were 
convincingly portrayed and brought together in a logi- 
cal situation would have a certain amount of individ- 
uality. The subconscious mind, allowed to dwell on 
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them, might evolve something distinctive or it might 
evolve something commonplace. In the latter event 
there is nothing to do but to discard the idea and try 
again. 

The professional writer, as a rule, has so developed 
the faculty of seeing story material that his problem 
is not to obtain ideas, but rather to select from the 
flood of ideas constantly being presented the outstand- 
ing few most worthy of being developed. 

This implies discrimination. Unless the author's 
critical faculties have kept pace with his originating 
faculties, he will be no better off with a wealth of 
material than the beginner who has difficulty in get- 
ting any ideas at all. The successful author has learned 
to discard ideas that are commonplace, hackneyed, 
or unsuited to his (or her) style of writing, and to 
recognize those which can be developed into dramatic, 
original, strongly moving tales. 

As the writer gains experience, he will find that 
a large share of the work of evolving story ideas from 
plot germs is done by the subconscious mind. In a 
sense, the task of the conscious mind principally con- 
sists of offering suggestions, posing the problems to 
be solved, and appraising the material tossed up on the 
shore by that mysteriously working reservoir of men- 
tal energy—-the subconscious. Strangely enough, the 
writer will discover also that the subconscious mind 
is a shirker and a cheat. It shows its poorest wares 
first and will palm off an inferior article on its pos- 
sessor unless sternly compelled to bring up its best. 
The next lesson will concern itself with some vag- 
aries of the subconscious mind, and with methods of 
disciplining it. 

PRACTICE SUGGESTIONS 


1. Read several stories in various periodicals, and 
set down in each case what, in all probability, was 
the author's starting point—in other words, what 
might have been the story germ. 


2. From this story germ as a starter, in each case, 
try. to follow the train of thought which the author 
probably followed in evolving the story therefrom. 


3. Answer these questions in case of each of the 
stories thus analyzed: (a) Is the story unusual or does 
it follow a fairly familiar formula? (b) Is there one 
outstanding feature in the story which gives its orig- 
inality—makes it different from the other stories of 
the same general type? (c) Is this one outstanding 
feature (if located) based upon the story germ from 
which the yarn probably was evolved? 


4. Select, in turn, various objects, either common- 
place or unusual, which you can see in your room, 
or from your window, or in the course of a walk, and 
evolve a plot around each of them. 


5. Think of some ides or incident which would 
make a good story climax, then work back to the prob- 
lem and complications logically leading up to it. 


6. Note down, throughout the day, and as a regu- 
lar practice thereafter, unusual ideas, or things that 
you have noticed, which suggest story ideas. Do you 
find that a habit is developing which makes you more 
alert to story suggestions ? 


7. Select the most promising idea that has come 
to you through the above exercises and try consciously 
to evolve a story plot from it, working back from the 
idea to problem and solution. 


8. Write a complete story based upon this or some 
other plot which has been evolved from a plot germ, 
which you consciously developed into a story. 

(Next Month: Inspiration and the Subconscious 
Mind.) 
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1837 Champa St. 


HAVE YOU AN UNSOLD 
MANUSCRIPT? 


Send it to The A. & J. Criticism Department for Analysis re 
and Marketing Advice 


ECAUSE a book manuscript represents (usually) ten to fifty times the labor of the average 
short story, the author cannot throw it aside unsold as he may, lightly, a short manuscript. % 

The effort involved in writing a book is so long and arduous that comparatively few are 
written—tens, where short stories and articles are written in the thousands. The author who 
writes a book manuscript breaks through into a field where competition is definitely less severe. 


Every year hundreds of ‘‘first’’ books are published in America. The number of publishers 
is lengthy. Right now, many of them are ready to buy the right manuscripts, of fiction or fact, 
no matter what the source. 


If you have an unsold book manuscript, The Author & Journalist Criticism Staff suggests 
that you ship it to Denver by express for examination and marketing advice. The Staff may 
be able to advise the fundamental and other changes which will make it salable. The A. & J. 
critics will prepare an exhaustive criticism. Finally, if they feel the book can be sold, with or 
without changes, they will list the most likely buyers. They will advise professionally on the 
publishing contract, in case one is offered the client. 


Every magazine buyer has individual preferences and requirements. In the same way, % 
publishers have their specialties, their aversions, their likes. Your book manuscript may have 
been rejected simply because offered to the wrong publishers. 


Have The Author & Journalist Criticism Staff analyze your manuscript, making a prompt ; 


and complete report. The special rate applying is $6.50, plus 40 cents for each 1000 words 
in excess of 10,000. 


then 50 cents a thousand to 10,000. Remittance with return postage 
should accompany manuscript. 


THE AUTHOR & JOURNALIST CRITICISM DEPARTMENT 


The Criticism Rate for short manuscripts is $2 for the first 1,000 words, ! 


3K 


Denver, Colorado 


If You Wish Sales Service ... 


Many readers are more interested in making un immediate marketing test of their manu- 
scripts than in obtaining criticism and counsel. For such clients THE AUTHOR & JOUR- 
NALIST Sales Agency is maintained. : 


The Agency offers many advantages over the writer's individual effort. First, it eliminates > 
resultless and expensive submission and mailing labor. THE AUTHOR & JOURNALIST 
Staff examines each manuscript expertly against the background of its down-to-the-minute 
knowledge of magazines and their current editorial needs. If the manuscript is not consid- 


ered salable, it is returned to the writer at once. A brief letter of opinion accompanies. 


If the manuscript is deemed salable, it is expertly offered to magazines in an effort to 
accomplish a sale. When checks are received from publishers, THE AUTHOR & JOUR- 
NALIST makes settlements promptly, less 10% commission, minimum commission, $4. * 


To use THE AUTHOR & JOURNALIST Sales Agency, you need only submit your manu- 
script with reading fee ($1 for the first 1000 words in each manuscript, 25 cents for each 
additional 1000 words) and return postage. 


The Agency does not market poetry, photoplays, syndicate features or columns, forlorn Ba 
hopes, or material of limited appeal. Its services are offered for good fiction and articles. 


Address— 
The Author & Journalist Sales Agency ‘ 
1837 CHAMPA ST. DENVER. COLO. 
Send for free leaflet, “What Editors Want.” ji 
dda 


ae 
a | 
| 
| 
| 
| 
| 
| 
» 
ike 
| 
> 
= 


